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‘hree stories... 


Machines... 


Modern Equipment and 
Advanced Technique 


Not an aim—but a fact— 
promised delivery of tubes 
and containers on time. A 
record with a 30 year history 
to say it’s so. 

A tour of the plant veri- 
fies this ability of Sun Tube 
to deliver when promised. 
Surprises you with contin- 
uous chains of tubes moving 
quickly, hygenically from 
one machine to the next. Ac- 
corded to be the most mod- 
ern machines in the field. 
Meeting delivery with effi- 
ciency. 
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Minds... 
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SOAPS 


Vigorous, Progressive, | 


Young 


Men with many years 
of buying experience have 
remarked on the alertness 
with which the men at Sun 
Tube effect new methods of 
production whenever a man- 
ufacturer is ready with a new 


package. 
Example—this aerosol 


container —small enough, 


. Another example—the 
extension of decoration up 
over the shoulder of the tube 
~for a new selling-look in 
tubes. 

Vigorous management 
and personnel. The energy, 
the ingenuity to move your 
package into reality. 
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ending in better packaging... Santube 
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Movement... 


The Extra at Your 
Beckon 


The pace of getting 
things done. 

Engineers at your 
call—to materialize your 
specific packaging needs— 
fast. 

Designers eager to 
work with you—to make 
your package stand out. 

Factory men and 
women—knowing their jobs 
—working with the best in 
machinery and plants. 

Administration— 
mindful of deliveries and 
quoted figures—the kind of 
administration that explains 
Sun Tube’s 30-year reputa- 
tion for the best. 

All this is yours in 
every crisp, white delivery 
carton with the bright red 
letters—SUN TUBE. 







i 


CORPORATION 
HILLSIDE, NEW JERSEY 














USE UNGERER BASIC MATERIALS 
FOR PERFUMES AND PERBUME SPECIALTIES 


specialists in 


odors for fine hand, 


; liauid Send for your 
niiatiiailienias 
scouring, liquid soaps, free copy today! 





soap cleaners and 


similar products ° 
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MYSORE 
SANDALWOOD OIL 


S INCE 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 
and agricultural development of Mysore (Linné). Obtained from selected My- 
has gone steadily ahead. Plans to de- sore heartwood, Genuine Mysore 


velop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 
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W. J. BUSH & CO. 


INCORPORATED 
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SURDEwM, 6.3. ° NATIONAL CITY, CALIFORNIA * LONDON © MITCHAM *© WIDNES 


July, 1955 J 


























Wortir Your 
vate 


CYCLAMAL 


An Aldehyde of great stability and of such high degree of 
purity that it can be used in the finest perfume extracts as 


well as soaps and cosmetics. 


RESEDALIA 


An Acetal resembling the aroma of Reseda Mignonette. It is 
a valuable addition to all floral bouquets, and as a modifier 
for the purpose of rounding off all types of compositions. 


VERONOL 


An Aldehyde of great potency; imparts the aldehydic top note 
to perfumes to which it is added. It is extremely valuable as 


a modifier. Used from 1/10 to 14 of 1%. 


ROSANOL 


An Acetal, ideal for all rose type compounds, because of its 


fine character, great lift and extreme stability. 


The advantage of these aromatic chemicals is that their great purity permits 
their use in the most luxurious perfumes . . . and their low cost makes them 


feasible for even the most inexpensive soap fragrances. 


Sole Representative in the United States for J. and E. Sozio, Grasse, France 


Write for our complete catalogue. 
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Aromatics Division 
VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N. J. 
1210 Rosedale Avenue, Chicago, Ill. 
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For ease of use — For dependable results — For solving difficult problems 


Glyceryl Monostearate — Acid Emulsifying. For 

anti-perspirant—deodorant creams, lotions and 

Te saciid ointments—all greaseless, medicated formula- 
Ss , ’ 2° ° © tions. If you don’t yet know about TEGACID, 
write for Complete technical data and formulae. 


Glyceryl Monostearate—Self Emulsifying. For 
neutral greaseless creams, lotions, ointments, 


Tegim...... 


suntan creams. 


Propylene Glycol Monostearate—Self Emulsi- 

T ge P fying. For greaseless creams—brushless shave, 

esin © © © © foundation, suntan: lotions—foundation, sun- 
tan, cometic stockings: ointments. 


Glyceryl Monostearate—Non Self-Emulsifying. 
Used in conjunction with auxiliary emulsifiers. 


Tegin old 


Lanolin Absorption Bases 
Protesgin X ......Iso-lan 


For Creams, Lotions. and Ointments 


PRESERVATIVES ANTIOXIDANTS 


Esters of Parahydroxybenzoic Acid PROPYL GALLATE ETHYL GALLATE 
TEGOSEPT M TEGOSEPT E TEGOSEPT P Inhibit Rancidity, Preserve Flavor in Edible Fats 
BUTYL TEGOSEPT BENZYL TEGOSEPT 


Complete Technical Data @ Formulae @ Available on Request. 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 


CHICAGO @ LOS ANGELES @ ST.LOUIS @ MONTREAL @ TORONTO 
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Cosmetics 


Soaps eee 


Let us help you with the 
UNUSUAL 
in NATURAL and AROMATIC MATERIALS 


We are exclusive representatives for TOMBAREL FRERES, Grasse 
Established 1857 
° Absolute Supreme Flower Essences e Surfine Essential Oils e Resinoids 


Tombarel Research and 
Tombarel’s modern facilities can 


help give your product that new 
PRODUCTS CORPORATION 


note that stimulates new business 
725 BROADWAY * NEW YORK 3 


¢ 219 EAST NORTH WATER STREET 
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The apothecary show globe, in all its varied 
shapes, sizes and colors, has always been asso- 
ciated with professional ethics. Its display was 
an assurance that here the public could deal 
in confidence. 

Even to this day, this apothecary symbol in- 
stills confidence —a confidence that is further 
enhanced by the fact that the modern-day 
pharmacist has available drugs of the highest 
standards ever. 

The Reheis Company is proud of the role it 
has played in this advance by supplying fine 
chemicals which have gone into countless pre- 
scriptions. In fact, if one were able to see 
through the show globe into the records, the 
reason for the high regard that the Reheis 
name has attained would be readily disclosed. 


REHEIS COMPANY, INC. 
Manufacturers of Fine Chemicals 
BERKELEY HEIGHTS - NEW JERSEY 














EGGNOG *6 
TAMARIND FANTAISIE 


TWO IMITATION FLAVORS WORTH 
ATTENTION FOR YOUR PHARMACEU- 
TICAL SPECIALTIES 












Try them in tablets, pills, syrups, etc., 
and see what they can do for your 
products. 


ASK FOR SAMPLES AND QUOTATIONS 
* 


Ph. Chaleyer Inc. 


160 E. 56th St. e $New York 22,N. Y. 
PLaza 3-8618 


Seacret Number 8 
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C2 did you know? 















. that the thermally-reversible gelling characteris- 
tic of SeaKem “Colloids Out of the Sea’’* can contri- 
bute important improvements to such products as calo- 
mine lotion? The addition of very low concentrations 
of the proper SeaKem extractive, then continuing agi- 
tation during cooling, results in an interrupted gel 
structure that stabilizes such suspensions extremely 
effectively. 
(@ 3 * SeaKem is the registered trademark for the stand- 
- 2 ardized hydrocolloids obtained from irish Moss by 
the Seaplant Chemical Corporation. Extracted and 
ae by rigidly controlled processes which insure depend- 
able uniformity and purity, SeaKem Colloids are contributing 
importantly to a variety of drug, cosmetic and pharmaceu- 
tical products. In addition to their unique effectivenss in a 
wide range of stabilizing functions, SeaKem Irish Moss ex- 


tractives possess interesting emollient and demulcent prop- 
erties. 





Write today for more information. 


eaplant CHEMICAL CORPORATION 


63 David Street, New Bedford, Mass. 
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General 
Chemical 
Presents 


The Amazing Story 
of Aerosols 


...5ee This Dramatic Full-Color Sound-Slide 
Film in Your Own Office or Plant 


Here ic the complete story of aerosols and the growth of a 

great new American industry dramatically told in full 

color on sound-slide film. It’s available free of charge f F 
‘ts 








Heart of the 


‘ A 
Genetron': eroso}— 


for showing in your own office or plant. Nepataens 
‘ush-Button Living” covers the development of aerosols 

from the first “bug bomb” to today’s production of 

nearly 200,000,000 units covering 85 different types 

of self-spray products. 


Your company’s top management, research personnel, 
production heads—in fact, everyone interested in 
making or marketing aerosols—all will want to see 

this fact-filled film. Step by step it covers fully what 
aerosols are, how they are made and work. And, 

it shows how competent contract fillers make it 
possible for your company to enter this fast-growing 
field without investment in plant or equipment. 


For Free Showing of ‘'Push-Button Living’’ at 
your office or plant, just call the General Chemical office 


that serves you, or send coupon today. —— ee, 


— 
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“Genetron” Department 
GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Without cost or obligation to us, we would like a showing of the 
new General Chemical film, “Push-Button Living—The Story of 
Aerosols and the Growth of a Great, New Industry,” at our 


Producers of 





_____ office plant. 
genetron oi ee 
PROPELLANTS mes 

Address 


. the right propellant for every aerosol need. 
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\ CHEMICALS ad ROOVUCTS 
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LODI, NEW JERSEY 





@ EMULSIFIERS 


e@ DETERGENTS 


@ ABSORPTION BASES 


@ FRAGRANCES 


@ SCIENTIFICALLY DEVELOPED 
AND MANUFACTURED— 
SPECIFICALLY FOR APPLICATION 


IN COSMETIC FORMULATIONS 


IXNAPP 
\ CHEMICALS / im ROOUCTS 


i. om 





LOD!I, NEW JERSEY 
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for UNIFORM PURITY 
UNIFORM TEXTURE 
UNIFORM WHITENESS 





Experimental data and prac- 
tical manufacturing experience of 

100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine —Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


THOMASSET CERTIFIED COSMETIC COLORS 


U.S.P. STEARATES 


W/ HITTAKER 
CLARK & 
DANIELS, INc. SeRerRE 


-260 West Broadway 


Hitt etteees 


The American Perfumer 


This stock bottle, our P-45, lends itself 
particularly well to a variety of products. 
There are 10 sizes in the line ranging from 
Ee tte) 
PYM Ree od 


fired-on ceramic label. 


— % 
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; 
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CARR-LOWREY 
Te tet) 


PRET ae and manufactutets of ae glass eral? 1ae te Ae 
" 


Factory and Main Office: BALTIMORE 3, MD. «+ New York Office: 40 W. FORTIETH ST. + Chicago Office: 1572 MERCHANDISE MART 
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Owens-ILLINois AssuRES You A 





Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling methods 
in customer plants, and market re- 
search into consumer attitudes, add 
up to greater specific value for your 
packaging dollar. 
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Engineered Design 


The package that takes your product 
to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 
an Owens-Illinois package. 





The Right Container 


Versatility of facilities and talents 
points to Owens-Illinois as your best 
source of supply for a wide range of 
specialized needs: Containers where 
beauty, utility and tradition are 
blended in the proportions required 
by different product classifications. 


Ladyv...Charm 
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The Right Closure 


Know-how as to the best available 
liner and closure—best for packing, 
displaying, or using a specific product 
—may well be one of the most impor- 
tant single points through which ex- 
pert packaging counsel will reward 
you many times over. 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
pour-out fitments which are not 
“gadgets” but which increase con- 
sumer satisfaction with your product. 





PACKAGING APPROACH 





Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneering 
such developments. 


Hora Man...Good Grooming 


For both... 


a Duraglas salespackage 





The very lines of its package can 
draw customers to your product. It 
can have feminine daintiness—mas- 
culine vigor, and at the same time 
make your product convenient to use. 

This way it becomes a salespackage. 

At Owens-Illinois salespackaging 
has been developed as a science. 
From bottle design, through proper 


with sales appeal built in 


fitments and closures, to the final car- 
ton, the purpose is to achieve a pack- 
age that sells. 

Whatever your product, call upon 
Owens-Illinois for packaging plans. 
You will have the co-operation of a 
marketing-minded supplier ready to 
provide glass containers of all types, 
capacities and designs. 


Owens-ILLINoIS 


GENERAL OFFICES + TOLEDO 1, OHIO 


DURAGLAS CONTAINERS 
AN (1) PRODUCT 
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Quality production puts 
your products in the spotlight 


Let Avon set the stage for your Private Brands of Cosmetics and Toiletries. 
Your products will be produced with strict adherence to the formulae you 
desire ...and be packaged precisely as you wish. Avon's specialized 
knowledge and experience, developed over the past 69 years, is your 
assurance of quality in every phase of cosmetic and toiletry production. 


Call or write Avon for complete information concerning the production of 
your own brands of toiletries and cosmetics. 





, CE | 
COW (Z Vfyihipeho INC. 


PRIVATE BRAND DIVISION 





S3O ROCKEFPELLER PLAZA NEW YORK 20 NN. YV 
«) 


STRATEGICALLY LOCATED LABORATORIES IN SUFFERN. NEW YORK + PASADENA. CALIFORNIA + MONTREAL, CANADA 
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BY MAISON G. pENAVARRE, F.A.LC. 


Radioactive Higher Alcohols 


One company now offers Ct la 
belled cetyl and stearvl alcohols. For a 
long time there has been a question 
regarding the skin usefulness of thes« 
substances. Now it may be possible to 
find out. Between radioactive estrogens, 
cholesterol, fatty acids and now. the 
higher alcohols, much can be learned 
about the role of cosmetic materials 
and skin 


Cream Hair Rinses 


\t one point, cream hair rinses wers 
made from one or two main cationics 
Poday there are at least six companies 
supplying materials for the purpose 
Some form clear water solutions, but 
can contain emulsified higher alcohols 


such as cetvl alcohol or soap tree polvo! 


stearates such as elvceryl monostearat 


9° 


Lhe basic formula requires about 
per cent solid cationic (or more if a 
past or concentrate is used about 

to ly per cent of higher alcohol, sod 
tum or potassium chloride 14 to 1 per 
cent water, perfume and color Lhe 
product is acid in reaction. Colors are 
difheult to keep stable, so relatively lew 
colors can be used. Furthermore, pe 
fuming is a real problem Before cho 
sen, the formula should be made up 
lor at least three months, to allow the 
perfume to come to equilibrium. When 
properly made, the solutions are vi 


cous, pearly and attractive 


Well, if the Canadian Excise Tax 
tuation was clarified it sothe Lake 
Placid Convention of the Canadian 
loilet Goods Manufacturers Assoc 
on lil be darned Looks like 


ncone will have to be offered up as 


tcrilice to find out just who is what 
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\nyvway, Ed Williams was elected 
lor president while he had me called 
to the ‘phone (I was going to get a 
sticker candidate nominated at the last 
minute.) Seriously Ed, may good 
fortune and association progress be 
vours during vour term of ofhce. 

It was reported at the M.S.P.A. Con 
Island that the 


Michigan Pharmacy Bill had been kept 


vention at Mackinac 


in committee at legislature adjourn 
ment time so is dead—but next session 
a similar bill is proposed. . . . Keep 
your eves on it because it could set a 
pattern—It is good to see F.D.A. Com 
missioner Larrick take the stand that 
consumers can do and interpret a han 
dye patch test . in fact his entire 
attitude on hair dyes is commendable 

Dun’s Review has run an interest 
ing article on how salesmen rate put 
chasing agents and vice-versa. An 
interesting revelation was that 20 per 
cent of the time salesmen by-pass put 
\.s thought 
that less than half of the salesmen knew 


chasing agents while P 


then product well—It Is a 200d 
Thanks 


to reader Stewart (Hamilton, Ontario 


irticle; vou should read it. 


lor the story about teachers entitled 
It's a Good Life,” by J. V. MeAree 
appearing in a Canadian paper, in an 
swer to my recent ple t for higher sal 
aries for teachers I wonder if it ts 
a long lasting lipstick that women 
really want. . Che Japanese Journal 
of Antibiotics ts listing some coumarin 
derivatives as antiseptic 

601, 1950 


compounds 
Passer, writing in 
the Journal of Chemical Education, 32 
332, 1955, reports an explosion of a 
Peflon 


during a routine test involving a tem 


magnetic stirrer coated with 


perature ol ibout 170°C 


\ppa 
ently moisture had got under the coat 
ing, causing the explosion—so at higher 
temperatures be sure not to use coated 
Many thanks to Polak 


Stirrers 





Frutal Works for sending a copy of 
Jellinek’s new book, “a he Practice ol 
Modern Perfumery.” 


Greco and 
Kanzler have reported a study of olive 
oil-lime water emulsions (not to be 
overlooked as cosmetics) in the Journal 
of the American Pharmaceutical Associ 
ation, Practical Pharmacy Edition, 16, 
504, 1955. There are those who sav 
Vitamin A isn’t absorbed by the skin 

But Sobel, Bradley and Parnell 
\.C.S. Meeting, Cincinnati, March 30, 
1955) sav it is, based on animal tests 
they reported. . . . One endocrinologist 
told me that a more important cos 
metic hormone than the estrogens is 
the group of cortical steroids—to keep 
an eve on them. 


Ampholytes 


\ correspondent tells us that in ad 
dition to the products mentioned in 
Questions and Answers No. 1142 of the 
May issue, there is a series of Miranois 
covered by U. S. Patent 2,538,378, ol 
fered by the Miranol Chemical Com 
pany, Inc., 277 Coit Street, Irvington 
11, New Jersey 

We are glad to get this correction 
It only proves that anytime you feel 
smug enough to think you know it all 


vou find out that you don't 


Taps vs. Rain Water 


Fred Wells takes issue with me about 
a statement I made to the effect that 
tap water is cleaner than rain water— 
Mavbe in Surrey it is cleaner, Fred 
But where | come from and the many 
places I visit, give me tap water. 
Rain water mav be solter in some 
reas, in others it can be so acid it will 
dissolve cellulosic materials. 

In most cities and pretty much 
wound centers of population, the rain 


simply scrubs the air, taking with it 
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THE CHINESE MERCHANT PRINCE 


In a far-off land a merchant prince by the name of Fray 
Grins had received all three blessings . he was 
wealthy, healthy and wise. His sons went to the best 
schools, his daughters married the most eligible men, 
his wife had the most sparkling jewels, and he, himself, 


collected rare editions of esoteric books 


Fray Grins’ wealth came from the manufacture and sale 
of perfumes. His packages were masterpieces, his per- 
fumes were known throughout the world,and the wealth 
of Fray Grins, like the proverbial Break-The-Bank, grew 
and grew, and grew. But all things must end and so, 
too, did his life at the august age of eighty four less two 
moons. His eldest son took over and decided that 
profits must be larger. A little less perfume here, a little 


July, 1955 


cheaper oil there and ‘qui sait’’ as the French say 


The firm of Fray Grins no longer bought from the best 
houses. Then they no longer bought from any house— 
they went out of business. And the sparkling jewels 


and the rare editions were sold to the highest bidders 


If there be a moral to this tale we would conclude that 
itis “Shortcut in Quality is False Economy” Yet we 
would be bold to say that at Syntomatic we feel there is 
a practical parallel in combining top quality with true 
economy. Prove it? Our pleasure 
Corporation, 114 East 32nd Street, New York 16, 
New York. MUrray Hill 3-7618 


Syntomatic 
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gases, Colloidal floating inorganic and 
organic solids, soot, smog and a whole 
mess of other junk. I'll have to do some 
work on it myself I guess, to truly find 


oul 
Soap—In or Out? 


An editorial in our worthy British 
contemporary SOAP, PERFUMERY 
\ND COSMETICS, quotes McCutch 
con (a Yankee) to the effect that soap 
has had better days. 

Maybe it has—but maybe it hasn't. 
Synthetic surfactants, all published data 
to the contrary, have behind them a 


trail of consumer squawks about dry- 
ing of the hands, ete 

In hard water areas, such as where | 
Indian Lake, 
hardness 400 


spend the summer at 
Michigan, (well water 
p-p-m. or more) soap isn’t worth a hoot. 
It just forms a scum. So, we have used 
bars of surfactants, graciously supplied 
by thoughtful friends. Well, the main 
difficulty is to rinse clean. They keep 
on lathering alter several rinsings. But 
a recent one containing significant 
quantities of soap works much better. 
Yes, much better. 

Water softeners are going into more 


and more homes, too. Lots of people 


(Aicslions éx yo 





1150: Skin Whitener 

Q. I am anxious to make a pomade 
and a skin whitener for Negroes. I 
would like a pomade that is easy to use 
to straighten the hair without the use 
of a hot iron. | am not familiar with 
the above and any help you can give 
me will be sincerely appreciated. 
Could you please give me the name ol 
a good book on cosmetics which is 
non-technical that was recently pub 
lished. I have Poucher’s Volumes | 
and 2. ‘They are very good, but there 
are sO many new chemicals for our in 
dustry that a new book is really needed. 


S. ¥., New York 


1. First, of all the latest books on cos 
metics that might be of help fo you is 
Thomson's Modern Cosmetics and may 
he obtained from the book department 
of The American Perfumer at the New 
York address There are several othe 
cosmetic books in various stages of 
publication, but they are not yet avai! 
thle Is to the skin white ner, th 
standard of the trade runs from about 
fod per cent of ammontiated mercury 


ina petrolatum-type base ground to a 


smooth, uniform paste. Be sure to foi 


low legal requirements in the labeling 


of such a bleach cream, namely, givin 


vi 


iufions, patch test required and stat 
ne the nature of the active ingred 


nis. A pomade that can straighte n haw 


thout a hot tron is based on a caustt 


cl mn cal type, and ue do not subscril 
(to their use and therefore have no 
formuta lmmontum thioglycolate 


} h s used in cold waving of ha 


} fy 


en used in water soluble creams 


the purpose of softening curled han 
one softened the hair has been 


on all 


dized or fixed into a straight shape 
Hlo ever, this has led to know n scalb 


ation, and there fore we do not re« 
mend it. 
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1151: Cleansing Creams 
Q. We are readers of The 


Perfumer. A few times we have asked 
through vow 


{merican 

you about problems 

“Questions and Answers” and you have 
c 

kindly Many, 

thanks for your kind letters. Now we 


always answered — us. 


have a question which we are obliged 


Japan 


cleansing creams are very 


to ask vou. In hydrophilic 

prevalent 
and in the newspapers lipophilic 
cleansing cream makers are quarreling 
every day. The former advocates that 
cleansing properties are given from 
the lipophilic creams and the latte 
insists upon the fact that hydrophilic 
creams can be removed with wate 
Chemically and commercially which is 
the best? What sort of cleansing creams 
prevail in America? How about hydro 
philic and lipophilic cleansing? What 


about liquid cleansing? C. E., Japan 


| The hydrophilic type has been in 
existence longer lt probably forms the 


} 


bulk of cleansing cream sales in the 
United States The lipophili is abou 
litlteen years old. more or less lt has 
been gaining on the first group as th 


} 


years o by. From a technical point oO 


g 
view it i doubtful vhether one ts 
much better than the other. The only 
way one could find out would be to 
have a test made using radio-acthi 

soil. Part of the face could be cleansed 
with the one cream and the other part 
vith the other. With a Gileger counter 
one could determine the amount of 
soul left hehind Keven this fest ws not 
exact because the skin on the two sides 
of the face can be different, the amount 
of radio-actiwe soil could vary and the 
pPessure and manner of removing th. 
soil with cream might vary which would 
re sult in mixed data. Recently liquid 
cle ansing creams have made a wide ap- 


pearance on the American market and 


who had kicked soap flakes out thx 
window are giving them another look. 

lo me, it looks like a good bet, this 
combination of soap and surfactant. 
I'm not saying any “requiescat in pace” 
over soap yet. All soap needs is a bit of 
overhauling and it will work weil. 
Which reminds me, that one of the top 
shampoos on the market is soap based 
having climbed from down below the 
bottom of the ladder to close to the 
top. It works well in hard water too 
And that is all soap needs to get back 
on its feet. 

P. S. Note to Fred Wells: I like oleo 


margarine better than butter 


there are those who believe they will 
be more popular than the solid type. 
Here again we have the two types. 
Ow personal preference is for th 


lipophilic. 


1152: Glyoxyl Diureide 

Q. A technical friend of ours suggested 
that we add glyoxyl diureide to out 
present hand lotion. Do you have any 
information available on this product? 


l. L. C., Wisconsin. 


1. Glyoxyl 


known as allantoin which is reputed to 


diureide is  commonl) 


have healing properties. We_ recall 
working with it about twenty-five years 
ago. One well known hand lotion con 


fains it. 


1153: Clear Cologne Solutions 


Q. We are 
pensive cologne and shaving lotion. We 


manufacturing an inex- 


do not produce large quantities, but 
what we do produce is very slow and 
we have much trouble in getting cleat 
solutions. At present we use small fun- 
nels with filter paper, but it is slow and 
ineflective. Our method is to dissolve 
the perfume concentrate in alcohol 
and then add water and filter. Could 
you give us an idea to speed produc 


tion and better our product. C. Y. $ 
Vexico 


1 I filtration set up, using five gallor 
glass hottles similar to that pictured uu 
the book. The Chemistry and Manufac 
ture of Cosmetics, on page 47 ts reaily 
vi uw you want This ts Figure 36. Using 
la e funnels and large sheets of filt y 
paper with a filter aid Side h as diatoma 
ceous earth, is about the best way. You 
set the five gallon bottle up and 
automatical y fl lter itse if, Ther 
ire a number of shai ing lotion form) 
is irl this book brut essentially yor 


int somethin 


that has at least 35 pe 


cent alcoho ind not over 65 per cent 

} , 
suitaodly berfumed with a sma 
amount, say 14 or 1 per cent of lactic 


, ’ 
or phosphoric acid or an astringent salt 
S 


such as Chlorhydrol and the balan 
yy 


distilled water and color. 
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for rare and 
difficult - to-achieve 
floral effects 


INDOLE PURE 


For those delicate yet lasting floral effects that are 
usually hard to achieve, Givaudan offers Indole Pure, 
a product of outstanding olfactory and chemical 
purity—free of coal-tar impurities and by-odors. 


As a primary producer of this important aromatic, 


Givaudan has unique knowledge and skill in its 
development and use, and has taken the utmost care 
to make Indole Pure the finest available. It is espe- 
cially adaptable in perfumes of the jasmin, gardenia, 
honeysuckle, lilac, lotus and orchid types. 

Our staff will be happy to make recommendations 
for the use of Indole Pure in your compositions. A 
technical grade is also available for use in organic 


synthesis. 


GIVAUDAN-DELAWANNA, INC. 
330 West 42nd Street, New York 36, N.Y. 


Branches: Philadelphia ¢ Boston ¢ Cincinnati ¢ Detroit 


Chicago ¢ Atlanta ¢ Seattle ¢ Los Angeles ¢ Toronto 
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A Classification 


of Odours 
And its Uses 


A classification of odours based on their 
rate of volatilization was developed by the 
author who points out the practical useful- 
ness of the system for the creative perfumer 


WILLIAM A. POUCHER, F.P:S., F.R.P.S.* 


ERFUMERY has often been compared with music 
and with painting, in that creative work in all of them 
requires the artistic application of similar basic prin 
ciples; if the fragrance, symphony or canvas is to receive 
general approbation, or even dire comment, trom both 
critic and public 

[here is a parallel in the original motif of each 
lor the musician builds up a series ol notes to lorm 
his new theme; the painter discovers a beautiful scene 
and makes a rough sketch of his new subject; and the 
pertumer subtly blends certain tenacious aromatics to 
produce his new base. The elaboration of each idea 
demands a wide knowledge from the originator, a per 
sistence ol purpose and immens« patience if the motil 
is ultimately to attain perfection 

Lhe compose must understand both harmony and 
counterpoint, together with the special qualities ol 
each instrument in the orchestra. He may use one o1 
more ol them to modulate his theme, and the others to 
impart a harmonious background; the whol producing 
an intricate tone poem in which he may vary his 
rhvthm and key to retain and charm the ear of the 
listene) 

Lhe painter must be a master of colour blending, 
ind especially so of the greys, if he is not only 

llectively to portray his subject, but also to impart 
mosphere, lighting and perspective to his finished 
CanVAS, 


t | Author f Perf ( net & Soaps. Reprinted 
Britis] inal of the Societ f Co t Chemists, Vol. VI, 
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William A. Poucher 


Knowledge Perfumer Must Possess 


Phe perfumer must have an intimate knowledge ol 
perhaps a thousand aromatic substances, he must be 
familiar with the odour value of each, its source and 
the characters that determine its quality, as well as its 
floral type and blending range. Moreover, he must also 
select and use each one of them skillfully to compose, 
reinforce and shade his basic note until it becomes a 
symphony of fragrance. But this is not all; for if his 
creation is to be employed as a perfume for cosmetics 
and soaps he must also have a profound knowledge ol 
their composition and the effect each of their raw 
materials will have upon every constituent of his 
original fragrance, which involves cunning substitution 
and fresh blending ultimately to achieve the same fin- 
ished note 

Of the three arts, it might be said that the appraisal 
ol painting is the easiest, because the permanence ol 
each canvas allows it to be more understandably appre 
ciated and assessed by the eve, whereas the intangible 
nature of both music and perfumery deleats any con 
crete evaluation by either ear or nose. 

Now, it is strange but true that the fundamentals of 
the three arts are not equally understood; tor on both 
music and painting many detailed works have been 
published that can be studied by the potential compose 
or painter, and trom which much guidance may be 
obtained in the course of their work. It is also true that 
research has provided a solid background to the work 
of the perfumer, in so far as the chemical and physical 
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Jasmin 


constants of each of his raw materials have been estab 
lished, as well as the almost complete analysis of most 
ol the essential oils, flower concretes and absolutes, all 
ol which are available in many text-books. Yet, despite 
this fund of information, it is unfortunate that none 
of it is of any real value in his creative work. I, mysell, 
may have been guilty of offering, in my three works, 
suggestions and perhaps even novel ideas that the 
imaginative experimenter may employ and elaborate in 
the practice of his profession, but I freely admit that 
they are more useful to the novice than as a guide and 
friend to the expert. 


The Missing Link 


When I wrote my first book on perfumery [| was 
conscious of this defect, and although more information 
is available to-day on what I will call the “Missing 
Link,” and it is still being investigated by different 
chemists both here and in Europe, nothing of a prac- 
tical nature had then been published about it. This 
link is a Classification of Odours and its application, 
and it was as long ago as 1926 that I began serious 
work upon it in an attempt to evolve a grouping of 
aromatic substances on a really sound basis. It took 
me no less than four years to complete, and you may 
well speculate upon the reasons why I did not publish 
the results in the next edition of my books. But at the 
time I felt it was too valuable for widespread diffusion, 
and it gives me pleasure to tell you about it here and 
now since the eve of my departure from the industry 
is approaching. 

Before the introduction of synthetics the problem of 
classification was not quite such a difhcult one, because 
the perfumer had at his command only the commonei 
essential oils and flower extracts. Chemistry has since 
evolved not only numerous shades of each odour type, 
but it has also created entirely new perfume bases. 
Moreover, many more essential oils are now available, 
and the whole gamut consists of perhaps a thousand 
raw materials against a filth of that 

Rimmel first to endeavour to classify the 
then known substances, and he did so by adopting a 


formet number. 


was the 


type for each class of odours and grouping with them 
other materials of similar fragrance. He was able to 
reduce his classification to eighteen distinct types. 
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Piesse later took quite a different view of this prob- 
lem, and compared odours with sounds. He suggested 
octaves of odours like octaves in music, where certain 
odours coincided like the keys of a piano. For instance, 
one octave might consist of the citrus oils; another of 
almond, heliotrope and vanilla; and still another of 
patchouli, santal and vetivert. These substances cev- 
tainly blend most admirably: with the first as the top 
note, the second as the middle note, and the third as 
the base. He eventually arranged the primary odours in 
positions corresponding with their perception by the 
olfactory nerves; from the lowest note of patchouli, to 
the highest of civet or verbena. To obtain a perfectly 
fragrant blend he suggested it was only necessary to 
combine the harmonious chords. 

It was not until 1927 that Crocker and Henderson 
published their work on this subject in America. They 
analysed and classified the odours on a numerical basis, 
and tried to find the elements of smell that make up 
all odours. They concluded there were lour kinds only: 
fragrant or sweet; acid or sour; burnt or empyreumatic; 
and caprylic or oenanthic. These assiduous chemists 
arranged several hundred pure chemicals and some 
essential oils according to the relative amounts of each 
component, to each of which they assigned a figure o1 
coefficient that noted the intensity of that component. 
Phus Jasmin was 6.3.3.3. and Orange 6.5.1.2. 

If these three classifications were seriously considered 
by the modern perfumer, he would be bound to give 
the palm to Piesse; but I think it would be fair to say 
that he would find none of them of much use in the 
olfactory analysis of perfumes, or of their creation. 

In more recent years further attention has been paid 
to this problem by different research workers, whose 
investigations have proceeded much on the same lines 
as my own of nearly thirty years ago: namely, by group- 
ing the synthetics in particular, together with some 
essential oils, according to their comparative volatility. 
But no attempt appears to have been made to give 
practical application to this valuable data, and later in 
this paper I shall attempt to elaborate my theories in 
such a way that they will offer some real assistance to the 
creative perfumer. 

My first thoughts were directed to the molecular 
weights of the synthetics and natural isolates, but after 
tabulating them progressively I soon realised they could 
not reveal the secret of my quest. I next turned my 
attention to their boiling points at 760 mm., but even 
these, when tabulated, did not appear to solve my 
problem; whereas when taken at a pressure of 3 mm., 
which approximates more nearly the vapour pressure 
at room temperature, the answer seemed there. 


Duration of Evaporation 


However, the essential oils and flower extracts did 
not respond satisfactorily to this method, owing to 
their complex composition, and since they are the in- 
dispensable tools in the hands of every perfumery 
researcher I was compelled to adopt the only alternative, 
which consisted of the then 
Duration of Evaporation by olfaction, at a laboratory 
temperature of 16° C. This was going to take much 
time and patience, but I felt it was the only method, 
which of course depended upon the reliability of my 
nose. Moreover, if I should succeed it might incidentally 
throw a brighter light on the dark problem of fixation. 


laborious estimation ol 
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\nd here I must draw attention to a most important 
point; namely, the great improvement that has since 
taken place in the production, processing and purifica- 
tion of all aromatics, so that the results of my work may 
require adjustment and modification to-day. I hope that 
altel interested 
perfumer will have the inclination and be prepared to 


the publication of this paper some 
give the time and patience that will be necessary in 
undertaking this work. 

\ prerequisite of this investigation was the carelul 
the 
svnthetic, 


selection ol finest and 


both 
and this involved the repeated 


purest substances, 
natural and 
examination of all known aromatics from everv avail 
able source. In view of the cleverness of sophistication, 
especially of the more expensive materials, this proved 
a long and trying piece of work. But I 


fortunate enough to be able to 


to be Was 


the 
natural products on the spot, in the various countries 
| visited, which thus guaranteed thei 


obtain many ol 
purity. 

Having selected and collected this vast array of price 
less bottles, the next step was to decide on what should 
be the end point of the odour of the contents of each; 
for as is well known, the characteristic note of som«¢ 
natural products may be fleeting while the residual 
smell lingers on. But since each aromatic substance is 
employed primarily for its typical odour note, I decided 
to check and re-check point at which this dis 
tinguishing feature disappeared. Moreover, I had _ to 
place a time limit on those substances of longest 
duration, such as patchouli and oakmoss, and I gave 
them the figure or coefhcient of 100. 


the 


My next step was the acquisition of a large stock of 
smelling strips, measuring 6 inches by 34 inch, all made 
from the same stock of absorbent paper, and on each 
I wrote the name of the substance, the date and time ol 
its application. It was important to have approximately 
equal quantities of the aromatics on the strips, but had 
I attempted to weigh exactly 100 milligrams of each, on 
calculated the differences due to their specific gravities, 
it would have added a further complication which | 
wished and 
influence 


to avoid; would 


moreover, I felt it 
the time coefhcient if I dipped 
quickly each strip to a depth of exactly one inch. Never- 


theless, | made some preliminary tests to determine the 


not 
materially 


differences, and while making no allowance for viscosity 
found the weights of the majority ranged between 80 
and 100 milligrams, with an ultimate length of stain 
of about 214 inches, 


This method seemed reasonably the 
liquids and [I adopted it, but I still had to find another 
method for dealing with the solids, which of course are 
invaluable and widely used. I therefore prepared 10 
per cent solutions of them all in diethyl phthalate, 
and placed 1 c.c. 


6 inches by 1 


satisfactory fo 


of each on strips of paper measuring 
about the 
quantity of each parent substance as the fluids. 
\s a fatigue I limited the 
number of samples under examination to four a day, 
and began by smelling them every hour on the assump 


inch, which gave me sam 


guard against ollactic 


tion that this figure or coefhicient would be adequate. 
But when | that 


characteristic odour for 


found most of them exhaled then 
days on end I had to modify 
this view, and to those that evaporated in less than 
one day I gave the coefficient 1, and to the others 2 to 
100. This work went on and on and soon seemed end 


. 
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less, because I had to make repeated tests when the 
results were doubtful. the end of four 
years | had finished, the substances were 
grouped under their respective coeflicients and the 
groups tabulated progressively from 1 to 100, I had 
belore me a picture that was tantamount to the frac- 
tional distillation of any 


However, at 


and when 


fragrance. 
Key to the Basis of Perfumery 


But I feel it is necessary to point out at this stage 
that the application of this Key to the Basis of Perfum- 
ery will always depend upon the artistry of the worker in 
the laboratory, since without imagination it will never 
produce a masterpiece. A comparison with my other 
hobby will perhaps more clearly demonstrate my point, 
as a similar flair is required of the successful landscape 
photographer. 

He has travelled to a beautiful part of the country 
with the sole object of making some pictures of great 
excellence, and has climbed a low hill to get a glimpse 
of his subject. But before him spreads an immense 
panorama, in which are arrayed magnificent mountains, 
wild canyons, lovely lakes, fine trees and dainty wild- 
flowers, all crowned by a superb cloud-scape, and he 
realises at once that a comprehensive shot of this ravish- 
ing scene will never make a satisfactory picture, despite 
its magnetic appeal to the eye. In fact there is enough 
material here to make a whole series of masterpieces. 
So he selects one outstanding feature at a time from 
this medley, and until he discovers a 
viewpoint from which he can arrange it in a pleasing 
design; and only then does he release the shutter of his 
camera to record a work of art. 


moves about 


Top Notes, Middle Notes, Basic Notes 


I am now going to give you a selection from this 
classification of odours: the substances with coefficients 
from | to 14 I will call the Top Notes; those from 15 
to 60 the Middle Notes; and the others from 61 to 100 
the Basic Notes or Fixers, because they are fixatives in 
the usually accepted sense and aromatics which, when 
skilfully blended, yield the characteristic lasting note 
of any fragrance. However, I will return to the problem 
of fixation later in this paper. 

Tor Notes: (1) Acetophenone; (2) Limes; (3) 
Coriander; (4) Lavender; (5) Terpinyl Acetate; (6) 
Bergamot; (7) Geraniol; (8) Amyl Salicylate; (9) Pep- 
permint; (10) Linalyl Acetate; (11) Sweet Orange; (12) 
Methyl Heptine Carbonate; (13) Paracresyl Phenyl- 
acetate; and (14) Lemongrass. 


Mippte Nores: (15) Heliotropin; (16) Eugenol; 
(17) Melissa; (18) Orris absolute; (19) Verbena; (20) 
Clary Sage; (21) Anisic Aldehyde and the Ionones; 
on ) 


(22) Orange Flower Water Absolute; (23) Broom Ab- 
solute; (24) Ylang; (31) Orange Flower Absolute; (34) 
Celery Root; (43) Jasmin and Rose Absolutes, and (50) 
Neroly. 


Basic Nortres: (65) Cinnamic alcohol; (77) Methyl 
Naphthyl Ketone; (80) Hydroxy Citronellal; (88) 
Ethvl| Methyl Phenyl Glycidate; (89) Cyclamen Alde- 


hyde; (90) Orris and Opoponax Resins; (91) Undec- 
(94) Angelica Root; and (100) Amyl Cinna- 
mic Aldehyde, Coumarin, Decyl Aldehyde, Isoeugenol, 
Labdanum Resin, Artificial Musks, Oakmoss Resin, 
Patchouli, Phenyl Acetic Aldehyde, Santal, Undecyl 
Aldehyde, Vanillin and Vetivert. 


alactone; 
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Suburbs of Grasse, France 


\ complete list is included later in this paper. 
\ question that arises trom this classification is as to 
whether the constituents ol 


mav function 


temporarily in another if they are used in a dominating 


one group 


percentage in the finished compound. In this connec 
lion it is interesting to compare the vital constituents 
hyacinth, because there is a sim 


olf lilac with those of 


ilarity between them, but with two substitutions and 


one notable omission. ‘The lollowing are common to 
both in this ratio: 5 times as much benzyl acetate in the 
hyacinth; 6 times as much phenyl ethyl alcohol in the 
lilac; the same percentage of heliotropin and of isocu 
genol in cach; but the hyacinth requires 3 times as 
much cinnamic alcohol, and 100 times as much phenyl! 
acetic aldehyde. 

It will be observed that the almost equivalent chang 
over in the quantity of the two top-note constituents ts 
required by the difference in bouquet of the flowers, 
and is further modified of necessity by replacing the 
terpineol in the lilac with a similar quantity of linalol 
in the hyacinth; the middle not« aldehyde in 


the former is replaced by ionone in the latter; and 


ol anisic 


while hydroxy citronellal is an essential constituent 
of the lilac, it can be omitted entirely from the hvya- 
cinth, which, however, is dominated by the vast in 


crease in the powerlul aldehyde. 
that 
matics might be used in such quantity as to raise them 


It would seem, therelore, longer-lasting aro 
temporarily into a higher grouping, as further instanced 
by the middle note of ylang in a lilac fantasy, where 
it might be used in such quantity as to dominate its 
fragrance; or the basic notes of such aliphatic aldehydes 
as © 10 o 


where they might be raised to middle- or even top-notes 


1] or 12 in an intense flowery bouquet, 


in accordance with the percentage employed. But in 
mv view this cannot ultimately alter the original coeth 


cients in this classification. 


fromatics Influence Duration of Evaporation 


On the other hand, it seems certain that the relative 
quantities of aromatics in a complex mixture do in 
fact the 
whole: first, depending upon the ratio of the combined 


basi the 


influence duration of evaporation of the 


substances to middle and 


top note con 
stituents; and second, to the changes that mav_ tak« 
place on maturing, or even to interactions of an 
obscure nature between the various constituents. But 


it is Not easy to prove the latter point, and an examina 
tion of the former may even Jead to speculation, For, 
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if we take a simple compound of two substances, such 
as bergamot and patchouli, or lavender and coumarin, 
the mix them in the proportions of 9 to 1, we shall 
find that although the odour of the major portion 
will be modified by that of the minor, the latter will 
last long after the former has evaporated. Furthermore, 


if we take an already blended perfume containing 
patchouli and coumarin, and substantially increase 
their percentages, we may find an overall increase 


in the lasting properties of the fragrance, but there 
would also be a shading of a note of the bouquet 
which might well spoil its litt and balance. 

This brings me to the vexed question of fixation, to 
which I shall refer only briefly as it is incidental to the 
main theme of this paper. ‘The problem of tenacity 
is as old as scents themselves, and was mentioned by 
Pheophrastus as long ago as 370 bc. when, alter classi- 
lying them as light, heavy, weak and strong, he con- 
cluded by saying of such things as myrrh and spikenard: 
“owing to their strength and substantial character they 
do not easily evaporate and are not easily made to 
disperse, and a lasting perfume is what women re 
quire.” I think we may salely assume that this ancient 
philosopher was the first to realise the implications of 
Vapour pressure without knowing anything about. it. 
Moreover, his womentfolk correctly assessed one of the 
most important qualities of a fragrance, which has 
not changed with the passing olf the centuries. 

What is Fixation? 

In the first place, what is understood by fixation? 
Is it the retarding of the rate of evaporation of the 
more volatile substances in an already blended mixture 
of aromatics, by the addition of odourless, or nearly 
odourless, substances of high boiling-point; or is it 
the skilful aromatics ol volatility, 
which not only largely contribute to the note of the 


blending ol low 
perfume, but also inhibit the loss of the less tenacious 
middle and top note constituents? [| think the tyro 
would accept the first premise, and the expert the 
second mainly on the grounds that low vapour pressure 
solvents, such as diethyl phthalate and benzyl benzoate, 
have a distinct tendency to flatten the lift of a fra 
grance, and especially so if they are added in sufficient 
quantity of function as real fixatives. 

You may, of course, regard this Opinion as mere 
speculation, based upon long years of perhaps un 
conscious observation. So, with the sole object of prov- 
ing or disproving this beliel, I made the following 
experiments. My first object was to discover which 
of the delayed evaporation lot 
the longest period, and for this purpose I chose benzyl 
3.P. 68 C at 3 mm.; diethyl phthalate, B.P. 
148 C at 3 mm.; and benzyl benzoate, B.P. 147 C at 3 
mun. pressure; all of which are cheap and_ readily 
available. I 


so-called ‘“‘fixatives” 


alcohol, 


would say, included 
uncommon. con- 
stituent of floral compounds. But these three by no 
the list ol 
which | enumerated on page 86 in Volume II of the 
sixth edition of my works. I 


then 


in passing, that | 


benzyl alcohol because it is not an 


means exhaust usable substances, many of 


selected two top-note 
greater volatility: 
phenone, a straight synthetic, and bergamot, an es 


aromatics Owing to aceto 
sential oil of relatively complex composition; together 
with a first-grade lilac compound containing the in- 
eredients I shall shortly mention. ‘To each 1 added 10 
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per cent of the “fixatives,” and then placed approxt- 
mately 100 milligrams on smelling strips, making foun 
in all of each aromatic. 

Lhe first smell clearly revealed the superiority of the 
substance, and by flattening 


pure comparison the 


effect of the additions; it was particularly noticeabl 


in that containing the benzyl benzoate, which also 
imparted a rather metallic nuance. The strips wer 
examined at regular intervals until the parent sub 


that the 
odow strength ol the other three were in direct ratio 
that 


stance had evaporated, when it was clear 


to the vapour pressures ol the additions: thus, 
containing benzyl benzoate was the strongest; diethyl 
phthalate less so; and benzyl alcohol the weakest. But 


the remarkable thing about these tests was that this 


rearrangement of strengths took place in one hou 
with the acetophenone; in six hours with the bergamot; 
and in fifty hours with the lilac. 

Having, therelore, 


proved the superiority ol the 


benzyl benzoate, [ went a step further by adding it 
in the percentages of one, five and ten to anisic alde 
hyde and ylang ylang oil; aromatics of the middle note 
according to the classification, the one of straight and 
the other of complex composition. In cach example the 
pure substance was prelerred on first smelling, lollowed 
by those of 1, 5 and 10 per cent additions. But since 
these two substances are inherently more lasting than 


acetophenone and bergamot, the weakening of then 


Oo 
1g 


odours was less rapid; in fact, at the end of ten hours 
there was no change in the order of preterence. It was 


only alter filty hours that a difference in the odow 
streneth of the synthetic was noticeable, and then in 
the following order: (1) the LO per cent addition, (2) 
the 5 per cent, (3) the pure substance, and (4) the | 


per cent addition; whereas in the meantime the tra 


grance of the essential oil maintained its original orde 
ol preference. 
Furthermore, I made parallel experiments with a 


Yardley perfumed cologne, which has a wide sale on 


this continent and contains many long-lasting ingredi 


ents. In order to decide whether the diluent of ethyl 


alcohol played a part, if any, in the duration of evap 


oration of the whole | made the same tests with the 


compound, 
ol the 


The first smell confirmed the superiority 


“unfixed” perfume and compound, and no 
change could be observed up to fifty hours when the 
perlume containing | per cent of benzyl benzoate as 
sumed first place, while those with 5 and 10 per cent 
additions still occupied third and fourth places respec 
tively, but owing to the greater concentration of thi 
compound the pure product retained first place afte 
Finally, | 
the skin, when that containing no added fixative 
predominantly fragrant. 


It would appear, therefore, that these high-boiling 


this time. smelt the range ol perfumes on 


Was 


odourless “fixatives” 


exert a definite delaying action 
on the evaporation of the top- and middle-note syn 


thetics, but they do so at the expense of the freshness 


ind lift of the pure substance. Moreover, they are not 


so active when added to essential oils by reason ol 


their complex composition, since the low vapour pres 


sure Tractions probably act as natural fixatives to the 


nore volatile constituents. In the way the fra 


same 


grance of a properly blended compound o1 perlume 


may be marred rather than enhanced by their use, and 
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their employment should only be condoned as fixatives 
in basic compounds ol a light, flowery or evanescent 
nature. 


A Precise Conception of Fixation 


Hence, I think it is time we had a more precise con 
ception of fixation as a whole. First, we should admit 
that it depends upon the choice and blending of the 
basic notes in any mixture of aromatics, and we might 
then with truth call this 
“fixatives” if desired. Second, we should realise that no 


group ol the classification 
magical lasting qualities can be imparted by mere addi- 
tions of odeurless synthetics of high boiling point to 
already blended mixtures, and in consequence the per- 
fumer will be their dual 
effect before adding them to his finished creation. Fo 


bound carefully to considet 
if he is a master of his craft he will doubtless prete 
to select his aromatics in accordance with their lasting 
properties, rather than rely upon dubious additions 
which might, in effect, impair his work of art. 

lo return to the main theme, how can this classifica- 
to tacilitate the work of the 
perfumer, cither novice or expert? It may be 
say that the 


tion of odours be used 
true to 
few are able to apply their genius ex- 
clusivelv to the creative side of the industry, but alas, 
the many are compelled to devote much of their time 
to the examination and duplication of other successful 
fragrances. This work can be exhausting and is often 
work of art 


is virtually impossible. Some of you will have experi- 


unsatisfactory, since to copy exactly a 
enced the disappointments that are inevitably associated 
with such problems; for after months of trial and error 
you may have succeeded in producing a colourable 
imitation of the medel, only to find on offering it to 
vour client that he expects to pay a quarter the price 
you ask for your laboriously produced compound. 

[his classification of odours can be of great assistance 
in this type of work; since it reveals to the eye, and 
suggests to the olfactory organ, all the possible con- 
stituents of the model in the order of their evaporation. 
Phis is rendered less difheult by placing a fresh quantity 
of the fragrance on paper at equal intervals and com- 
paring the series of strips, when by difference the 
lost constituent will be immediately recognised by a 
keen and experienced sense of smell in accordance 
with the coefficients. 

But it is in the creative side of perfumery that this 
The first 


under the headings of the 


classification can be so usetul. step is to 


analyse the coefhcients 
various flower types, and colognes, and to then tabu- 
late them according to their respective groupings of 
top, middle and basic notes. Each picture will then 
suggest the possible variations in shading as the new 
trial and 
quantity will ultimately yield the required blend. I 


flowery creation develops, and error by 
have abstracted the possible constituents for the crea- 
tion of a lilac complex, from its simplest form in a 
compound to its more intricate pattern in a sophisti- 
cated fragrance, and have chosen this type because it 
is one of the commonest flowering agents in use. This 
particular classification appears later in this paper. I 
shall quete from it in the two examples I will discuss 
in detail. 

In the creation of all flower compounds I give the 
same advice to my pupils, and will repeat it here and 
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now; namely, that the key to success is Simplicity 
and again Simplicity; or, 


in other words, the use ol 
the absolute minimum of aromatics in the production 
of the finished blend. Bearing this in mind, an exam- 
ination of the classification will reveal the vital con- 
stituents of a lilac as reducible to nine, as follows: 


Top Note: Benzyl acetate 1, terpineol 3, and 


phenyl ethyl alcohol 4. 


Middle Note: Heliotropin 15, and anisic aldehyde 


9] 


Basic Note: Cinnamic alcohol 65, hydroxy citro- 


nellal 80, isoeugenol and phenyl 
acetic aldehyde 100. 


The relative proportions of each are a matter of 
taste and I must leave each worker to compose his 
fragrance as he thinks fit, but if the perfume of pink 
lilac is to be duplicated with any accuracy, then at 
tention should be paid to the predominating nuances 
of phenyl ethyl alcohol and hydroxy citronellal, thei 
shading with heliotropin and cinnamic alcohol and 
crowning with terpineol, all of which are rounded oll 
with relatively small percentages of the other essential 
ingredients including benzyl acetate, which would be 
replaced by jasmin absolute in a compound of first 
quality. 

Phis classification is perhaps even more useful in the 
creation of a flowery perfume, and in taking lilac again 
as the example, it will, of course, be based largely upon 
the compound already discussed. But here simplicity 
gives place to complexity, as there are about eighty 
possible aromatics that may be used in building up a 
sophisticated fragrance of this type. Their selection 
offers endless permutations and combinations, and if 
ten perfumers worked on this theme every one ol 
their creations would be different. Indeed, some might 
so modily the flower note that it would be unrecognis- 
able as a lilac complex to all save the expert. I shall 
here discuss only a simple flowery version, which may 
be elaborated at will in accordance with the above 
ideas, as follows: 


Top Notes: Bergamot 6 and nerol 8. 


Middle Notes: Ionone 21, ylang 24, jasmin and rose 


absolutes 43, and neroli 50. 


Basic Notes: Cyclamen aldehyde 89, santal, musk 
ketone, vanillin and methyl nony! 
acetic aldchyde 100; plus lilac and 


muguet compounds. 
Use of Chart to Create a New Note 


Finally, how can the Mother Chart be used in the 
creation of a new note? ‘The most interesting, and 
even amusing procedure is to select any two substances 
of long evaporation, and to mix them in nine progres- 
sive proportions, as 1-9; 2-8; 3-7; 4-6; 5-5; 6-4; 7-3; 8-2; 
and 9-1. If the two chosen aromatics will blend then 
one of these mixtures will be a perfect balance, when 
neither can be detected by the nose as a separate entity, 
but when each contributes its odour quota to the new 
note. This simple procedure can be applied just as 
successfully to the flower compounds that are to be 
used to enhance the basic fragrance, and the note will 


be further reinforced and modified by suitable sub- 
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stances selected from the 





chart in accordance with 


their volatility, and in as cunning a manner as possible, 
which will, of course, depend upon the imagination 


of the perfumer. 


Another procedure, in which the chart is only useful 
after the base has been created, is to employ the above 
arithmetical system to any two already compounded 
flower oils, such as violet and carnation. When thei 


true blend has been found, 


the same arithmetical 


system is again used with this blend as one of the 
units, while the other should be a long-lasting com- 
pound, such as an amber. ‘This will yield a final basic 
blend of great and uncopyable complexity owing to 
the number of different constituents in the three com- 
pounds, and it can be further reinforced if desired in 
its middle and top notes by reference to the chart, 


and perhaps ultimately 


flowered with orange, rose 


and jasmin absolutes to yield a symphonic fragrance. 
In conclusion, the depth of such a creation merits the 
liberal use of the animal infusions of musk, ambergris 
and civet, which will impart life and diffusion to the 


whole. 


Here, then, is an odour classification of practical 


value, which, in the hands 


an experienced artist, 


will not only reduce his time and labour by avoiding 
unnecessary experiments of a futile nature, but will 
also enable him to select with certainty the substances 
of proved value, knowing beforehand just what part 
they will play in his finished creation. 


Duration of Evaporation Table 


TOP NOTES 


|. Acetophenone 
Almonds 
Amyl acetate 
Benzaldehyde 
Benzyl acetate 
Ethyl acetate 
Ethyl acetoacetate 
Isobutyl acetate 
Methyl benzoate 
Niaouli 


Benzyl formate 

Bois de rose 

Ethyl benzoate 
Limes distilled 
Linalol 

Mandarin 

Methyl salicylate 
Octyl acetate 
Phenylethyl acetate 
Phenylethyl formate 
Phenylethyl Propionate 
Phenylethyl salicylate 


3. Benzyl cinnamate 

Coriander 

Para cresyl methyl] 
ether 

Para cresyl acetate 


Para cresyl isobutyrate 


Cuminic aldehyde 


Cyclohexanyl butyrate 

Decyl tormate 

Dimethyl benzyl 
acetate 

Dimethyl benzyl 
carbinol 

Ethyl decine carbonate 

Ethyl salicylate 
Methyl acetophenone 

Musk 3 per cent 

Myrrh oil 

Octyl isobutyrate 

Pennyroyal 

Petitgrain para 

Sassalras 

Spearmint 

‘Terpineol 


Citronellol 

Cummin 

Dimethyl octanol 

Eucalyptus 

Geranyl benzoate 

Lavender 

Methyl butyrate 

Methylmethyl salicy- 
late 

Myrtle 

Nonyl] aldehyde 

Phenylethyl alcohol 


The American Perfumer 





Sage 


Dimethyl acetophenone 
Ethyl phenylacetate 
Neroli 
Nonyl acetate 
Terpinyl acetate 
Para tolyl aldehyde 


Bay 
Bergamot 
Caraway 
Cedrat 
Citronellyl 
Copaiba oil 
Grape fruit 
Isobutyl phenylacetat 


lormate 


Linalyl benzoate 


Phenvlethvl benzoate 1h. 


Phenylmethvl carbinyl 


acetal 


\myl Propionate 
\niseed 
Benzvl Isobutyvrate 
Benzyl propionate 
Decyl acetate 
Ethyl heptoat« 

Java 
isobutyrate 


Geraniol 
Geranyl 
Ginge 


Methyl octine carbon 
ate 

Nonvl alcohol 

Pansy 


Peppermint— Japanese 


Ru 


Tansy 12. 


Thyme white 
Violet absolute 10 per 


cent 


\myl salicylate 
Benzyl salicvlat 
Cedarwood 

Citronella Ceylon Is 
Citronellyl acetat« 

Ethyl anthranilate 
Geraniol ex Palmarosa 
Isobutvl benzoate 


Isobutvl salicvlate 


Lemon oo 
Linalyl propionate 
Nerol 
Phenyl ethyl valerian 
ate 
Rhodinol 
Rose Otto—French 
\Vormseed 
Dimethyl nonenol 
Geranyl butvrat 
lva 
Laurel leaf 
Methyl anisate 
Neryl acetate 15. 


Pepp rmint—American 
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Italian 10. 


Spike lavender 
lagette 


Thyme red 


\bsinthe 
Camomile 
Diphenyl methane 
Diphenyl oxide 
Ethyl anisate 


Lavandin 16. 


Linalyl acetate 

Methyl eugenol 

Methyl phenylacetalde 
hyde 

Orange bitte 

Phenylpropyl propion 


ate 


Amyl butyrate 
Carrot seed 
Cubebs 

Decyl alcohol 
Galbanum oil 
Hvyacinthe 
Immortelle abs, 


absolut« 


incolore 19, 


Kuromoji 
Linalyl cinnamate 
Linalyl formate 


Lovage 


9 
Matico 21. 


Narcissus absolut 
Nutmeg 

Octyl alcohol 
Opoponax oil 


Orange sweet 


Amvl benzyl ethe 

Methyl cinnamat 

Methyl heptine ca 
bonate 


Petitgrain—French 


Phenyl ethyl cinnamate 
l¢ rpinyl propionat 


Para cresyl phenylace 
tat¢ 

Klemi oil 

Orris concret 


Phenyl propyl alcohol 


Basilie 
Cananga = 
Fennel 

Lemongrass 

Mastic 
Methyl 


Mimosa absolute 


imnone 


Palmarosa 

Phe nylpropy! acetate 

Phenylpropyl isobuty 
rat 


Reseda 


absolute 


MIDDLE NOTES 


\cet anisol 


Cinnamyl acetate 


20). 


oil of 


Cinnamyl formate 
Citronella—Java 
Dill 
Guaiac wood 
Heliotropin 
Rose Otto 
Skatole 


Stvrax oil 


Bulgarian 


Amyl anisate 

Eugenol 

Phenylpropyl phenyl- 
acetate 

Serpolet 


Melissa 
Fetrahydro geraniol 


Calamus 

Marjoram 
Orris 
Phenoxyethyl 


absolute 

isobuty 
rate 

Styrolyl valerianate 

Violet leaves absolut« 


Phenylethyl isobuty 
rate 


Verbena—genuine 


Clarysage 


Amvl benzoate 
(Angelica seed 
\nisaldehyde 

\rnica root 

Elemi resin 

Indole 

lonone—alpha and beta 
\ethyl 
Myrrh resin 
French 


anthranilate 


Rosemary 
Undecylic acetat 


Benzyl isoeugenol 
Cinnamon leat 
Cinnamyl propionat 
Cloves 
Geranyl 
Linalyl anthranilate 
Orange flower wate) 


formate 


absolute 
Phenyl cresyl oxide 


Broom absolut« 
Methoxy acetophe none 


Parsley 


\nisyl acetate 
\uracaria oil 
Benzylidene acetone 
Cinnamon bark 


Ethyl cinnamate 
Ethyl  furturhydracry 
late 


Geranium—African, 
French & Spanish 
Geranyl acetate 
Jonquille absolute 
Ylang ylang—Manilla 


o> 
a/. 


Og 
<0, 


29. 


50. 


2Q 
oo. 


OQ. 


a 


50. 


62 


Methyl iseoeugenol 


Eucalyptus citriodera 

Isobutyl methyl an- 
thranilate 

Methyl phenylacetate 


Citronellyl benzoate 
Dimethyl hydro- 
quinone 


Cinnamyl butyrate 


Cascarilla 


Geranium—Bourbon 


\mbrette seed oil 
Cardamon 
Gingergrass 


Limette 
Orange flower absolute 


Ethyl laurinate 


p. methyl hydro cin- 


namic aldehyde 


Zdravets 


Celery root 


Dimethvl anthranilate 


Hops 


Hyssop 
Rhodinyl propionate 


Ylang ylang—Bourbon 


Mace 


\cetyl isocuge nol 

Amyl cinnamate 

Cinnamylidene methyl 
carbinol 

Gerindol 


Kugenyl formate 


Isobutyl cinnamate 
Jasmin absolute 
Rose absolute 


Luberose absolute 


Bornyl acetate 
Cassia 


\nisic alcohol 


alcohol 
Laurinic aldehyde 
Neroli bigarade 
Phenylpropyl aldehyde 
Undecylic 


Laurini¢ 


alcohol 
Cedryl acetate 
Nerolidol 


Benzyl phenylacetate 
Citral 
Rhodinyl formate 


BASES 


\myl phenylacetate 
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ers ee 


65. Cinnamic alcohol 
natural 


70. Jasmin absolute 
decolore 

Linalyl salicylate 

75. Cassie absolute 


farnesiana 


77. Methyl naphthyl! 
ketone 


79. Civette absolut 


8 


). Hydroxy citronellal 


85. Phenylacetaldehyde 


dimethyl acetal 
87. Octvl aldehyde 


88. Ethvl methyl phenyl 


glyc idate 
89. Cyclamen aldehyde 


90. Galbanum resin 
Jasmin chassis incolor¢ 
Opoponax resin 
Orris oleo resin 
Rhodinyl acetate 
Santal W. A. 


I arragon 


9]. Phenvlethyl phenylace 
tate 


Undecalactone 


94, Angelica root 
Birch bud 


96. Arnica flowers 


100. Acet eugenol 
Ambergris extract—3 
per cent 


\myl 
hyde 
Amvyloxy isoeugenol 


cinnamic_ alde- 


Benzoin 

Benzophenone 

Birch tar 

Castoreum absolute 

Cinnamic alcohol 
synthetic 

Costus 

Coumarin 

Cypress 

Decyvl aldehyde 

Ethyl vanillin 

Guaiyl esters 

Immortelle absolute 

Isoeugenol 

Isoeugenol phenylace- 
tate 

Labdanum 

Linalyl phenylacetate 

Methyl nonyl acetalde- 
hyde 

Musks—artificial 

Oakmoss 

Olibanum oil and resin 

Patchouli 

Peppei 

Peru Balsam 

Phenylacetic acid 

Phenylacetic aldehyde 

Pimento 

Rhodinyl phenylace- 
tate 

Santalwood E. | 

Santalyl phenylacetate 

Storax Resin 

Polu Balsam 

Tonka resinoid 

Undecvlic aldehyde 

Vanillin 

Vetivert 


Classification of the Possible 
Constituents of Lilac Based upon Their 
Duration of Evaporation 


TOP NOTES 


Acetophenone 
Benzaldehyde 
Benzyl acetate 
Ethyl acetoacetate 


I inalol 
Octyl acetate 


Rosewood 


3. Coriander 

Para cresyl methyl 
ethe 

Para cresyl acetat 

Cumiunic aldehyd« 

Dimethyl benzyl car 
binol 


24 July, 1955 


Methyl acetophenone 
Phenyl ethyl acetate 
lerpineol 


Citronellol 
Nony! aldehyde 


Phenyl ethyl alcohol 
Para tolyl aldehyde 


Bergamot 
Phenylmethyl carbinyl 
acetate 


senzyl propionat 
Geraniol—Java 


GO 


. Amyl salicylate 
Benzyl salicylate 
Geraniol ex Palmarosa 
Nerol 
Rhodinol 


l 


). Ethyl anisate 
Linalyl acetate 
Methyl eugenol 


Methyl phenylacetalde- 


hvde 


11. Decyl alcohol 
Linalyl cinnamate 
Sweet orange 


12. Methyl cinnamate 
Petitgrain—French 


13. Phenyl propyl alcohol 


14. Basilic 


Phenyl propyl acetate 


MIDDLE NOTES 


15. Acet anisol 
Cinnamyl acetate 
Heliotropin 
Styrax essence 


19. Phenyl ethyl 


isobutyrate 


21. Anisaldehyde 
Indole 
Jonones 


22. Benzyl isocugenol 


Phenyl cresyl oxide 


24. Anisyl acetate 
Gerany] acetate 
Jonquille absolute 
Ylang ylang manilla 


10. Ambrette seed oil 


2. Para methyl hydro cin 


namic aldehyde 


15 Jasmin absolute 


3. Methoxy acetaphenone 


50. 


19. 
SQ. 


85. 


SY. 
90, 


91. 


LOO. 


Rose absolute 
Tuberose absolute 


Anisic alcohol 


Laurinic alcohol 

Laurinic aldehyde 

Neroli oil 

Phenyl propyl alde- 
hyde 

Nerolidol 


BASES 


Cinnamic alcohol 


natural 


Methyl naphthyl 
ketone 


Civette absolute 
Hydroxy citronellal 


Phenylacetaldehyde 
dimethyl acetal 


Octyl aldehyde 
Cyclamen aldehyde 
Jasmin chassis incolore 


Undecalactone 
Phenylethyl phenyl 


acetate 


Amvl cinnamic alde 
hyde 

Benzoin 

Coumarin 

Decyl aldehyde 

Isocugenol 

Methyl nonyl acetalde 
hyde 

Musk ketone 

Peru balsam 

Phenylacetic aldehyde 

Santal 

Styrax resin 

Polu Balsam 

Vanillin 

Vetivert 


$$$ 


More than half of U 


families had incomes in 


excess of $4,000 per year in 1953 according to data re 


leased by the U 


S. Dept. of Commerce. About 40°, 


of families had incomes in excess of $5,000. The unde. 
55,000 group included 29,400,000 families, about 59°, 


of the total. ‘The more than $10,000 group with 


of the income accounted for 3,800,000 families or 7‘ 


one 
fad ( 


( 


The package is today’s self-salesman. The housewile 


wants packages with utility, not glamour. To her a jai 


of milk powder sitting on the shelf, dry, unlumped 


in perfect condition until the last spoontul is used ts 


far more appealing than having the stuff come in a 


package covered with buttons and bows 


Owens-Illinois Glass Co. 


Bert Herron 
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Spices and Essential 


Oils as Preservatives 


W. BOYLE 


HE use ol spices and essential oils as preservatives 
arises chiefly from their antibacterial action and pet 


extent from their antioxidant 


haps to some power. 


The first tests of their germicidal properties were mac 


by De la Croix (1881), Chamberland (1887), and de 
Freundenreich (1889), These workers were concerned 
with the action of essential oils in the vapour state. 
Chamberland showed that cinnamon oil vapour was 


toxic to the vegetative cells of Bacillus anthracis in 65 
hours and to the spores in four days. Using the newly 
introduced “Lancet method,” in which the test organism 
\Martindale 
the phenolic coethcient of a number ol 


Although the “Lancet 
been replaced, Martindale's figures are still quoted. He 


was Bact. coli communis, (1910) measured 


essential oils 


and spices, method” has since 


found origanum oil to be the most germicidal of the 
oils tested, having a phenolic coethcient of 26. Cinna 
mon leat oil had a phenolic coethcient of 9, and a value 
of 8 was found tor both clove oil and cinnamon bark 
oil, Surprisingly, garlic oil was found to have a phen 
Martindale's work was sub 
1912), 


Cavola 


as low as 2 
verihed by later 
(1912) Cavell 


tricd to classify the spices and essential oils according 


olic coethcient 
Blaziot 


Gatti 


workers 
(LOTTO) 


stantially 


Geints and 


and 
to their germicidal power, but, since they used olive 
oil as the solvent, the results they obtained depended 
more on the ability of the essential oil to diffuse trom 
the olive oil into the aqueous phase than on its germi 
cidal activity. Nevertheless, cinnamon, clove and cam 
phon were shown to have good germicidal properties 
Morel and Rochaix showed the antibacterial action ol 
essential oils to be relatively equivalent in the liquid 
and 


Vapou states 


Tests on Emulsified Oils 


From 1924 investigators turned their attention to the 
germicidal action of aqueous suspensions of oils. Soap 
Was the emulsilying agent generally used, but it did not 
sive a constant degree of dispersion and the results were 
lable to variation. Another difhculty was the variation 


in composition of ditlerent batches of the same essential 


(hasulow 
MI | 


t 


Fechnical College. Reprinted from the 
1955, pp. 411. Extracts trom a lecture 
in Edinburgh, Scotland. 


Journal, 
Pharmaceutical 


Pharmaceutical 
betore 


& Essential Oil Review 





Branch of Clove Tree Showing the Flower Buds 


oil, and this led to the use as far as possible ol the 
purified constituents. These, however, being still only 
slightly soluble in water, had to be used in the torm 


Work 


prepared constituents of essential oils and substances 


ol an emulsion. was also done on synthetically 


closely related to them 
In 1924, Brvant examined a number of essential oils 
“Lancet 


communis was a suitable test 


and synthetic substances using the method,” 


maintaining that Bact. colt 
organism since it was non-pathogenic, was easily rec 
ognisable on McConkey’s medium and did not change 


with the passage of time. Pentold and Grant, testing 


various eucalyptus oils and their constituents, used 
the newer Rideal-Walker test. They felt that B. typho- 
sum was a better organism, since it was more wide 


spre acl, pathogent ind gave more re produc ible results 
work ol Pentold 
the relationship between chemical structure and germ 


From. the Bryant and ol and Grant 


cidal activity first became apparent. In general, the de 


creasing order of activity was: phenols, alcohols and 
ildehydes, ketones, esters, hvdrocarbons, terpenes 
Myers in 1925 was the first to test the fungicidal 
activity of essentials oils. He found that a pathogen 
veast was killed by thymol in less than one minute, by 
carvacol in less than one minute, by mustard oil in LO 


minutes, by clove oil (equivalent to one per cent 


phenol) in 60 minutes and by eugenol in 120 minutes 


Rideal et al 1928), after testing 26 essential oils, 
believed that the variation in germicidal activity was 
not due solely to their chemical constituents. Uhey de 
cided to investigate the surface activity olf these oils 


Ihe test was based on Gibb’s equation, where the ad 
sorption coethcient equals the concentration divided 
by the product of the gas constant and the temperature, 
minus the square root ot the surtace tension divided by 
the square root ot the concentration 


They 


oil would be 


assumed that the etlectiveness of an essential 


increased if a concentrated laver could 
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Fruiting Branch of the Cubebs Pepper (Piper Cubeba) 


be obtained around the micro-organism. From the 
equation, it is seen that the power to form such a layet 
will be directly proportional to the power of the oil to 
reduce the surface tension between the medium and the 
organism. The apparatus used was the Donnan pipette, 
the lower end of which was immersed in water. ‘The 
pipette was filled with liquid paraffin and the number 
of drops issuing as the oil fell between two graduated 
marks determined. Solutions of a range of concentra 
tions of essential oils in liquid paraflin were tested 
and graphs constructed, plotting concentration against 
“drop number.” Although there was no apparent math- 
ematical relationship between the two, in general, a 
high “drop number” was associated with a high Rideal- 
Walker coefhicient. There were a few notable exceptions, 
e.g., kananga with a Rideal-Walker coefficient of less 
than 0-1 had a “drop number” higher than spearmint, 
which had a Rideal-Walker coefficient of 2°8. These ex- 
periments were repeated in 1930 using purified consti- 
tuents of oils and here there seemed to be a better re- 
lationship between surface activity and germicidal 
power, although camphor and eucalyptus oil were 
exceptions. 


The Resene Theory 


In 1933, Corran and Edgar determined the germi- 
cidal activity of spices and oils against Saccharomyces 
cerevisi@ by measuring the percentage loss in reducing 
sugars after four days’ incubation. Benzoic acid and 
sulphur dioxide were tested in the same manner. It 
was found that mustard flour and oil were better pre- 
servatives than either benzoic acid or sulphur dioxide 
and that clove was equivalent to benzoic acid and more 
effective than sulphur dioxide. Examination of essential 
oils used in the embalming process in Ancient Egypt 
showed that they contained resenes and it was suggested 
that these resenes, by lowering the vapour pressure, 
prolonged the preserving action of the oils. Risler 
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(1936) attempted to show this by the addition to thyme 
oil of terpineol, pine oil and benzoin—substances which 
he termed “abiotaxins.”” By impregnating small pieces 
of wood with thyme oil and then inoculating them each 
day with Staphylococcus aureus, he found that the ger 
micidal action of the thyme oil ended after 28 days. 
On the addition of the “abiotaxins” to the thyme oil 
the duration of germicidal action was increased to foun 
years twelve days by terpineol, to four years thirty-on 
days by pine oil and to four years forty-two days by 
benzoin. The addition of the “abiotaxins” also in 
creased the immediate germicidal power. 

An attempt to increase the germicidal power ol es 
sential oils was made by Risler (1937) by irradiating 
them with mixed frequency radiations from a diox 
anthracene lamp. Two such radiations were used with 
a minimum wave-length of 312 mu and 296 mu. He 
found that germicidal power was increased by irradia 
tion—for example, the time taken to kill Bact. coli by 
aromadendrene, a constituent of eucalyptus, was re 
duced from 12 minutes to five minutes after irradiation 
at 312 mu and to two minutes after irradiation at 296 
mu. Risler believed that the increase in germicidal 
power was caused by the formation of bactericidal 
organic and hydrogen peroxides. 

Dold and Knapp (1949), after testing 21 spices against 
eight organisms, considered that members of the plant 
families, Lilaceaw, Cruciferw, Myrtacew and Labiata, 
were germicidally active, while the plant families, Ui 
belliferw, Composite, Boraginacea and Piperacea 
were inactive. They confirmed that the sulphur-contain 
ing spices were the most active and also found that in 
the case of garlic and onion the germicidal action was 
unaffected by freezing, or by heating at 100° C. for ten 
minutes; and that spices which contained tannins of 
alkaloids were, in general, among the most germicidal. 

Oshima and Okazaki (1952), in an extensive series 
of tests, found that although many essential oil con 
stituents were fungistatic, most of the samples were 
ineffective against Bact. coli. Since this was the organ 
ism used by Martindale and Bryant in determining 
“Lancet coefficients,” this result is rather surprising, 
Oshima and Okazaki found that clove oil (79 per cent. 
w/v eugenol) tested against 15 micro-organisms, was 
effective at dilutions of | in 16,000 to 1 in 64,000, 
whereas eugenol, tested similarly, was effective only in 
concentrations greater than | in 8000. From this they 
deduced that the action of clove oil was not due to the 
eugenol content alone. These findings are not in ac 
cordance with those of Dyson, however, who dete 
mined the Rideal-Walker coefficients for eugenol and 
for a 30 per cent oily solution of engenol and plotted 
these values against the percentage cugenol content. 
Including in the graph the figures quoted by Rideal 
for the Rideal-Walker coefficients of clove oil, cinna- 
mon oil and bay oil, all of known eugenol content, 
he obtained a straight line, showing that the Rideal- 
Walker coefhicient was proportional to the eugenol 
content. 

In 1954, Lord and Husa published information on 
the ability of essential oils and their constituents to 
act as preservatives against micro-organisms collected 
from deteriorated syrup. Of the 200 substances tested, 
oxyquinoline sulphate was the most effective (1 in 
20,000 but not 1 in 50,000) and cinnamic aldehyde next. 
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intioxidant Action 

It is the custom in India to heat edible fats and oils 
with spices to about 275° C. in order to prevent rane id- 
ity during storage and, in 1950, Sethi and Aggarwal in- 
vestigated the process to see if it had a sound scientific 
basis. In their first 975-280° C. 
arachis oil with clove, with cinnamon and with nut 


test they heated to 
meg, subjected the samples to xration at an elevated 
temperature for a set period of time, and determined 
the peroxide concentration. Ground cinnamon leal 
appeared, on this basis, to have the best antioxidant 
power. In 1952 the same workers extended these tests 
to other spices before declaring that the process would 
not be an economic proposition on a commer¢ ial scale. 

Chipault and Mizuno suggested that, since many bio 
logical materials developed antioxidant power on heat 


ing to 275-280° C., perhaps the spices themselves did 
not possess antioxidant power at ordinary temperatures 
but developed them only on heating. If this were so 
the spices could not be used to prevent oxidation of 


thermolabile substances. ‘These two workers tested 78 


samples, representing 32 spices, for their power to pre 
lard. The lard 98-6 
C., and the time taken to reach a peroxide content of 


kilo of lard 


hours. Then the spices were incorporated into lard at 


vent oxidation in was wrated at 


20) mem. was determined: this was 614 


concentration of 02 per cent and wrated at 986° ¢ 


in the same manner. ‘The time taken to reach the per 


oxide value of 20 mgm./kilo was again determined, and 
this, divided by lard 


the time taken by the untreated 


to reach the same value, gave the Antioxidant Index. 
Rosemary and sage were the most potent of the spices 
tested, having Antioxidant Indices of 176 and 14-2 
lord respectively, 

Believing that the spices would contain a high pro 
portion of substances having no antioxidant properties, 
Chipault and Mizuno extracted at least one sample of 
each spice with a non-polar solvent and a polar solvent. 
They determined the 


the concentration ol 


Antioxidant Indices of these 
material 
in them, and, by proportion, were able to estimate ap 
proximately what the Antioxidant Indices would have 


been had this extracted material been present in the 


lractions and extracted 


lard in a concentration of 0*2 per cent. By comparing 
this figure with that obtained for the spice they ob 
tained some idea of the power of these solvents to con 
centrate the antioxidant principle, e.g., the non-polar 
solvent fraction showed a concentrating effect with 
chillies, cumin, oregano, red pepper, savory and thyme; 
the polar solvent concentration of 


active principle in cardamom, caraway, cassia, celery 


fraction showed 
sced, cinnamon, cloves, fennel, ginger, mustard, thyme, 
savory and cumin. 


Mode of Action 


\lthough the work of Rideal showed a relationship 
between surface activity and germicidal activity, there 
appears to be a chemical factor based on the action of 
peroxides or ozone. As early as 1880, Schénbein postu- 
lated that slow oxidation of the essential oils in the 
presence of air and water produced ozone and that as 
long as air and water were present ozone was continu 
ally being produced and absorbed, forming antiseptic 
products which dissolved in the water, together with 
peroxides of hydrogen. This was the principle of the 
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Sanitas patent in 1876. Hall (1910) found that a 
thoroughly zrated eucalyptus oil was more bactericidal 
than a fresh sample, and suggested that the increased 
action was due to oxidation of the constituent terpenes 
giving rise to peroxides. 

Rideal observed that camphor and eucalyptus oils 
which higher Rideal-Walker coefficients than 
would be expected from the value of the “drop num- 


gave 


ber’ contained unusually high proportions of perox- 
ides. Risler found that thyme oil bleached by trradia- 
tion with ultraviolet light was more germicidal than 
unbleached oil and attributed the increased antibac- 
terial action to ozone and peroxides formed during ir- 
radiation, A possible explanation of the process was 
given by Mahler, who, using limonene as example, sug- 
gested that, in the first stage, the oxygen used to oxidise 
the double bond is obtained from oxidised substances. 
This could explain the antioxidant action as being 
due to preferential oxidation of the terpenes to per- 
oxides. He postulated that the oxygen released later 
in the reaction is in an active state and hence readily 
combines with any oxygen present to form ozone 01 
with water to form hydrogen peroxide. Harris et al., 
the 
phase, evacuated the space between the essential oil and 
the bacterial culture and found that the bacteria were 
still killed. 


can have been no oxygen present, the eflect was due 


testing essential oils for their action in vapoul 


They suggested, therefore, that, since there 


not to ozone but to volatile peroxides. 

Exactly how these peroxides act is not known. In 
1931, Kojima put forward the view that phenol acts 
germicidally by combining with hydrogen peroxide to 
form a compound which is toxic to micro-organisms. It 
might well be that the peroxides formed by essential 
oils act in the same way with an unoxidised constituent 
to form such a toxic substance. If peroxides are a nec- 
essary part of the germicidal action, it would be ex- 
pected that compounds which readily form peroxides 
would be more germicidal than those resistant to per- 


oxide formation. The formation olf peroxide would be 
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more likely in an unsaturated molecule. Rideal noted 
that antibacterial 


potency than benzoic aldehyde and Penfold and Grant 


cinnamic aldehyde had a greatei 
alcohols tested, the unsaturated ter- 
alcohols had a greater Rideal-Walker coefficient 
the straight chain saturated Oshima 
found terpenes to have a similar activity, whether cyclic 
Thus it appears that the differing 
effects of the alcohols is due to the presence or absence 


found that, of the 
penic 
than alcohols. 


or straight chain. 


of “oxidisable” double bonds. Unsaturation alone does 
not seem to be sufficient, since unsubstituted terpenes 
are, in general, less germicidal than those which have 
substituent groups. 

Although there the re- 


ported results, there is no doubt that spices and essen- 


is considerable variation in 


Their value 
doubtful, and a true assess- 


tial oils do possess antibacterial properties. 
as antioxidants is, however, 


ment is difficult to make. 
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Are You Fighting a Rear 
Guard Action? 


N ILTETARY experts tell us that a rear-guard action 

is a most difheult maneuver. And this is one point 
Apparently, 
to lose the initiative is to lose an important advantage. 
The General 
Nathan Bedford Forrest, said that success was a matte) 
of “Gettin’ thar fustest with the mostest!” 


on which most diplomats seem to agree. 


olt-quoted Confederate cavalry leader, 


In marketing, the same basic concepts of strategy 
scem to hold. Reviewing the record for 1954 in the 
drug, toiletry and grocery product groups in the 
U.S.A., we note that many manufacturers were so busy 


trving to offset a succession of maneuvers by competi- 
tors that they had lost completely the initiative and 
foresight which had previously characterized theit op- 
erations. ‘They were spending their resources of time 
and talent and money in combating the other fellow’s 
In short, they were 
trying to win a battle via a policy of rear-guard action. 

Why- Our analysis the 


for going ove 


moves after he made these moves. 


showed following reasons 


to the defensive: 


1. Failure to know competitive trends via soundly 


conducted research. 


y 


2. Tendency to doubt the reported trends if they 


are contrary to what is believed or hoped. 


3. Tendency to delay a counter-attack, hoping for a 


change in the unfavorable trend. 
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Tendency to delay a counter-attack in the beliel 
or hope that the competitor is losing money by his 
tactics. 

Tendency to 


as to the best course 


delay action because of indecision 
to take. (This is one place where 
advance testing of strategy pays off!) 

6. Tendency to delay because unable, or disinclined, 
to spend the necessary money to fight back. 

7. Gradual hardening of the 
resulting in an 
risk and change. 

It is our 


management arteries, 


increasingly negative attitude toward 


observation that the most successtul 
panies counter-attack immediately whenever the com- 
petition makes a Delay provides the 
competitor the opportunity to consolidate his position 


with trade 


COM, 


surprise move, 


and to get set for his next 


g 
point the 


and consumer 
this 
passed to the competitor. 


surprise maneuver. At initiative has 


As we once pointed out, “the spirit and policy ol 
innovation in both product and marketing are vital 
Nielsen. 


to your success.’ —A. C. 


Develop Salesmen’s Ideas 


YURVEYS that the industrial 
salesman spends no more than 25°, to 35% 


have shown average 


ol his 


( 0 


time face to face with his customer and this is the only 


time a sale can be made. The rest of his time is occu 
pied going to and trom the customer's office, neces- 
sary paper work and the many details which are un- 


This small amount of time with the 
customer must be packed with 
given the 


Demonstrators 


avoidable. 


“selling.” Every usable 
the min 
samples, literature, all have 
their proper place in the well-trained salesman’s pres 
entation. This is a vital part of competitive selling and 
a broad subject [but] there is want to 
make. produced and financed 
by Headquarters, of course, but the best results are al- 
t, 24. 


vice president, Westinghouse Electric Corp. 


“assist’’ must be salesman to make 


utes count, 


one point | 


. Selling aids must be 


ways from ideas which began with the salesman. 


Jewell, 


— 





“If after one sniff you don't purchase this, we just assume your 
husband isn't working.”’ 
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How Women Buy 


5 ie \merican woman practices two entirely diffe: 
ent kinds of buying today; that which she buys with 
that 
according to Jean Despres, executive 


her “head” and which she buys with her “heart 


and emotions,” 
vice-president of Coty, Ine. 


In an address to the Sales Promotion Division of the 


National Retail Dry Goods Assn., Mr. Despres said 
that while a woman will buy merchandise such as 
eroceries with her “head,” practically everything In 


department stores is bought with the “heart and emo 


tions.” ‘Therelore, Mr, Despres concludes, because en 


thusiasm “warms the heart and quickens the emotions, 


it is the major ingredient in intelligent selling and 


eflective promoting” on the retail level today. 


Mr. Despres said that such enthusiasm comes from 
a thorough knowledge of the given product not only 
by buyers and merchandise managers, but particularly 
by the sales personnel behind the counters. The man 


ulacturer’s salesman, he said, already has such enthu 


siasm and merchandise knowledge and can add im 


measurably to successful selling by giving direct talks 
“Public 


manulacturer’s 


to the salespeople in the store speaking IS 


a growing requirement fon salesmen 


and it gives an opportunity for better informed and 


more enthusiastic selling,” he said. Although most up 


to-date manufacturers make informative and inte 
esting bulletins available to retail stores and = then 
sales personnel, this merchandise information too 
olten reaches the girls behind the counter only in 


directly and consequently it loses the priceless ingr¢ 
dient of enthusiasm. 
Mr. 


should not 


Despres cautioned, however, that eagerness 
| o 


overshadow the important “right ap 
proach” by the salesperson to a customer. At the ini 
tial meeting, “what the consumer likes best is pleasant 


ness, kindness and understanding,” Mr, Despres said. 


Phe “standard approach,” “May [ help you?” often 
gives customers the impression that they are being 
lorced or high pressured into a sale. “A cheerful ‘good 


morning’ or ‘good afternoon’—accompanied by a smile 


of enthusiasm—is as old as the world, but nothing has 
ever been found to replace them for a simple elemen 


tary politeness,” he said, 


Oft Their Laurels 


t blpeoe complacency of salesmen who racked up so 
called “hot” sales records during the previous yeat 
Was jarred more than gently by a communique received 
by \linneapolis-Honeywell field sales operatives 
Urging the boys to get up off their laurels, the 
memo trom Minneapolis advised them not to think 


contentedly of all that was sold last vear because 


US ol the families in America did not move into 
hew homes o1 apartments; 

YS. did not buy a lood treeze 

97°) did not buy a room air conditioner; 

W7°° did not buy an electric range 


did not buy a vacuum cleane) 
did not buy a refrigerator; 
did not buy an electric shaver: 
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92°%, did not paint their houses; 

91°% did not buy a washing machine; 

89°) did not ride in Pullmans or airplanes; 
85°, did not buy a ‘TV set; 

76°, did not take a real vacation trip; 


71° did not buy a radio set. 

{nd this, the home office “needle” pointed out, was 
during a period when consumet savings were at an all- 
Carl Byonr. 


time high. The inference was obvious. 


Toiletries Prices Which Include 
Excise Tax 


L  ipsenes tax-included prices are often promoted for 
jewelry and fur coats they have not been used 
extent for cosmetics. Accordingly the switch to 
tax included prices by the Lentheric Division of the 
Olin-Mathieson Corp, has created considerable interest. 

Jack Mohr, vice president of Lentheric regards the 
switch as enlightened selling. As quoted in American 


Druggist he stated: “They simplify the matter of arith- 


to any 


metic for the sales person, and reduce the possibility 
over whether or not 
If the tax is not in- 


custome! 
she should pay the tax. 
cluded in the advertised price the approach to the 


of haggling with the 
federal 


customer is made at one price level and then the sale 
must be consummated at another price level. The new 
pricing method removes the sales resistance that arises 
when the customer learns that because of the tax she 
must pay more than the price which originally drew 
her interest to the product.” 

The ‘Toilet \ssn. has been urging retailers 


to continue quoting price and tax separately. The pur- 


Goods 


pose of this is to keep consumers aware of the fact that 
they are still paying a ten per cent excise tax ove) 
has no control. 


which the retailer 


Cosmetic Excise Tax Collections 
OSMETIC excise tax collections in 1953 and 1954, 


A and through January 1955 are given in the follow- 
Ine table: 


1955 1954 1953 
Januar) $3,643,000 S 8,147,000 $13,123,480 
February 17,384,000 29 489,000 13,859,961 


March 2.548,000 1,957,000 7,805,077 
{pril 1,425,000 6,503,000 9,236,101 
lay 20,733,000 9,286,470 
June 1,662,000* 8,876,000 
July 1,323,000 9,996,000 
fugust 582 000 5,964,000 


370,000 
8,204,000 
19,912,000 
536,000 


Sé ple mover 
} 
Octobe) 
, 
Novem be 
} 
Dece nive) 


201,000 


11,177,000 
241,000 


It may be noted that cosmetic tax collections beginning 
with September, 1953 appear to follow an irregular 
COUTSE This is due 
colle ( ting the S¢ 


monthly 


to the change in the system for 
faxes on a quarterly instead of on a 
Dasis. 

to revisions of amounts for 


Negative amounts in monthly totals are due 


earlier months. 
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Amerchols 


\S 


LANOLIN CHOLESTEROLS in their 


most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


LEELA fl, 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects on skin and hair. 


The Amerchols are ideal ointment bases since 
they are stable, induce rapid drug release, and 
promote optimum healing rates. 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL. 


\ 
\ 
\ 
\ 
\ 


AMERICAN CHOLESTEROL PRODUCTS 


ee ee ee ee | 


MILLTOWN . S28 NEW JERSEY 


Write on your business letterhead for 
technical literature and suggested formulas. 


IAIN 
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Fixed Eruption 


eruption is a type of dermatosis that has a 

rset to recur in the same location on the skin t 
whenever the susceptible person is exposed to the sen : 
sitizing agent originally causing it. As a rule, the fixed ; 
eruption is limited to one or more isolated areas of . 
involvement. It appears in 8 to 24 hours after oral o1 ' 


parenteral administration of the causative agent, but 
may occur within a shorter period, The earliest mani- 
itching. In two or three 
days, this is followed by hyperpigmentation of the site 
involved, with subsequent involution of the lesions 
alter ingestion of the When 
the use of the sensitizing agent is repeated, the same 
sites become again involved and the cycle is repeated. 

Causes of Fixed Eruption—A large number of drugs 
are known to produce fixed eruption. The list includes 
the following: 


festation is erythema and 


allergen is discontinued. 


\cetanilid 
\cetylsalicy lic 
(aspirin) 

\conite 
\criflavine 
\minopyrine 
\ntimony potassium 
tartrate (tartar emetic) 
Antipyrine 
\rsenicals (Acetylarsan 
[diethylamine acetarsone|, Methenamine 
arsphenamine, mapharsen.Opium and its alkaloids 
tryparsamide) Phenolphthalein 
Barbiturates Phosphorus 
Belladonna 
Bismuth salts 
Bromides 
Chloral hydrate 
Cinchophen 
Copaiba 


Digitalis 
Ephedrine 
Ergot 


acid 


Eucalyptus 
lodides 
Isacen (diacetyldihydroxy- 
phenylisatin) 
Magnesium hydroxide 
(milk of magnesia) 
Mercury 


Quinine 

» . 
Salicylates 
Santonin 
Stramonium 
Strychnine 
Sulfonamides 


In addition to the drugs enumerated above, 
vaccines, alcoholic karaya gum, and certain 
foods (lentils, tomatoes, and others) have been known 

produce a fixed type of eruption. Recently 
antibiotics (chlortetracyline [Aureomycin], oxytetra- 
cycline [Terramycin]) have also been reported as being 
responsible for the occurrence of 


serums, 
liquor s, 


some 


fixed eruption. 

To this list may be added such factors as physical 
exercise, psychic stress, certain products of metabolism, 
Indeed, in principle, 
is no ingestant, whether of animal, vegetable, o1 
that cannot give rise to allergic cuta 
Abstract of paper by Theodore 


and menstrual disturbances. 
there 
mineral origin, 


neous manifestations. 


Cornbleet, M.D., Leonard Hoit, M.D., and Jerome F. 
Sickley, M.D. (Dept. Dermatology, Univ. of Ill. Col 
lege of Medicine & Cook County Hospital, Chicago, 


Ill.) A.M.A. Arch. of Derm., 71, No. 4, 507-510 (1955). 


Business executives at the middle management level 
received an average salary in 1954 of $11,200 although 
their individual paychecks ranged from $7,000 to $14, 
900. The middle management executive is 45 
years old and has been in his present job four years. 


Imerican Management Assn. 


average 


survey. 
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Packaging for Variety Stores 
P \CKAGING for variety stores should be evalued 

with the following ten question yardstick: 

(1.) Does the illustration of product show up to 
maximum possible advantage? 

(2.) Does the package fully utilize all fixed surfaces 
on which to do a complete, informative selling job? 

(3.) Does package play up important features by 
answering customer's unspoken questions? 

(4.) Does package stand out from its conpetition in 
mass or shelf display? 

(5.) Is brand identity strong so that package can 
be quickly identified? 

(6.) Does the package imply that this is a quality 
product? 

(7.) Is retailer acceptance of the package high? 

(8.) Does the package adequately protect the prod 
uct? 

(9.) Are directions for the product explained by the 
employment of simple copy and illustrations? 

(10.) Is the package convenient for consumer need? 
E. ]. Renowden., F. W. Woolworth Co. 


Management Know-How 


A SOUND principle, it seems to me, is the following: 

When a person is assigned to a job, he should be 
given all possible help in the form of the best experi- 
ence to date as to how that job should be done. ‘This 
is what is called training and education. Just as there 
is a great body of management know-how for the pro- 
lession as a whole, there is similarly a body of specific 
job know-how. 

Human waste, often to a tragic degree, is the usual 
result of throwing an individual into a job and leaving 
him to his own fate and devices. It is not good man- 
agement to assign work to people and let it go at that. 
Leaving people to their own devices is not the best 
way to delegate authority. It is sound and good man- 
agement to delegate a specific responsibility, to grant 
the authority required to fulfill that responsibility, 
and to give the holder of the responsibility all of the 
assistance possible in the form of knowledge, experi 
ence, and guidance.—L. N. Appley, 
ment Assn. 


Jmerican Manage- 


. onal > ° 
Convenience Packaging 

( SONVENIENCE packaging is an important trend 

4 in the packaging of consumer goods. Packages that 
dre convenient to buy, store, open, use, reclose, and 
reuse are strongly favored by the customer. Packages 
that are easy to stack, display, identify, and price mark 
and that conserve shelf space appeal to the dealer and 
stand the best chance ol getting a favorable place in 
his limited display area. As a result of the growth of 
scll-service stores, where the package is the “silent 
salesman,”” there is a trend toward multicolor design 
and more informative labeling.—IV. L. Romney, Prov 

Gamble Co. 


karly to bed and early to rise—and you miss the 
most interesting people.—Houghton Line. 


& Essential Oil Review 





MMMM N 


Modulan 


The MODIFIED LANOLIN with new 
properties. 

























Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emcllient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. Because of its out- 
standing compatibility with oil-in- 
water emulsions and with soaps and 
shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN IS 
HYPO-ALLERGENIC. 
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AMERICAN CHOLESTEROL PRODUCTS 
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Notes & ‘Topnotes 


A Garden of Fragrance 
For Those Without Sight 


I is often said that nature has he 
ao laws of Compensation; that 
those unfortunate enough to be de 
prived of one method of communi 
cation with the world become espe 
cially proficient in the use of othe 
avenues of communication. We know 
that many a sightless person has be 
come extremely sensitive to sound, 
able to differentiate, to hear, to dis 
criminate, to recognize, beyond the 
capacities ol most peopl with normal 
vision. And others, deprived of ability 
to hear, develop a sensitivity in then 
fingertips by which they feel that 
which we ordinary persons hear. 


\re the 


sensitive in their noses than those who 


blind and the deaf more 


have normal sight and hearing? This 
would seem to be a natural field of 
exploration for students of perfumery. 
Perhaps the abilities and sensitivities 
of people, handicapped in one direc 
tion and compensated in another, can 
be used to advance the art of per 
fumery 

One step in this direction, we feel, 
is the opening of a special garden of 
fragrance for the blind amid the lovely 
greenery of Brooklyn Botanic Gardens. 
Here the blind will come, walk 
through the perfumed paths, breathe 
deeply of the redolent air, and know 
each friendly flower without seeing it 
Because the flower will not be seen 
perhaps it may communicate its mes 
sage in the pure and simple language 


ol odor 


F. V. Wells Honored 


By Cosmetic Chemists 


ARLIER this year, the British 
E; Society of Cosmetic Chemists con- 
ferred an honorary membership to 
F. V. Wells, “as a recognition of his 
work in founding this Society and 
wtively furthering its interests.” A 
picture of the scroll, together with 
the verbatim account of the lively 
talks upon the presentation of this 
honor, is found in the current issue of 
the Journal of the Society, which has 
just arrived on our desk. Not only in 
England, but in America as well, we 
can be proud of the contribution that 
Fred Wells has made to the dignity 
and progress of cosmetics. By becom- 


ing one of the founders of the Society 
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in England, he took the major step 
toward making this an international 
organization. Because he is editor of 
that excellent journal, Soap Perfumery 
& Cosmetics, we of the American Pe) 
fumer are doubly proud, for he is not 
only a colleague in the science of cos 
metics, but also in the domain olf 
industrial journalism. Furthermore, to 
use an American colloquialism which 
is perfectly fitting and which, we sus 
pect, will be understood on the othe 
side of the waters, “it couldn't happen 
to a finer man.” 


Plastic Fingernails 
May Have Growing Market 


PLASTIC fingernail may not be 

able to grow, but the market for 
such nails may be larger than was 
first imagined when this interesting 
product was announced a short time 
ago. \s we see it, the biggest difhculty 
to overcome is found in the imposing 
instructions, enough to make any girl 
wonder if she can do all this herself 
However, the demonstrator in the 
store (adept at the art, it goes without 
saying) has shown how easily the plas 
tic can be mixed and the nail built 
up. Certainly, whatever the fate ol 
the home kit may be, this is a product 
that should find a permanent plac« 
in the beauty parlor. If it is not over 
promoted, overadvertised, and over 
sold, it should find a steady sale and 
meet a very real need for the American 


woman, 


Cosmetics or Toiletries 
Which Term to Use? 


A’ the annual meeting of the TGA 
in New York this Spring, a num- 
ber of prominent executives in the 
industry urged that the term = ‘cos 
metics” be dropped, presumably in 


favor of “toiletries.” Cosmetics, ac 
cording to one viewpoint, should apply 
only to preparations for the skin, while 
another person took the view that the 
word has a connotation of luxury 
which should be avoided. 

The word “cosmetics.” we concede, 
has certain disadvantages. However, it 
has not, to our knowledge, been un 
derstood by the public as applying 
only to preparations for the skin, and 
certainly it has little connotation of 
luxury for those buyers who frequent 


the variety stores or supermarkets. It 


is, however, dificult to sell the word 
to the male consumer. 

Whether “toilet articles” or ‘“toilet- 
ries’ would be an improvement is 
another matter. The word “toilet” has 
connotation in- the 
Americans, for whom 


an unpleasant 
minds of most 
an expression like “making one’s 
toilet” 


with elegant preparation for an eve 


would hardly be synonymous 


ning out. 

Language is dynamic. Words change 
their meanings. We think the TGA 
should think carefully before launch 
ing a campaign to replace “cosmetics” 
with ‘toilet articles.” Maybe we are 
wrongs; if so, we'd like to air both 


sides in our pages. 


Aerosol Fragrances 
Acquire New Forms 


ERFUMES and toilet waters in 

aerosol continue to attract atten- 
tion. ‘The metered spray, the glass 
bottle, the coated glass bottle, the 
nylon and other plastic bottles, and a 
new can that is made of metal and yet 
has the variety of sizes and shapes of 


a bottle—these are amor the recent 


1g 
innovations. ‘To many, it seems as if 
aerosol will be the universal perfume 
and toilet-water dispensing method of 
the future, and that the atomizer must 
offer some very real improvements if 
become an 


il is not destined to 


anachronism. 


Aerosol Patent Case 
Now Being Fought 


7S cosmetic industry has had its 
share of interesting and important 
patent litigation, with significant cases 
during recent months that may well 
influence the future course of the anti 
perspirant, cold-permanent, and aero- 
sol shaving cream industries. The lat- 
ter case is at this moment being fought, 
and anv comment on the merits of the 
contending parties would be prema 
ture. We are convinced, however, that 
aerosol shaving cream is here to stay, 
and if we may tell an amusing story 
about this subject in the midst of the 
serious trial, we inquired of a friend 
(whose medicine chest we had peeked 
into) why he liked to use the aerosol 
form of shaving cream. “It is faster,” 
he quickly replied. “Do you save that 
much time?” I asked. “About two min- 
utes,” he said. “And are two minutes 
that important to you in the morn 
ing?’ I asked him. “They sure are,” 
he said, “and they would be for you, 
Well, we 
know this man’s boss, for the man 


too, if vou had my _ boss.” 


works for a company that manufac- 
tures, among other cosmetics, a verv 
fine shaving cream—lather, brushless 


evervthing but aerosol! 
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package for a revolutionary poison-plant remedy 
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ZOTOX, product of Zotox Pharmacal Company, Inc., 
Stamford, Conn., chemically neutralizes the 

violent poisons — poison ivy, oak, sumac. It removes 
excess poison, and prevents its spreading ... 
offering blessed relief! So effective is Zotox with 
Zirconium that, in most cases, it actually prevents 
inflammation when applied up to one hour 


after contact. 


SHEFFIELD PROCESS TUBES... the safer. 
tougher tubes...are here again chosen 

as the ideal package. During more than three 
generations of service to the pharmaceutical 
industry, Shefhield Tube has been constantly 


associated with those who contribute significant 


advances in treatment of pain and disease. 


EF} : o> CORPORATION 
Factory and Home Office: New London, Connecticut 
Sales Offices . Veu York e Chicago ° Los Angeles 
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Nothing Compares with 


Astrotone, Br 


A macr®-cyclic single chemical similar to the musk-like 
materials of natural origin. 


ASTROTONE BR recalls the odor of musk tonquin, 
but without the heavy, depressing animal by-notes which 
are present in material musk. 


ASTROTONE BR has the following properties: 
Boiling Point: 125°C. at | mm. 
Freezing Range: —5.0° to —7.0°C. 
Specific Gravity: 1.044 to 1.0455 at 20°C. 


At room temperature, ASTROTONE BR is a colorless to 
light yellow viscous oil; below room temperature, clear ice- 
like crystals. It is soluble in all proportions in alcohol and 
other perfume materials. 


Rigid manufacturing controls insure not only chemical 
purity but uniformity of odor. In the more than 15 years 
during which ASTRATONE BR has been on the market, 


the number of perfumers using it has increased considerably. 


We invite your inquiries. 


INC. 


230 Park Avenue, New York 17, N.Y 
PLANT: PATERSON, N. J. 


IN CANADA: Naugatuck Chemicals Div., Dominion Rubber Co., Lid. 
Montreal Toronto Winnipeg 
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Revion Seeks $500,000 


Damages in Coty Suit 


Revlon Products is seeking damages 
of $500,000 in a counter claim to the 
suit by Coty, charging Revlon with 
misappropriation ol Cotv's adve rtising 
theme used in promoting the trade 
marked lipsticks “24° and “Wake Up 
Beautiful.” Revlon claims it has been 
injured by “false and malicious state 


ments” made in Coty'’s complaint 


Lee Lid. Buys Courtley Line 
From Warner-Lambert 


Lee Lid. has purchased the Courtley 
line of men's toiletries from the Hud 
Warner 
Lambert Pharmaceutical Co., Ine., it 


nut Sales Division of — the 


has been announced by John Roose 
velt, president of Lee Ltd 

The Courtley line consists of after 
shave lotion, men’s cologne, antiseptic 
and deodorant body powder, shaving 
cream, hair dressing and shaving soap 
New products will be added, accord 


ing to the new owners 


Salk Vaccine. TV, ete. 
Discussed by D. C. A. T. Panel 


\ variety of interesting subjects of a 
timely nature were discussed betlore a 
large gathering of D. GC. A. T. members 
in New York, June 22, by a panel of 


experts. E. TP. TP. Williams chairman of 


the executive committee of Warne 
Lambert Pharmacal Co. was moderator 
and the members of the panel who 
spoke were Robert Brown, president 


ol Bristol-Myers Products Division: 
Charles T. I ipscomb i president ct 
the J. B. Williams Co.; Dr. Raymond 
Rice; Richard Thatcher and Carl W. 
Patton. The subjects covered ranged 
from the eflectiveness of TV to the 
Much 


useful information was given ina prac 


present status of Salk vaccine 


tical way 


Fire at Bertrand Freres Plant 
In Grasse, France 


The fire in the plant of Bertrand 
Freres, Grasse, France, May 13 is re 
ported to have done about $70,000 
damage. \ heavy wind made it difh 
cult to control the fire after it was cis 
covered. However most of the essential 
oils in storage were saved according to 


re ports 


Risdon Mfg. Announces 


License for Japanese Firm 


The Risdon Manufacturing Co. has 
announced that an exclusive license 
has been granted Aerosol Industries 
Corp., Osaka, Japan, for the manu 
facture and sale of the complete line 
of Risdon aerosol dispensing valves in 


Japan. 


A luncheon was tendered Alvin E. Smith at the Waldorf-Astoria Hotel, New York, N. Y., by 
J. d'Aigremont, president of Roure-Dupont, Inc., New York, and Louis Amic, head of Roure- 
Bertrand Fils et Justin Dupont in France, who was in the states for a short stay. Mr. Smith, 
manager of the Canadian branch, is retiring after thirty years of service with the company. 
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EWS and EVENTS 


TGA Appoints Washington Firm 
As New General Counsel 


Ihe Toilet Goods Assn. has an 
nounced the appointment of Hammel, 
Park & Saunders, Washington, D. C., 
as general counsel, succeeding the Late 
Hugo Mock. Fuller Holloway, a part- 
ner in the firm, will be the active at- 
torneyv for the T. G. A. 


Versenes Ine. Absorbed 


By Dow Chemical 


Versenes Inc., Framingham, Mass., 
purchased in November, 1954, by The 
Dow Chemical Co. and operated since 
then as a subsidiary, has been ab- 
sorbed by the parent company. 

Manufacture of the series of chelat- 
ing agents sold under the trade names 
Versene and Versenol will continue at 
the Framingham plant but the sales 
and development functions are being 
transferred to Dow’s headquarters in 
Midland, Michigan. 


Barbasol and Lucky Tiger 


Merge Sales Forces 


The Barbasol Co. and Lucky Tiger 
Manufacturing Co. have merged their 
sales forces “to provide better service, 
on a broader scale, to the accounts of 
both companies,” the firms have stated. 

Barbasol manufactures shaving prod- 
ucts and Lucky Tiger, hair tonics and 
shampoos. Under the new plan, all 
salesmen of the two firms will work in 
smaller areas designed to enable each 
man to provide more thorough store 
by-store coverage. 

Current ordering and invoicing sys- 
tems will not be altered in any way 


because of the merger. 


Faberge Perfumes Inc. Acquires 


Nail Care Products Concern 


Faberge Perfumes Inc. has acquired 
control of Julliette Marglen Inc. manu- 
facturers of nail care preparations. 
Management of the _ latter 
unchanged according to Samuel Rubin, 
president of Faberge. 


remains 
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Two New Flavors Introduced 


By D& O at IL. F. T. Meeting 


Iwo new flavors were featured by 
Dodge & Olcott Inc. in its booth at the 
recent meeting of the Institute of Food 
Fechnologists in Columbus, Ohio. 
Butrnilla, a powdered vanilla product 
with a buttery note developed for ice 
cream application primarily and Mic 
ronilla Vanrich, a vanilla flavor pro 
duced by grinding vanilla beans to 
microscopic particles and then adding 
various aromatics to enhance the odor 


and taste, were both shown. 


Granddaughter of Distinguished 


Chemist Displays Literary Talent 


Miss Ann von Isakovics, grand 
daughter of the noted chemical genius 
who founded Synfleur Scientific Labo- 
ratories and who is also credited with 
founding the aromatic chemical indus 
try in the United States, was a recent 





Ann von Isakovics 


visitor to New York with her mother, 
Mrs. Alois von Isakovics, Jr., of Dayton, 
Ohio. As president of a Y-Teen group 
Miss von Isakovics was a delegate to 
the recent National Centennial Con- 
vention of the Y. W. C. A. in New 
York. 

\lthough still in high school Miss 
von Isakovics has displayed marked lit 
erary ability as well as talent as an 
artist. Several of her literary contri 
butions, notably one on the resignation 
of Winston Churchill and also an in 
terview with Secretary of Defense 
Charles E. Wilson, have been pub 
lished. In addition she has exhibited 
paintings in the Dayton Art Institute 
and at the Montgomery County Fair 
\s a result of her work she was awarded 
an art scholarship. Her other interests 
include music; and she played the 
violin in an all-county orchestra and 
was a member of and later treasurer of 
the Juvenile Music Club. 

When her father, the late Alois von 
Isakovics Jr., an officer of Synfleur Sci 
entific Laboratories, of Monticello, 
N. Y., died in 1947, the family moved 
to Dayton, Ohio. Her brothers Alois 
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and John are also still in school, where, 
despite taking active parts in various 
athletic and other activities they man 
age to maintain commendable scholai 
ship records. 


Hexachlorophene and Hexachlo- 


rophene Liquid Soap in U. S. P. 


Hexachlorophene (G-11) and hexa 
chlorophene liquid soap have been 
listed in the fifteenth revision of th« 
Pharmacopoeia of the United States 
the Sindar Corp., the manutacturer, 
points out. Hexachlorophene liquid 
soap is the only antiseptic soap recog 
nized by the U.S.P. 


Hamilton Urges Repeal 


Of Fair Trade Laws 


W. E. Hamilton, research chief of 
the American Farm Bureau Federation 
has urged the repeal of fair trade laws 
in a testimony before the U. S. House 
of Representatives Judiciary Commit- 
tee. The protection aflorded to retail 
ers by fair trade is ‘“‘more illusory than 
real,” he declared. 


Jean Naté Announces 


New Address 


Jean Nate Inc. announces that its 
new address is 665 Fifth Ave., New 
York, N. Y. Mr. and Mrs. William 
Hunnefield extend a cordial invitation 
to toilet goods buyers and other store 
personnel to stop in for a visit any 
time. 


2? 


Story of Ph. Chaleyer Inc. 
Told on Television 


The story of Ph. Chaleyer Inc. was 
told in an interesting way in a feature 
called “Operation Success” which was 
broadcast June I] from the foremost 
television broadcasting station in New 





D. C. A. of Si. Louis 


Hold Annual Election 


At the recent annual election, the 
following olfhcers were re-elected to 
serve for the coming year: 

President, Harley A. Eckhart, Miles 
Laboratories, Inc.; Ist Vice President 
James J. Antle, Irwin-Willert Co.; 2nd 
Vice President, Louis J. Kerchoff, J. B 
Williams Co.; Secretary & ‘Treasurer, 
Fred J. Lence, Abbott Laboratories, 
Inc.; Chairman of the Board, Orval J. 
Cloughly, St. Louis Wholesale Drug 
Co. 

The following were elected to serve 
on the Board of Directors: Edward R. 
Bolling, Harley A. Eckhart, Philip .\ 
Gunn, Eugene T. Luning, William Jf. 
McMillan and Charles E. Wall. 


Lexicon Products Introduces 


‘Tootsie Kit” in Penna. 


\ new foot care kit, “Tootsie Kit,” 
manufactured by Lexicon Products 
and retailing for $1.50, was introduced 
recently in Pennsylvania. The first 
test-ad broke in Pittsburgh and Kaul 
mann’s of that city sold over 200 on 
the first day. According to Lexicon, 
response is great and orders are poul 
ing in from retailers every dav. 


Annual Meeting of D. C. A. T. 
At Pocono Manor Sept. 22-24 


The 65th annual meeting of the 
Drug, Chemical & Allied Trades Sec 
tion of the New York Board of Trade 
will be held at the Pocono Manor Inn 
Pocono Manor, Pa., Sept. 22-24 


York. It is believed that this is the first 
time an essential oil company has been 
featured on. television. Quentin Rev- 
nolds the distinguished commentato 
and Pierre Coutin, executive vice pres 
ident of Ph. Chaleyer, Inc. are shown 
in the accompanying photograph taken 
in the studio. 
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Fritzsche Announces New Odor 


Mask for Putrefaction Odors 


The Industrial Odorant Division ol 
Fritzsche Brothers, Inc., announces the 
perfection ol PulTROL, a new mask 
ing agent for putrelaction odor con 
trol. A low-priced deodorizing agent, 
it is offered especially as an effective 
means of controlling the odors of de 
composition produced by protein ma 
terials, the company states. 

It is expected that local city health 
departments will be particularly inte) 
ested for the control of odors arising 
from city dumps and sewage disposal 
plants. According to Fritzsche Broth 
ers, others who will find this useful as 
a means of controlling unpleasant by 
odors are fat renderers and zoological 
garden and kennel operators 


house-to-house by Luzier’s, if the 


Bristol-Myers May Buy 


Luzier’s, Inc. 


merger is completed. 


Nominations Open for 1955 


2 . , » . ‘ . 
Bristol-Myers Co. is rep mr te d to be Glycerine Research Awards 
negotiating to buy Luzier’s Inc., of 


Kansas City, Mo., a manufacturer ol The Glycerine Producers’ Assn. is 

house-to-house distributor cosmetics. now accepting nominations for the 

Luzier’s stockholders must approve the fourth annual Glycerine’ Research 

sale of their company for a reported Awards. First Award is $1,000 and an 

$2,250,000 before the merger can_ be- honor plaque; second award, $300 and 

come official. honor certificate; and third award, 
\ccording to the Bristol-Myers Co. $200 and honor certificate. 


no product made by them will be sold Research bearing on the chemical, 
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Cosmetic Colors 


for 
Lipsticks « 


Rouges °« 
Lip Pomades_ « 


Face Powders 
Compacts 
Nail Polishes 


also 


Purified Iron Oxides 
Purified Titanium Dioxide 
for Drugs and Cosmetics 


Let our modern scientific laboratories assist in your color problems. 


Samples Cheerfully Submitted. 


nsbacher - S tegle 


Ss 2&8 a 8.8 F 
Manufacturers of Fine Egg 
General Offices, Factory and Laboratories 


ROSEBANK, STATEN ISLAND, NEW YORK, N.Y. 


Boston, Chicago, Cincinnati, Cleveland, Greenville, S.( 
Los Angeles, Philadelphia, San Francisco 
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Shulton, Inc. recently played host to members 

group is shown in the foyer of Shulton’s plant in Clifton, N. J., where they were greeted by 

George L. Schultz, president of Shulton, and Claude Dauphin, French actor and co-star of 

Shulton's television show “Paris Precinct."’ Later the group toured the plant and were guests 
at a luncheon. 





of the Montreal Retail Druggists Assn. The 


physical or physiological properties of 
glycerine, or of the properties of glyc 
erine-derived or glycerine-containing 
materials is eligible. Work exhibiting 
originality in extending glycerine’s use- 
fulness in new applications will merit 
special consideration. 

Nominations must be made on off- 
cial entry blanks and must be received 
bv November 1, 1955. Entry blanks and 
complete details can be obtained by 
writing to the Awards Committee, 
Glycerine Producers’ Assn., 295 Madi- 


son Ave., New York 17, N. Y. 


...your source 
of quality 


Sunscreens 
Emulsifiers 
Absorption Bases 
Perfume Compounds 


Masking Agents 


Aromatic Chemicals 
Preservatives 
Antioxidants 


& COMPANY, INC. 


7 WILLIAM ST., BELLEVILLE 9, NEW JERSEY 
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Jerry Rogers (left), moderator of WATV, and John A. Cawley, (right), president of the 

George W. Luft Co., go over final arrangements for the ‘‘Coffee Time’’ TV program saluting 

Queens industry, on which Mr. Cawley was guest of honor. Mr. Cawley reviewed the 35-year 

history of the company which manufactures Tangee cosmetics, which is one of the most im- 

portant industries located in Queens County. He also presented Ceil Loman, well-known TV 
star, who gave viewers a glimpse of new Tangee products. 


Allied Chem. & Dye Corp. 


Fells of Aerosol Development 


Phe complete story of aerosols and 
the spectacular growth of the aerosol 
industry is told by General Chemical 
\llied Chemical & Dye Corp.. 
in a new tull-colon 


Division 
sound. slide film 
released recently 

The twenty-five minute film traces 
the development of aerosols from the 
bug bomb” of World War II to to 
day's host of pressure-propelled prod 
ucts which cover 85 different types 
ranging from. insecticides and room 
deodorants to shave creams, han 
lacquers and other aids to better liv 
ing 

Entitled “Push Button Living,” the 
film was produced as an industry sery 
ice by General Chemical and was pre 
viewed recently at the mid-year meet 
ing of the Chemical Specialties Manu 
facturers’ Assn. in Chicago, Il 


Chemical Exposition in 


Philadelphia Dee, 5-9 


The 25th Exposition of Chemical 
Industries will be held in the Comme 
cial Museum and Convention Hall, 
Philadelphia, Pa. December 5-9 


de Heriot, Inc. Moves from 
Hollywood to Beverly Hills 


Parfums de Heriot has moved from 
Hollywood to newer and more spacious 
quarters at 107 North Maple Drive, 
Beverly Hills, Calif. Paul R. Meincke, 
president, reports that the move was 
necessary as a result of a steady and 
prosperous increase in the company’s 
business which made it essential to 
secure larger ofhce and laboratory fa 
cilities. The company’s products are 
distributed nationally as well as in 
Canada, Cuba and several other coun 
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tries. Distribution of de Heriot prod 
ucts is restricted to a list of prestig« 
department stores, specialty shops and 
independent: pharmacies. 


Boston BIMS Announce 


Golf Season 


eC opening oO ie? ob oO »OSTON 
Th I rol the BIMS of Bost 
golfing season has been announced by 
Chairman Hart Harris, Jr., S. B. Pen 
ick & Co 
The golt 
Weston Country Club on June 


outing took place at 


8 
98 


followed by a charcoal-broiled steak 
dinner in the evening. 


Colgate, P & G, Lever Bros. in 
Top 10 Newspaper Advertisers 


Fhe Bureau of Advertising, Ameri 


can Newspaper Publishers Assn. has 
announced figures for 1954 newspaper 
advertising. Colgate-Palmolive — Co. 
ranked fourth with an expenditure of 
$10,990,682: Procter & Gamble seventh 
with an expenditure of $7,251,400; and 
Lever Brothers Co. with a total ex 


penditure of $6,803,797. 





Boston BIMS Hold First 
Golf Outing 


Phe BIMS of Boston held their first 
golfing outing of the season on June 23 
at Weston Golf Club 


bers and guests enjoyed golf and a 


The golf 


\bout 75 mem 


steak dinner in the evening. 
prize winners were: 
fom Reidy, A. L. 
Hubbard, Harry G. Morgan, John 
Hall, John I. Vandewater, Hart Har- 
ris Jr. and Herbet S. Kishbaugh. 
Doo Prizes were won by: ‘T. Fred 
Baker, Jr., C. P. Seaverns, M. E. Col 
lins, James P. Duane, J. E. Marshall, 
Hugh M. Vitus and A. M. Eggeman. 
Special prize of an outdoor barbecue 


Weston, E. B. 


wagon was won by Raymond G. M« 
Cue, Shulton, Ine. 
outing will be held at Vesper Country 
Club, Lowell on August 18. This will 
be the first time the BIMS have played 
on this beautiful course. 


The next golfing 


Hazel Bishop Lectures at N. Y. 
S. C. C, Ist Ladies’ Night 


The first Ladies’ Night of the New 
York Chapter of the Society of Cos 
metic Chemists June 15 was well at 
tended and proved to be a marked suc- 
cess from every standpoint, 

Phe meeting was presided over by 
Chairman Michael Stanton who wel- 
comed the large gathering after which 
he called on Program Chairman Ga 
briel Barnett to introduce Miss Hazel 
Bishop the speaker of the evening 
With her usual skill Miss Bishop gave 
an interesting talk on the Romance olf 
Cosmetics. While the lecture was non 
technical in nature it was evident that 
considerable research had been done 
in preparing the paper. It was well 
received and Miss Bishop was roundly 
applauded at its conclusion. 

Following this door prizes were dis 
tributed by Warren Dennis to those 
who held lucky numbers. ‘The aftair 
was so successful socially and otherwise 


that it will become an annual feature. 


Group of New York Chapter S. C. C. Officials: Michael Stanton, chairman; Warren B. Dennis 
Jr., secretary; Miss Hazel Bishop, house committee chairman; Dr. Lovis C. Barail, publicity 
committee chairman and Theodore Ostrowski, treasurer. 
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Colorless Nail Polish Still 


Preferred by Women 


Lhe filteenth annual Fawcett 
Women’s Group Survey on Hand and 
Nail Care dated April, 1955, has been 
rel asedl 

It is noted that the use of colorless 
polish is still in first place, but there 
is a decided increase in the usage of 
such shades as Clear Red, Light Pink 
and Rose Red among the panel mem 
bers this year. It was also noted that 
the panel members increased then 
usage of cuticle cream and oils, whil 
the instance of liquid cuticle removers 
has decreased 

In the second part of the study is 
found an increase in the usage of hand 


creams and lotions 


Colonial Dames Lab. 


Erects New Plant 


Colonial Dames Laboratories, cos 
metic manulacturer, is moving to a 
new plant in) August at 1060 South 
Vail Ave Montebello, Cal. Present 
Hollywood plants will be consolidated 
in the new operation 

The plant is air conditioned and is 
equipped with the latest assembly line 


production equipment, the firm re 


ports. The plant and offices cover an 
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O fa freee cprcunce 


W. J. BUSH « CO., Inc. 





The extensive modern building shown here is the new home of The Sheffield Tube Corp. in 

the Chicago area. It is located at 2850 Congress Expressway, Broadview, Ill., a new indus- 

trial district which will only be twelve minutes from downtown Chicago upon completion 

of the new Congress Expressway within a short time. Sheffie'd's new building houses both 

offices and warehouse facilities, and is erected on a tract large enough to permit future 
expansion as well. 


area of 20,000 square feet and adi 
tional space is provided for parking 


facilities for the firm’s employees 


Luft Launches Drug Store 
Campaign for Tangee 


Ihe George W Lult Co. has 
launched a campaign to increase “Lan 
gee sales in drug stores, the campaign 
being directed by John A. Cawley, 
who joined Luft as president on Jan. I, 
after 16 vears as vice president ol 


Miles Laboratorics 


basen tial Ob 


19 West 44th STREET, NEW YORK 36,N.Y. 


& Essential Oi! Review 


MUrray Hill 7-5712 


Phe campaign includes the follow 


ing steps: offering a Vangee lipstick 


in four sizes; making available to drug 


gists a new type of lipstick counter dis 


play—a single card which holds an as 
sortment of lipsticks and a color chart 
to aid in the selection of a shade; and 
expanding the Tangee name to covet 
a complete makeup line. Products 
which are now being added include 
“Fluid Beauty,” a_ lotion, Miracl 
Make-up, a cream make up base, and 


liquid rouge. 
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New York's First Lady, Mrs. Robert F. Wagner, and Ralph Taylor, co-owner of Caswell- 
Massey Co. Ltd., New York, N. Y., which was established in 1752, and is the oldest per- 
fumery house in America, carefully examine two antique cologne bottles. The mayor's wife is 
sending Martha Washington's favorite, ‘‘White Rose,"’ originally given her by the perfumer 
from his Caswell-Massey collection, to be displayed in the Smithsonian Institution’s new 
First Ladies’ Hall in Washington. Mr. Taylor holds the slender, pale green bottle of George 
Washington's chosen scent, ‘Cologne Number Six,’’ as he tells Mrs. Wagner how the rare 
old bottles had to be sent back for refilling in colonial days, because each bottle had to be 
hand-blown and was very expensive. Caswell-Massey still blends both fragrances by hand 
today from the original formulas. 


Pan American Offers Beauty 
Travel Kit to Passengers 


Women passengers occupying a de 
luxe stateroom aboard Pan American's 
overseas, double-deck Strato Clippers 
this season, will be gifted with a hand 
some Charles of the Ritz beauty travel 
kit, compliments of the house. Insid 
the lightweight case is a generous vaca- 
tion allotment of six cosmetics for 
freshening, and 


smoothit cleansit 


9 o 
ig, 1g, 


making up en route. 


Directory of Beauty & Barber 


Supply Dealers Published 


The National Beauty and Barbe: 
Manufacturers’ Assn. announces the 
publication of the NBBMA Directory 
of Beauty and Barber Supply Dealers, 
an 88-page reference book, furnishing 
a geographical listing of the names and 
addresses of 1386 wholesale suppliers 
of beauty salon and barber shop sup- 
plies, accessories and equipment in the 
United States, Canada, Cuba, Hawaii, 
Mexico and the West Indies. 

The Directory codes dealer firms as 
follows: (1) exclusively beauty salon 
suppliers; (2) exclusively barber shop 
suppliers and (3) beauty salon and 
barber shop suppliers. It also furnishes 
basic information about the operations 
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ol each dealer firm listed, such as the 
number of salesmen employed; terri 
tory covered; whether firm is member 
of the Beauty & Barber Supply Insti 
tute, the national association repre- 
senting beauty and barber supply 
wholesalers; whether firm is listed as a 
beauty salon or barber shop supply 
wholesaler in the classified telephone 
directory and the name of the executive 
ol the dealer firm to whom correspon- 
dence should be addressed. 


Williams Elected President 
Of TGMA of Canada 


KE. A. Williams, vice president and 
general manager of Pond’s Extract Co. 
of Canada Ltd., Toronto, was elected 
president of the ‘Toilet Goods Manu 
facturers Assn. at Whiteface Inn, June 
5. 

C. L. Bean of Avon Products, Mon- 
treal, became past president; First 
Vice President is Andre Ligne, Coty 
Canada Ltd., Montreal; Second Vice 
President is Reg Fairbanks, Fairbanks 
Soap Co., Toronto; Third Vice Presi 
dent Gordon Savage, J. B. Williams 
Canada Ltd., Montreal. Frank R. Mc- 
Callum, Lehn & Fink Co. Canada Ltd., 
Toronto, was elected honorary treas- 
urer; J. I. Stampleman, Gillette Safety 
Razor Co. of Canada, Montreal, hon 
orary secretary and Mrs. Agnes Howard 


of Toronto was re-appointed execu- 
tive secretary. 

Directors are J. D. Young, John A, 
Huston Co. Ltd., Toronto; L. M. 
Parker, L. M. Parker Co. Ltd., Mon- 
treal; K. J. Eccles, Roy C. Lewis Ltd., 
Montreal, W. V. Moroz, Chesebrough 
Mfg. Co., Montreal; J. M. Shaw, The 
Noxema Chemical Co. of Canada, 
Toronto; G. W.. Broad, Elizabeth 
\rden of Canada, Toronto; N. B. 
MacDonald, Rexall Drug Co. Ltd., 
Toronto. Associate directors are as fol- 
lows: A. Breeze, Givaudan Canada 
Ltd., Toronto; W. L. Percy Dominion 
Glass Co. Ltd., Montreal; W. D. M« 
Donald, Sun Tube Corp., ‘Toronto; Ed 
Bock, British Leather Goods, Montreal. 


S.c.C. Announces 
Cosmetic Seminar 

The Society of Cosmetic Chemists 
has announced its second annual Cos 
metic Seminar to be held September 
15 and 16, 1955. Three half-day sym 
posiums will be presented, each one 
consisting of three of four papers on 
topics of current interest to the cos 
metic industry. Outstanding authori- 
ties have been engaged as lecturers and 
moderators, in addition to a number 
of guests in each field to participate in 
the discussion. 

Ihe three topics to be presented in 
clude: The Use of Radioactive Isoto 
pes in Cosmetic Research; Mechanism 
of Antiperspirant and Deodorant Ac- 
tivity: \erosols in the Cosmetic 
Industry. 

Presentation of the eleven papers 
will be at the Barbizon-Plaza Hotel, 
N. Y. and the two luncheons, dinner, 
and cocktail party at the New York 
Academy of Sciences. 

Several major cosmetic companies 
have invited those in attendance at 
the Seminar to visit their plants on 
Friday afternoon. 

Che cost of this Cosmetic Seminar 
has been set at $17.50 for members ol 
the S.C.C. and $25 for non-mem 
bers, which includes the two-day pro- 
eram, two lunches, cocktails and din 
ner on Thursday evening. The attend 
ance will be limited to 225 people 
and reservations will be made upon 
receipt of check or money-order (pay 
able to the S.C.C.), and will be taken 
in order received. 


Si Bon Wins Kolmar 
Junior Achievement Award 


For the past four years Kolmat 
Laboratories has been sponsoring a 
group for Junior Achievement, being 
a great believer in perpetuating the 
free enterprise system. Twice the group 
has won the “A” awards, this year Si 
Bon Cosmetics with their French Flair 
packages. Si Bon also won an Award 
of Honor—their packages even quali- 
fying for the National Award. 
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JDA Honors Myers of 


Read Drug & Chemical 


Ellis B. Meyers, vice president and 
director of the retail operation of Read 
Drug & Chemical Co., was honored by 
his colleagues in the drugs and cos 
metics industry at a dinner of the 
Drugs and Cosmetics Division of the 
Joint Defense Appeal, June 28, at the 
Plaza hotel, New York, N.Y. An 
nouncement of the testimonial to Mi 
Myers was made by the = division's 
chairman, Joseph Rosenwald, execu 
tive director of Afhliated Drug Stores 
Tin 

The dinner marked the opening of 
JD's annual drive 
cosmetic industry to raise New York's 


share of the $5,000,000 needed to fi 


in the drue and 


American 
A\nti-Deta 
Bnai Brith, the 


nance the activities of the 
Jewish Committee and the 
mation League ol 
nation’s oldest and largest community 
relations organization combatting big 
otrv and safeguarding human rights. 
JDA is the sole fund-raising organiza 


tion for these agencies 


Mary Chess Wins 
Two Packaging Awards 


Marv Chess Inc received — First 
\ward in the Cosmetic packaging class 


for “General Superiority According to 





SYNAROME 


CORPORATION of AMERICA |! 


Telephone 
GR. 7-6313 


ANIMALIS: 


followed by a musk-like and deep woodsy undertone. It is 


not cresolic. 


ANIMALIS is modern and blends well with modern back 
grounds based on Oakmoss and Vetivert Acetate. It gives 
interesting effects when used with the Lavender note. In 
general, this specialty is a booster and gives a sophisti- 
cuted sexy note. It is not generally advisable to use more 
than 5 te 10 percent in a formulation. 


| 
SAMPLES ON REQUEST 


SLL TT LN SN A 


Division of 


AMERICAN AROMATICS, INC. 


® Essential Oils 


® Perfume Compounds 


® Aromatic Chemicals 





& Essential Oil Review 


New York 10,N. Y. 


| 
| 
This Synarome creation has a fresh, nearly green top note 
i 


End Use’ in the filth annual Setup 
Box Competition, sponsored by the 
National Paper Box Manufacturers 
\ssn., held in Atlantic City. 

The award was carried off by the 
Mary Chess Toiletries Gilt Set, de- 
signed by Oscar ‘Trilsch Co. 

Mary Chess also received honorable 
mention in the Superiority of Con 
struction class, for the Mary Chess 
Perfumes Purse Box, designed by the 


same company. 


Beauty & Barber Manufacturers 


Meeting in New York Aug. 13 


The I4th annual convention ol tie 
National Beauty and Barber Manutac 
turers’ Assn. will be held in the Key 
stone Room, Hotel Statler, New York 
City, on August 13. It immediately pre 
Annual Dealers Trade Show 
of the Beauty & Barber Supply Insti 


cedes the 


tute, which opens the following day 

Phe Convention will open with a 
Closed Business Meeting at 9:30 a. m., 
at which ofheers and directors will be 
Sheldon R. Odell, the Odell! 


Co.'s convention chairman 


elected 


The convention luncheon meeting 
will highlight addresses on subjects ol} 
direct IMmMportance to manutacturers 
dealers and shop-owners, such as plans 
professional 


Lo mcreast permanent 


waving volume and the manner in 


| 


24 East 21st St. 


which hairstyles are created. 

The Convention Gala Dinner Part; 
will feature topflight entertainment 
and dance music by the Stanley Melba 
Orchestra, currently appearing in The 
Cotillion Room of Manhattan's Hotel 
Pierre. 


CSMA Offers Aerosol Sales, 
Shipping Data 


\ revised digest describing the fed- 
eral and municipal regulations cover- 
ing sale and shipment of pressurized 
aerosol products and manufacturing 
and sale practices for aerosol products, 
have been prepared by the Chemical 
Specialties Manufacturers’ Assn. 

The digest deals primarily with regu- 
lations of the Interstate Commerce 
Commission as to labeling, product 
definitions, and shipping container 
specifications. Separate sections are de- 
voted to regulations of such othe 
agencies as the Assn. of American Rail 
roads, American ‘Trucking Assn., The 


Compressed Gas Assn., Dept. of Agri- 


culture, Federal “Trade Commission 
etc. 

The Manual for Vendors and Fill 
ers of \erosols and Pressurized Pack 


ages includes sections on labeling, pre- 
marketing product checks, filler satety 
tips, and postal regulations on mailing 
of pressurized packages. 





Neroly 11339 


Definitely a first class prod- 
uct, reproducing the fra- 
grance of the natural oil 


ESROLKO LTD. 


formerly ‘‘Flora” 


DUBENDORF-ZURICH 
SWITZERLAND 
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Ferdinand Beyer, Essential Oil 
Executive, Dies July 4 

Ferdinand J. Beyer, executive vice 
president of P. R. Dreyer Inc., New 
York, N. Y. died in an ambulance 
following a heart attack, July 4 at the 
age of 61 vears. 

Mr. Bever was born in New York 
City but his boyhood was spent in 
Clifton, N. J. where he was educated. 
He began his business career with the 
old Morana Inc. concern under the 
late Williard Walsh, and later joined 
the organization of Antoine Chiris 
Inc. and subsequent to that George 
Lueders & Co. with whom he was as 
sociated until 1932 when he joined 
P. R. Drever Inc. His energy, his al- 
ways cheery personality and his  ster- 
ling character brought him a host of 
friends throughout the industry and 
he rose to the position of executive 
vice president. 

His chief hobby was business; but 
he also managed to find relaxation at 
the Ridgewood Club. He 
had been a member of the board of 
directors of Botany Woolen Mills and 
was a member of the Sacci Club, the 
BIMS, and the T. G. A. and the ma- 
sonic lodge in Clifton. His home was 
in Hohokus, N. J. 

Mr. Beyer is survived by his widow, 
Mrs. Delia Kendall Beyer, a son Dan- 
iel A. Beyer and two grandchildren, 
Bruce and Constance as well as by four 


Country 


brothers and one sister. 


Cosmetic Credit Men Relax at 
Annual Summer Party 


The strong feeling of fellowship 
among members of the Drug, Cosmetic 
& Chemical Credit Mens Assn. made 
the annual Summer party at the estate 
of Nat Otte, West Hampton, L. I. 
June 24 a most enjoyable affair. Ocean 
bathing, outdoor sports and cards fol- 
lowed by a sumptuous banquet in the 
evening contributed much to the gaiety 
of the occasion. The complete success 
of the affair was due largely to the 
work of the co-group secretaries, Wil- 
liam and Robert Otte. 

The association meets monthly 
through ten months of the year per- 
forming yeoman service for members 
of the association; and the serious 
work is offset by an annual Winter 
party which is always a popular affair 
and an annual Summer party. 


Home Permanent Use Drops 


Slightly in 1954—Breck 


According to the annual series of 
Breck surveys, the use of home perma- 
nents has not increased from last year, 
John H. Breck, Inc. reports. 

However, the firm declares that 
“whether or not this indicates that 
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home permanent use has reached a 


plateau remains to be seen.” ‘The 
eighth annual Breck survey, just com- 
pleted, is based on 2,641 replies to 
1,000 questionnaires mailed at random 
intervals to parallel the subscribers of 
one of the nation’s large women’s 
magazines. 

The study indicates that 27° of the 
women surveyed used home perma- 
nents during the last quarter of 1954 
against 29°), for the corresponding pe- 
riod in 1953. 

Women under 40 account for the 
largest proportion of home permanent 
users and with those who visit the 
beauty shops, a drop of from 16% to 
11°, is noted in home permanent 
users from 1953 to 1954. 


Modern Decor for 


New Beauty Salon 

Raspberry and gunmetal-charcoal 
decor in the interior of the newly- 
opened Murray's Beauty Salon in the 
Western Hills Plaza Shopping Center 
in Cincinnati's Western Hills, offers 
an alluring attractiveness in modern 
decoration. 

The Western Hills salon is the latest 
addition to the group of establish 
ments operated by Mendel Hersh. 


CSMA Finds 33% Rise in 


Use of Aerosols 


185,000,000 units of non-food push- 
button aerosol products with a retail 
value of about $190,000,000 were pro- 
duced by American and Canadian 
firms during 1954 according to figures 
compiled by the Chemical Specialties 
Manufacturer's Assn. They represent 
an increase of 33°, over 1953. 

More than 85 different types of 
products were manufactured in aerosol 
containers, including everything from 
household aids and personal toiletry 
products to industrial and pharmaceu- 
tical items. 

12,294,628 units of aerosol shave 
lather were produced during 1954, 
about 88°; of which was in units of 
six ounces and less. Shave lather pro- 
duction in 1953 was estimated at 32,- 
000,000 units. 

All types of aerosol products showed 
increases over 1953 with few excep- 
tions. 

Based on returns from 53 loders of 
aerosol products in the United States 
and Canada, the survey reports were 
tabulated by Ernst & Ernst, certified 
public accountants. 

It was found, in a correlated survey 
among producers of containers for 
aerosol products, that 1954 production 
of push-button containers was 216,205,- 
000 units, while aerosol valve produc- 
tion was 197,079,470 units. 





German Cosmetic and Soap 
Manufacturer Touring U.S. 

Udo Wolff, a son of F. R. Wolfl, one 
Wolff & Sohn, 


Karlsruhe, Germany, accompanied by 


of the owners ot F. 


Mrs. Wolff, is making an extensive 
tour of the United States visiting the 
principal places of interest and also 
some of the larger cosmetic and soap 
companies. ‘The trip was 
primarily to familiarize 

with all sections of the country and 


planned 
themselves 


for this reason it is being made by 
automobile. The four months’ journey 
will be completed in September when 
they will sail for home. All of the prin 
cipal cities in the mid west and Pacific 
coast as well as those in the East ar 
on the agenda. 

The company of which Mr. Wollfl ts 
a partner in association with Dr. Wal- 
ter Wolff and Dr. Curt Wolff is over 
a hundred years old and is one of th: 
largest soap) producing companies in 
Germany and the largest shaving cream 
manufacturer in Europe. 





¥N 


Standing: Udo Wolff and Curt Abel; Sitting: 
Dr. Herbert Neugebaver and Mrs. Wolff 


Dr. Herbert Neugebauer, director of 
research and development for the com- 
pany is also on a six weeks’ visit to this 
country visiting scientists in this coun 
try as well as the principal soap and 
toiletries manufacturing companies. 
The research laboratories of the com- 
pany are Baden-Baden 
where Dr. Neugebauer makes his head 


quarters. 


located in 


SCC of Britain Elects 
Officers for 1955-56 


The annual meeting of the Society 
of Cosmetic Chemists of Great Britain 
was held May 20 in London and the 
following officers were elected for the 
vear 1955-56: 

President, R. T. Dobson; Vice Presi- 
dent, J. Pickthall, F.R.I.C.; Honorary 
Secretary, F. Rilev; Honorary Treas- 
urer, H. J. Lovell; and the council, 
H. W. Avis, J. Bather, H. Holmes, 
K. G. Johnson, Dr. R. H. Mariott, Dr. 
\. W. Middleton and W. P. Pepper. 
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mong Our “friends 


DAVIS FACTOR, board chairman GERTRUDE BROWS has been ap ANNETTE GREEN, publicity di 
of Max Factor & Co., sailed on the pointed director of advertising and rector of Lentheric, has been ap 
Queen Elizabeth June 15 for a thre public relations for the John Robert pointed Women’s Service Director of 
month’s business and pleasure tour ol Powers Products Co., Inc. Miss Brows the publicity department of Olin Ma 





Davis Factor Gertrude Brows Annette Green 


Europe. He was accompanied by his 


wife, and their daughter Lita, and son will handle both the John Robert Pow thieson Chemical Corp. In addition 
in-law, Robert Silverstein, who is presi ers Fluid Cosmetics and the perfumes, to her new duties Miss Green will 
dent of the Eldon Manufacturing Co., Visa, Brigand and Baghari of Robert continue to handle the publicity activi 
a plastics manufacturing company Piguet ties of Lentheric. 


ee eee ee ee ee 
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Essential for Soap Makers! NOW OVER 5100 
“‘SOAPS AND DETERGENTS’’ GID cuemicats 


by E. G. Thomssen, Ph.D. and John W. McCutcheon, M.A., F.C.1.C. 


Price $9.00 . . . Foreign $9.54 . . . Cloth C — 
- 66 Wechations “—: ALL NEW & RARE 


ao : 5 aon SYNTHETIC & NATURAL 

This 511-page volume is unexcelled for its authoritative analysis MATERI L 
of all recent advances in the technology of making soap. You will A 
profit from its coverage of the latest developments in synthetic For Perfumes & Flavors 


detergents . . . continuous soap-making processes . .. . soap 
Ber : I & I ; I Ask for our new complete catalogue 
perfuming and coloring . . . use of new equipment ... . and 


the tabulation of 250 surface active agents, their classification, 
Laboratories, Ono. 


trade names, manufacturers, and application in the soap industry. 
Order your copy today! 
17 West 60th St. New York 23, N.Y. abo ee OP 


Moore Publishing Co., 48 W. 38th St., New York 18, N.Y. 
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ESSENTIAL OILS ° AROMATIC CHEMICALS > PERFUME SPECIALTIES 


Boisolene * Cassie Isoflor Honeysuckle No. 500 Jasmarome 
Jasmin de Provence Jasmin Fleurs D Jonquille lsoflor Lilas Isoflor B 
Muguet Fleurs A Rose d’Orient No.1 —Tuberose Isoflor Violette de Provence 


* CASSIE ISOFLOR 


The best reproduction of natural Cassie. It 
is powerful and lasting and decidedly 
adds zest to any modern day composition. 





160 — 5th Ave., New York 10, N.Y. * CHelsea 3-1937 
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DOUGLAS ATLAS and GENE 
RIEGLER have been appointed vice 
president in charge of sales and assist 
ant secretary respectively, of G. Ban 





Douglas Atlas 


© Co. Both newly 


positions were 
created in connection with the firm’s 
expansion program, which began rv 


cently with the opening of a branch 





Gene Riegler 


plant in New York City. 
ing the Barr organization recently, Mr. 


Before join 


Atlas has been vice president of Man 
celle Cosmetics, Inc. Mr. Riegler, who 
has been with the company for the 
past year as a consultant on alcohol 
and ‘Treasury Dept. regulations, will 
also serve as Alcohol Control director. 
He had previously been a senior in 


Alcohol and 
Lax Division for the 


spector in’ the Lobacco 
Treasury Dk 


partment’s Internal Revenue Service 


HARLAN HOBBS, sales promotion 
manager of the Kimble Glass Co., sub 
sidiary of the Owens-Illinois Glass Co., 


has been named vice 


president ol 
Glasco Products Co., another O-I sub 
sidiary. He will succeed E. M. Schuh- 
mann, president of Glasco, upon the 


latter's retirement in December. 


GEORGE C. KELLEHER has been 
appointed sales representative of ‘Tussy 
Cosmetiques. He will cover the Metro 
politan Area of New Jersey, Hudson 
Valley in New York State, and the 
Northeastern Section of Pennsylvania. 
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ROBERT A. SCHOEN has been ap 
pointed sales representative of Ans- 
bacher-Siegle Corp., Rosebank, S. I. 
Mr. Schoen was graduated from Gettys- 
burg College in 1952 and then served 
two years as a 2nd Lt. in the U.S. A. F. 
in Washington, D.C. On his release he 
served with the Technical Sales Dept. 
of Ansbacher-Siegel and has in the past 
six months been making field trips in 
order to correlate his technical sales 
work with various industries, such as 





Robert A. Schoen 


paint, printing inks, plastics and floor 
covering. Schoen is slated to assist his 
father, Mr. A. H. Schoen, in the Phila- 
delphia territory. 


SHLOMO REISS, chemist of the 
Perfume and Division of 


Electro Chemical Industries, Frutarom. 


Flavoring 


Haifa, Israel, was recently the guest 
of F. Ritter & Co., Los Angeles, Calif., 
with whom he has a working agree- 
ment. His company produces indus- 


trial chemicals such as sodium and po- 





Shlomo Reiss 
hydroxide, bromine, 
fluorine and chlorine fon 
and Asiatic markets. 


tassium iodine, 


European 


LOUIS J. GUMPERT has joined the 
Bon Ami Co. as vice president in 


charge of sales and advertising. 


HERMAN DEINZER, president of 
the New York Aromatics Corp., left 
with his daughter Miss Maria Deinze1 





on the “Flandre,” June 18, for France, 
Italy, Switzerland, Austria and Ger- 


many. ‘They expect to return 





\ugust 
17. While abroad Mr. Deinzer will con- 
fer with J]. Mero & Boyveau in Grasse, 





: 7 ; ' 
France, in order to determine future & 
policies regarding the sale of Mero & 

Boyveau products in the U. S. e 


EDWARD A. BUSH has been ap 
pointed head of Baird Chemical Co.’s 
newly Dept. 
which, under his direction, will act as 


established Aromatics 
sales agents and brokers for essential 
oils and aromatic chemicals. Mr. Bush 
brings more than I+ years of aromatics 
experience to his new position, having 





Edward A. Bush 


been sales manager for the aromatics 
division of Rhodia, Inc. and prior to 
that, a member of the Dow Chemical 


Co. sales department. 


OGULNIK, 


agent for the past ten 


JOSEPH = J. 


purchasing 


assistant 


years, has been promoted to purchasing 
agent of Park & ‘Villord, manufacturer 


of Tintex home dyes, Park & ‘Tillord 





Joseph J. Ogulnik 


toiletries and Winx eve cosmetics. Mr. 
Ogulnik John C, 
who died recently after 34 years olf 


succeeds Toomey, 


service with the company. 


JACQUELIN COCHRAN, cosmetic 
and aviation tycoon, has received an 
Doctor of 
from Russell Sage College. 


honorary Science degree 
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JACK H. MOHR, who has been di- been active in various chemical and GEORGE S. SANDERS has been ap 

rector of marketing of the Lentheri« drug trade associations including the pointed field director of the Barbet 

: division of Olin Mathieson Chemical American Drug Manufacturers <Assn., and Beauty Division of Charles Antell 
h Corp., New York, since March, 1954 and the Drug, Chemical and Allied Inc 

has been named general manager olf Trades Section of the New York Board 

the division. ol lrade, ol which he Is vice chair POWNSEND J SAUSVIL I E has 

EDWIN G. JACOBI has been ap man H is also a member of the board joined the sales stafl “ inthe Fla 

of governors of the Drug and Chemical vors Inc. and will represent the com 


winted general sales manager of th 
| Club of New York 
American Alcolac Corp 


pany in the New York-New Jersey 


area. 
SYDNEY N. STOKES has been EDWARD E. MONOSSON has been 
named to the new post of assistant to appointed director of purchases lent \LLAN EUGENI KATZ, vice 
the executive vice president of Van Coty Inc. NORBERT HAHN, pu president of F. Ritter & Co., Los \n 
chasing agent, Is now responsible lor geles California, was recently married 
procuring accessories and new mat to Miss Natalie Louise York a former 


rials for packaging 


ol Helena Rubinstein 


LILY DACHE is 


Glamour Unlimited” 





ROY V. TITUS, first vice president 


lor a holiday in Europe, June 17 via 
Swiss Air. He was accompanied by his 
wile; and they planned to visit Eng 
land, France, Germany 
land the two expect to remain 


ibroad for about six weeks. 


the author o! 


which is sched 


fashion model of Charleston, S. C. The 
couple took a tour by auto of the 


Inc., departed 


and Switze1 








uled for publication this Autumn. .\ 
Sydney N. Stokes | Mr. & Mrs. E. Katz 
condensation of the book appears in a 
\meringer-Haebler, Inc. He will as special section of the Woman's Hom eleven Western states and Canada and 
sume his new duties on August |. Mr Companion tor July. The condensation on their return, will prepare for a 
Stokes was regional manager tor takes eight pages and is attractively delayed honeymoon in the Orient, also 
Merck & Co., Inc., with whom he was illustrated with photographs and draw visiting the Philippines and the Hawai 
associated for the past 21 vears. He has ings. ian Islands. 
a S\ 
4 | / ‘ ‘ 
4 NSU 


_ WITH NEW WORLD INGENUITY 





Dr. Alexander Katz Co. 
division 


F. RITTER & CO. 
Los Angeles 39, California 


Branch Offices in Principal Cities 
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FOY, Shulton Inc., is 
Chemical 

\ssn., the new name of the old Chem 

ical Engineers of Greater New York 


GEORGE F. 


secretary of the Industry 


GERALD BESSINGER has been ap 
pointed to the sales staft ol 


DuPont Inc., New York 


Roure 


Obituary 


Samuel Reber 


Samuel Reber, president of Eve 
Dry Corp., Los Angeles, Calif 


away May 20 from a heart seizure 


passe d 


Ernest Morgan Oswalt 

Ernest Morgan Oswalt, founder and 
chairman of the board of Campana 
Corp. and Campana Sales Co., died 
June 1 at Mercy 
Colo., where he had undergone eme1 
gency surgery. Mr. and Mrs. Oswalt 


Hospital, Denver, 


had gone to Colorado Springs on May 
20, where he was disposing of ranch 
property located there. He was stricken 
ill and rushed to Denver for surgery. 
He was 67 years old. 

Ind., he attended 
Rose Polytechnic Institute and entered 


Born in Brazil, 


the printing business in Anderson, Ind. 


Subsequently his firm was named the 
official printer for the Loyal Order of 
Moose and when Moosehart, Il. the 
home for orphaned Moose children, 
came into being, he went there to be 
come superintendent and manager of 
Moosehart Press. He later bought and 
operated the Household Journal, a 
mail order magazine of national circu 
lation and also founded the National 
Stationery Co., a nationwide business 


of printing personal stationery. 





Ernest Morgan Oswalt 


In 1926 he 


Italian Balm, the largest selling hand 


purchased Campana 
lotion in Canada and proceeded to 
introduce it in the United States. One 
of the pioneers in radio advertising, 


Solve YOUR COLOR PROBLEM 
.... IN THE QUICKEST POSSIBLE WAY 

Use D.&C.and Ext.D.&C.Colors for Perfumes, Soaps, Sham- 

poos, Bath Salts, Toilet Preparation Compounds, Waveset, 
and Brilliantines. 


NOTE: . .. -« 


F D & C CERTIFIED FOOD COLORS 
FOR FLAVORING EXTRACTS AND 
ALL OTHER FOOD PRODUCTS 


SAMPLES MATCHED 





LEEBEN 


CHEMICAL CO., INC. 


AND ITS DIVISION, INTERSTATE COLOR CO. 
140 W. BROADWAY, NEW YORK 13, N.Y. 





Mr. Oswalt started the “First Nighte 
Theater Ot 
on National Broadcast 


program from the “Littl 
Limes Square’ 
ing Co., in November of 1930. It was 
one of the top ranking radio programs 
for twenty years. He developed “Grand 
Hotel” as a radio program for adver 
tising Campana products. He also 
adapted Sax Rohmer’s “Dr. Fu Man 
chu” stories for radio and brought 
Rohmer from England when the pro 
gram bowed 

Under his direction Campana ex 
panded from reliance upon its origi 
nal product Italian Balm and diversi 
fied with such other products as Soli 
tair Cake Make-up, Magic 
Cream Make-up, Sheer Magic 


Make-up, Ayds Reducing Candy, Ban 


Touch 


Liquid 


tron Smoking Deterrent Tablets, Purs 
ettes and Parfums Anjou. 

Mr. Oswalt was a director of the 
Lynch Corp., \nderson, Ind., a Thirty 
Second Degree Mason, a member of 
the Union League Club, Chicago Ath 
letic Club and St 
Club. 

Mr. Oswalt is survived by his wile 


Charles Country 


Hazel, two sisters, Mrs. H. G. Wilcox 
and Mrs. H. W. Crull, two nieces Betty 
Wilcox Stephens and Susan Oswalt 
Stadler, three nephews, 1. Willard 


Crull, Richard M. Crull, Benjamin A, 
Oswalt 





TEL. WORTH 2-4355-4356 





STANDARD cChomiles, Gre. 
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Market Keport 








Essential Oils At Good Level 


[here is a decidedly better feeling 
regarding the outlook in essential oils 
aromatic Chemicals and specialties. De 
clines over the past month have placed 
a number of essential oils at a level 
which should encourage more frequent 
summet 


replacement purchases — for 


eoods and some anticipated coverage 


for coming Fall requirements. ‘The 
constant growth of the aerosol con- 
tainer in the proprietary, toiletry, and 
perfume trades should be reflected in 
raw material sales. The soft drink in 
dustry got a late start this vear but the 
vacation period should lift sales of cit 


rus oils, fruit flavors and specialty items 


PRICE CHANGES 


ADVANCES 
Propylene glycol, drums, less carlots 
Zinc oxide, USP 
Cocoa butter, ton lots 
Oil Caraway 
Oil Eucalyptus 
70-75% 


80-85°, 


DECLINES 


Oil Citronella, estate 

Vanilla beans, Bourbons 

Oil garlic, oz 

Oil peppermint 
Natural 
Redistilled 

Oil clove 

Oil wormseed 

Oil ocotea cymbarum 

Oil sassatras, artificial 

lonone, alpha 


CURRENT PREVIOUS 


SO.1814 S0.1734 
0.1714 0.163) 
0.61 0.60 
3.75 3.50 
0.85 0.75 
0.97 0.95 

ST.1L0 S1.20 
7.75 8.25 
5.75 6.10 
7 sD a ) 
7.75 7.95 
5.20 5.30 
1.00 1.15 
0.90 0.95 
O88 0.95 
5.70 6.00 


Prices are per pound unless otherwise specified 


Glycerin Shortage Acute— 


Despite promises of an additional 


output of synthetic glycerin in’ the 
months ahead, and fresh arrivals of 
imported material an acute shortage 
of material developed over the past 
month. Major suppliers especially of 
the natural product, a USP item, wer 
behind on deliveries. In some quarters 
it was stated that the shortage was 
more severe than it was in March at 
which time a major soaper’s opera 


tions were cut by a strike 


Floral Oils Firm, Active— 


Demand for spike lavender and 
lavendin was quite brisk over the past 
month with the buving interest being 
niluenced to a large extent bv the 
high cost of French lavender oil and 
the unfavorable reports coming out of 


France concerning the crop of lavender 
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flowers. Geranium oil likewise’ dis 
played a degree of strength, especially 
the Bourbon variety. Heavy rains fol- 
lowing tornadoes that hit the produc 
ing area a few months ago caused 
considerable damage. Some increase is 
anticipated in the production of Alge 
rian geranium oil this year but it will 
not be sufhicient to offset the shortage 


of the Bourbon oil 


Coumarin Easing— 


The supply of coumarin is slowly 
improving. For a time the article was 
rather scarce with a_ brief ticup at a 
major producers plant having placed 
i greater burden on other suppliers 
to meet demands. Through cooperative 
efforts on the part of makers the use 
of coumarin in edible products was 
discontinued some time ago. However 
this usage only accounted for approxi 
mately 10 percent of overall consump 








technical uses 


tion. Perfumes and 


account for the major portion of the 
consumption of this item. 


Smaller Vanilla Bean Crop— 


The new crop of Bourbon vanilla 
beans is expected to be about 50 per- 
cent of a normal output. The coming 
crop in Madagascar has been placed 
at 250 tons. The output of Comoros 
will amount to about 75 tons and 
Reunions at about 50 tons. Buying of 
ereen beans has already started and 
the new crop should be available in 
this market early next spring. The 
trend of local prices was easier with 
Bourbon beans being quoted down to 
$7.75 to $8.50 per pound. The easier 
trend here was attributed to an in- 


active demand. 


Menthol Unsettled— 


Local prices for Brazilian menthol 
eased slightly over the past month 
with offerings being noted at $8.85 to 
S9 per pound. Advices from Brazil 
continued to be reported as firm but 
import prices failed to be supported 
by any real buying movement here. 
\dvices from Europe stated that Chi- 
nese menthol was again being offered 
at prices below 
Brazil. Prices for racemic and laevo 
synthetic menthol were unchanged. 


those quoted from 


Propylene Glycol Advanced— 


Propylene glycol which enjoys a 


wide demand in flavoring materials 


was advanced 14€ to 34¢ 


a pound. 


Lanolin Active 


The demand for lanolin continued 
in good volume with prices holding 
steady to firm. Although the avail- 
ability of domestic lanolin is being 
adversely affected by the slump in 
wool production, there is sufhcient ma- 
terial coming in from abroad to take 
care of overall requirements. Cosmetic 
preparations and aerosol packaged hair 
sprays are taking substantial quanti- 


ties. 


Miscellaneous Oils Firm— 


Ihe trend in sandalwood oil con- 
tinued upward over the past month 
as demands pressed heavily upon gen- 
erally reduced supplies here. Reports 
from the primary source of supply do 
not hold out any hope for any im- 
mediate easing in the © situation. 
Florentine orris root oil likewise dis- 
played considerable strength. Advices 
from Italy state that there is very 
little aged root available for imme 
diate or future shipment. The age of 
the root is exceedingly important in 
the production of fine quality oil, it 
is pointed out, having certain char- 


acteristics that are not found in freshly 


cut root. 
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DIE AND LABEL COMPANY 
Creators of fine 4 atels, Tags and Packages 


154 WEST 14th STREET, NEW YORKII, N.Y 











| Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e Isobutyl Quinoline 
Ethyi Anthranilate e Butyl Anthranilate 


Skatol 
Linalyl Anthranilate e Linalyl Isobutyrate 


EAIRMOUNY 


CHEMICAL CO., INC. 
600 Ferry Street Newark 5, N. J. 


Crown Cap 


6, 10, 13 
15 mm Sizes 













Aluminum Eye Bath Cup 


SHEET METAL 
STAMPINGS 
CONSOLIDATED FRUIT JAR CO. 


NEW BRUNSWICK, N. J. 



















@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. p 
7 


A daim “Today”—A check Tomorrow 
Personal Collections 
A “Free Demand” that collects Serving the Trade for 103 Years 


“50 YEARS YOUNG” THEODOR LEONHARD WAX CO., INC. . 


“Collections Everywhere” HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. c. Drury & Co., 219 E. North Water § St., st., Chicago, im. 


@ Samples will gladly be sent 
on request—at no obligation 















JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, 50c, Please send check with copy. 








HELP WANTED 


PERFUMER—well versed in all phases—opportunity to progress 
rapidly with expanding compound house. Salary plus bonus ar- 
rangement. Members of our firm know of this ad. Correspond- 
ence will be kept confidential. Write Box #3072, American Per- 
fumer Magazine, 48 West 38th St., New York 18, N. Y. 





Use 
American Perfumer 
Classified for 
Best Results 


Revised, Enlarged Edition 


HENLEY’S 20th CENTURY BOOK of 
FORMULAS, PROCESSES, TRADE SECRETS 


Over 900 pages, 81.” x 51”. Completely 
indexed, cloth binding. $5.25 postpaid 


Includes new section on Plastics and Photography. 


Manufacturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,000 formulas, processes, 
trade secrets. A wealth of practical guidance. 


It contains formulas for almost everything imaginable; new ways 
of doing things; technical process; so-called trade secrets. It has 
helped thousands make more from their present businesses and 
professions. A single formula may be worth 100 times the price 
of the book. 


To list a few of items covered: Adhesives, Anti-Freeze Solutions: 
Antiseptics; Astringents; Beauty Preparations; Beverages; Bleach- 
ing; Chewing Gum; Cleaning Preparations; Cosmetics; Dentri- 
tices; Depilatories; Disinfectants; Embalming Fluids; Essences and 
Extracts; Face Creams; Fumigants; Hair Preparations; Insecticides; 
Lipsticks; Liquors; Lotions; Manicure Preparations; Ointments; 
Perfumes; Polishes; Powders; Refrigerants; Soaps 


Use coupon today to order your copy—only $5.25 postpaid! 


pee ewwesccwcccesesccsoccccesccecesccccess , 
1 MOORE PUBLISHING CO., Book Div., 48 W. 38th St., New York 18, N. Y. 1 
| Please send copies of HENLEY'S 20TH CENTURY BOOK | 
; OF FORMULAS, PROCESSES, TRADE SECRETS to me. g 
! Check Money Order 
! 

1 Name ; 
! Company Name ' 
; Address 
1 City Zone State ' 
1 5 


WE BUY FOR CASH 
CLOSE-OUTS e SURPLUS 


Bottles e Caps e Jars e¢ Con- 
tainers e Chemicals e Closures 
Cosmetics of any Descriptions 


Also Business Small or Large . 
UNIVERSAL OUTLET CO. 
1 E. 15th St. * New York 3, N.Y. 


Telephone Oregon 5-9444— 
Oregon 5-8568 
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PROFESSIONAL SERVICE 


“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes . 
Cosmetics Creations of Highly Original Perfumes 


Toilet Articles Duplications of Most Difficult Fragrances 
Soaps Unique Kind of Professional Services. 
Flavors 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-386! 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ult éx Kusby, .* 


analytical, consulting, research chemists 
Established 1921 


ee 
= ooo Ho} < 
RESEARCH LABORATORY SERVICES 


Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 
= | 

INC.*222O43> 
POSTER D. SNELL t 


—WA4-8800 
29WEST IS*ST.NEW YORK 1,4 — 


Kindly Inquire 















Write for 
Our Booklet 


“Cosmetics” 



















LEBERCO LABORATORIES 


irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 








‘Miniature Perfume Bottles 
from % dram to % oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11. N.Y. 








Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


52 Vanderbilt Ave.—Room 2008, Laboratory: Briarcliff Manor, 


New York 17, N.Y. N.Y. 
Phone: Mu. 9-0789 


Phone: Briarcliff 6-1550 
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‘‘MAXIMAROME”’ 


Established 1830 


nv 


PLAZA 3-6070 


CAMILLI, ALBERT & LALOUE, INC. 


Jasmin 


Cable address: Maximarome, 
wa: Ue 
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Albert Verley and Company's 


Horanteme 


..duggela the Dll fuagrance 
(FA, of feok Uesians 





Albert Verley and Company’s 


Horanteme 


... offers you unlimited possibilities 
for enhancing the universally popular floral note 


$18 a pound 


It is impossible to single out the fragrance of any one 
flower in this intriguing combination. The effect is that of a 


fresh bouquet — keen, but elusive. 


Floranteme enhances any floral composition, yet is of 

even greater value in its usefulness as a base on which to 
fashion a host of modern perfume creations. It improves Lilac, 
Rose, Jasmin, and Lily — and blends well with any type of 


floral odor. It is excellent as a cream-odor, perfume, or toilet water. 


Experiment with Floranteme for effects that are a 
credit to your house and certain of acceptance among your most 


discriminating clientele. Write for working sample. 


Where Your Dollars Have More Scents 


ALBERT VERLEY and COMPANY 
1375 EAST LINDEN AVENUE, LINDEN, N. J. 


21 East 40th Street 1018 So. Wobash Avenue 222 Front St., East 
New York 10, N. Y. Chicago 5, Illinois Toronto, Ontario 
MEFFORD CHEMICAL CO., 1026 Senta Fe Avenue, Los Angeles 21, California 
Representatives in all principal cities throughout the world rye 


Headquarters for Fragrance Appeal 


Synthetic Aromatic Products and Organic Isolates + Synthetic Flower Oils and Aromatic Bases sRouquets and Finished Compositions | 


ae te s ‘ » 





percent of these diseases are primary 


and secondary infections caused by 


acids or corrosives reacting directly 


with skin and damaging or dissolving 
tissue. The remaining 20 percent are 
allergies of various kinds. Skin cancers 
may result from constant contact with 
coal tars, pitches and crude petroleum. 

Individual workers vary widely in 
their susceptibility to industrial skin 
diseases. Women workers are less apt 
than men to develop dermatitis but 
industrial hygiene experts believe this 
fact may be due to factors other than 
skin differences between the sexes. 
Women are less apt to be employed 
in jobs where irritating dusts and other 
materials present a hazard, they point 
out. Also, women are more fastidious 
about personal cleanliness than men, 
and they are more inclined to seek 
early treatment for skin abnormalities. 
Thick, oily skin affords greater protec- 
tion against many trouble-making sub- 
stances, and even such factors as age 
and seasonal weather conditions may 
bear upon susceptibility to dermatitis. 

Industrial hygiene specialists agree 
that the basic strategy in combating 
industrial skin diseases is to avoid skin 


contact with substances 


dangerous 
whenever possible, and, when contact 
cannot be avoided, to remove the sub- 
stances as quickly as is practical. 

In the many situations where con- 
tact with dangerous materials is un- 
avoidable the best protection for the 
worker is soap and water cleanliness. 

In amplifying his statement on clean- 
liness as the answer to industrial skin 
disease problems, Dr. Louis Schwartz 
says in part, “By cleanliness, we mean 
not only cleanliness of the person, but 
cleanliness of the room, the machines 
and the clothes. Floors, walls and ceil- 
ings of the rooms in which there are 


industrial should be wet- 


irritants 
cleaned daily. Machines and tools on 
which industrial irritants are deposited 
also should be cleaned daily. Adequate 
washing facilities should be provided 
for workers handling industrial skin 
irritants. Workers whose clothes be- 
come soiled with industrial skin irri- 
tants should be compelled to take su- 
pervised shower baths after work, be- 
fore leaving the factory 

Some of the newer synthetic deter- 
gents, which may be either solids or 
liquids, have certain advantages over 
soaps as industrial cleaners. They may 
have better wetting, penetrating and 
degreasing properties than soap and 
they often work better’ with extremely 
hard or soft water. Also, the synthetics 
can sometimes be used safely by people 
who are abnormally sensitive or aller- 
gic to soaps. An important disadvan- 
tage of some synthetic detergents is 
that they tend to drv and defat skin 
excessively which excludes them for 
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people with abnormally dry skins. 


Type of Soap for Purpose 

The ideal industrial hand soap is 
one strong enough to remove the type 
of soil encountered, but not strong 
enough to harm the skin. Although the 
best test lor a good soap is regular use 
by workers over a_ period of time, 
manufacturers may make rough tests 
of new soap products by rubbing stand- 
ard soils into hands, washing with the 
new soap and checking results visually 
against those obtained with standard 
products. Special fluorescent — soils 
which can be measured accurately by 
means of black light before and after 
washing afford more scientific tests of 
cleaner efhciency. A simple test for de- 
termining possible harmful effects of 
new cleaners consists of having a sub- 
ject hold one hand in the new product 
and the other in a known product fon 
the same period of time and making 
direct comparisons. 

Selection of the proper soap for use 
by workers in an industrial establish 
ment is a common sense job of fitting 
the soap to the task. Obviously, clerical 
workers encountering ordinary dusts 
and office soils do not need strong, 
abrasive soaps. The frequency of wash- 
ing necessary for a safety margin de- 
pends upon whether the soil is a skin 
irritant. If so, it should be removed 
as often and as soon as is practical. 
If not, too frequent washing is unnec- 
essary and may even prove harmful 
by drying the skin excessively. 

In describing adequate facilities for 
safeguarding workers against industrial 
skin diseases, Dr. Schwartz recommends 
that hot and cold running water, tow- 
els and liquid or powdered soap be 
available not more than 100 feet from 
each worker. He savs that all wash- 
rooms should be equipped with  sul- 
phonated oil dispensers so that work 
ers can sooth inflamed skin or treat 
excessively dried and defatted hands. 
When workers must contact strong sol- 
vents, glycerine and lanolin lotions are 
recommended to keep the skin pliable. 

Proof of the effectiveness of cleanli- 
ness educational programs is reflected 
in the lowered dermatosis rates of 
many New York State plants. Typical 
of them is the Ford Instrument Com 
pany division of the Sperry Corpora 
tion, Long Island City, New York. 

Employes exposed to paints, solvents 
and other toxic materials, and those 
working with coolants and cutting com 
pounds are allowed 5-minute washup 
periods before lunch and before leav- 
ing the job. Wash fountains and sinks 
are located, replaced and shifted as 
work areas change, so that washing fa 
cilities will always be within easy reach 
of all workers. Both powdered and 
liquid soaps are provided and several 


types of protective creams are available 
to those whose work exposes them to 
harsh irritants. Soaps, towels and clean- 
ing fluids account for about half of 
the $40,000 spent annually by the Ford 
company for “building operating sup- 
plies, sanitation and porters.” 

A local laundry 
aprons and work clothes immaculate at 


keeps employes’ 


a very low cost per worker. More than 
30 porters and matrons keep the plant, 
washrooms and rest rooms clean. Em- 
ployers are kept interested in environ- 
mental cleaning through housekeeping 
contests with regular awards for win- 
ners. 


Soap Abstracts 


Nonionic Detergents. Charles F. 
Jelinek and Raymond L. Mayhew. 
Central Research Lab., General An- 
iline & Film Corp., Easton, Pa. Indus- 
trial and Engineering Chemistry, 46, 
9, 1930-1934, (1954).—The increased 
consumption of nonionic surfactants 
is due to their use in detergeent 
formulations. The nonionics most used 
in detergent formulations are the ethy- 
lene oxide products of alkylphenols, 
the ethylene oxide products of tall oil, 
and the alkanolamide derivatives of 
fatty acids. Although unbuilt polyoxy- 
ethylated detergents are superior in 
cotton detergency and_ redeposition 
prevention to unbuilt anionics, the 
latter can be built to give detergent 
formulations equal in effectiveness to 
the built nonionics. The built non- 
ionic detergents are obtaining an in- 
creasingly large proportion of house- 
hold laundry market, because low 
foaming detergents are needed in auto- 
matic rotary-drum washing machines. 
Industrial detergent uses of the non- 
ionics include anti-static action, raw 
wool scouring in textile operations, 
germicidal cleaning in restaurants, re- 
moving water-soluble soils in dry clean- 
ing operations, metal cleaning, and 
washing of floors and walls. Desirable 
improvements of nonionics include the 
development of a nonionic detergent 
formulation of higher foam stability, 
and the development of a solid non- 
ionic possessing more efficient surface 
active properties. Thru C.d. 

Cosmetic, Medical, or Veterinary 
Soaps. Hans Malissa and Oskar Mayr- 
Austrian 177, 218, Jan. II, 
1954. Toilet soaps, etc. having pharma- 
ceutical properties are made by dissolving 


Schmolzer. 


or boiling soaps with mineral waters. 
Therapeutically efficient amts. of halogens, 
S, or radio-active compds. are thus in- 
corporated into the soaps. Approx. 100% 
mineral water calcd. on the fat necessary 
for sapon is used. Friedrich Epstein. 


Thru C. A. 


July, 1955 53 





Book Reviews 


INTERNATION ALER KODEX DER 
<THERISCHEN OLE, by Arno 
Miiller, 244 pages, siz¢ 6 x 8 inches, 
no index. Dr. Alfred Huthig Ver- 
lag, Heidelberg, Germany, 1952. 
Price DM 24. 

This is essentially a handbook olf es 
sential oils and their characteristic 
properties. The first chapter is a briet 
introduction into the possible paths 
of essential oil synthesis in plants. Lhe 
second chapter lists the oils and then 
physical and chemical criterions. The 
third chapter gives the known compo 
sition of the principal essential oils. 
Another part ol this chapter lists aro- 
matic chemicals and the essential oils 
containing them. Other chapters list 
solubilities and main uses. The final 
chapter lists the Latin, French and 
English names bor the main essential 
oils. 


If vou want a thumbnail sketch of 
an essential oil, especially an unusual 
(but not rare) one, this book has it 
in German. 


If you are interested in knowing 
how to make potato starch in particu 
lar, this is the book vou want. It cov 
ers methods, equipment, Costs, mal 
kets to name some of the subject 
mattcr. 

This book 1s intended primarily 
it seems for the plan engineers pro 
cessing vegetables for their starch 
.G.deN 


PHE CHEMICAL PECHNOLOGY 
OF DYEING AND PRINTING, 
VOLUME I, by Louis Disereus, 
translated by P Weneraf and H P. 

Reinhold 

Corp. 446 pages, si 6x9 inches, 1m 

dexed. Price $12.00. 


Baumann Publishing 


Phis volume completes the work of 
an earlier Volume 1. The work ts writ 
ten by an internationally famous dye 
chemist. Hits approach to the subject 
is refreshing and bold 


Fight sections entitled, substantive 
dvestuffs, basic dyestutts, aniline black, 
dyeing and printing, cellulose acetate. 
svnthetic fibers, acid dyes, pigments 


and special printing effects, comprise 
the book. 


Paraphenylenediamine and = “un- 
ereenable” black colors on fabric are 
discussed in a number ol places. \ 
number of othe dves used on fabric, 


with hair dye potential are mentioned. 


Patents are discussed throughout. 
fable 16 on page 362 reviews various 


trade named textile specialties as to 
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composition and use. The chapter on 


acid dyes used to color animal fibers is 
interesting.—M. G. deNn. 


SUCCESSFUL COMME RCIAL 
CHEMICAL DEVELOPMENT, 
H. M. Corley, Editor in chief. John 
Wiley and Sons, Inc., 374 pages, 0 
x 9 inches, illustrated and indexed. 
Price $7.75. 


This book is authorized and spon- 
sored by the Commercial Chemical De 
velopment \ssociation, first formed in 
1947. Its aim is to guide chemical de 
velopment to a quicker evaluation by 
the company. 

It has put under one cover many 
miscellaneous data unknown to some. 
An excellent chapter points out ad- 
vantages to be gained from the use ol 
consultants, a fact too often not un 
derstood by even the largest manulac 
turers and users ol consultants. 

\ll in all the book is a combination 
of a Harvard o1 Dun’s business review 
of the chemical business, flavored with 
its liabilities. To this are added a few 
uncommonly known facts about chem 
icals, patents, advertising, Case histories 
and a lew cast histories ol product de 
velopment. Few conclusions are made. 
Lhe book deals essentially im gen 
eralities. 

Editor Corley has done his work 
well. There are no identifying names 
on chapters although each chapter was 
contributed by a Comimittec Lhe book 
reads as if one man wrote it. No errors 
were found. 

This edition gives the reviewer the 
feeling that being the first effort of its 
kind, the book is getting Its rough 
edges rounded off, probably more by 
the contributors themselves than any 
one else. One expects a second edition 
for the book does fill a need, though 
the satisfaction of the need and man 
ner in which it ts to be made, are difh 
cult to say the least. Basically, the book 
sets a pattern for exploring @ market 
for a new product \s such, it is worth 
having.—M. G. de N. 


PRINCIPLES OF EMULSION 
PECHNOLOGY. Paul Becher. 5x7 
in. illustrated with graphs and pho 
tos. Reinhold Publishing Corp. 1955. 


Price $2.95. 


This is another useful volume in 
the pilot series ol books written by 
highly qualified experts; and is the 
fifth in the series. The author is senior 
project chemist, Colgate-Palmolive Co. 
The book is) written especially for 
those desirous ol learning more about 


theoretical and applied emulsions 
than is given 1 physical chemistry 
courses. General principles are pre- 
sented in terms ol practical examples; 
and the principles indicated in the 
book are intended primarily to serve 
as a guide to emulsion technology. An 
idea of the contents may be had trom 
the following chaptet headings: Dts- 
persions and Emulsions, Surface Acti- 
vitv, Theory ol Emulsions, Chemistry 
of Emulsifying -\gent,. Emulsification 
Equipment, esting of Emulsion Prop- 
erties, Emulsion Formulation, Demul 
sification. General references and an 
index add to the value ol the conven 


ient book. 


HUGH ROY CULLEN. E. Kilman 
and Theon Wright. 6x9 in. 376 
pages. Ilustrated with drawings. 


Prentice-Hall Inc. 1954. Price S4. 


This is the lite story of an unusual 
man who rose trom modest) circum 
stances to become king of the Pexas 
wildcatters, one of the country’s 
wealthiest men and a great philanthro 
pist Phe book ts written in an imtel 
esting narrative stvle and carries with 
it the conviction that America offers 


opportunities to those willing to work 


THE VAN NOSTRAND CHEMISTS 
DICTIONARY. Jurgen M. Honig, 
Ph.D.; S. Z. Lewin Ph.D.; Morris B 
Jacobs, Ph.D.; William Minrath, 
Ch.E. and George Murphy, Ph.D 
6x9 in. 761 pages Imitation leather 
covers. D. Van Nostrand Co 1953 
Price S10 


Like all Van Nostrand books this 
volume is written by authorities with 
directness and skill. It provides the 
widest possible coverage of the terms 
in which chemists are commonly 1n- 
terested. “Theretore it includes defini- 
tions of all the group terms of chemt- 
cal substances: the elements; the rons; 
the radicals; the type-compounds; and 
the classes ol chemical substances are 
defined in the light of present day 
nomenclature. Definitions are given of 
the laws, reactions, mathematical equa 
tions and fundamental entities, and 
the presentation extends into physics 
and other scrences where necessary to 
meet the needs of the chemist. “The 
key word plan ol indexing is a feature. 
All told the book contains ovel 11,000 
definitions and descriptions many ol 
which are more than 100 words in 
length, organized by a system of cross 
referencing that makes all related 
topics instantly accessible. It 1s a 
“must” in the library of every chemist. 
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A new quality of alpfia iso methy! ionone. 
Its splendid orris-violet odor will 


impart vibration to your compositions. 


Polak & Schwarz Inc., 667 Washington Street, New York-14 (N.Y.) 











Clentieall Jbdhvails 


Adjust the aqueous solution to 70°. Pour 


Chlorophyll-Containing Cosmetics. 
Salvatore G. Caruso. Ital. 465,401, Sept. 1, 
1951. Soaps, dentrifices, creams, and other 


cosmetics are combined with 0.2-0.5% 
chlorophyll to give them deodorizing 


properties. Chem. Abs. 47, 1, 276, 1953. 
Iron Excretion Through the Skin. 
G. J. Erdmann-Muller, H. Sauer, and H. 
Wenderoth (Univ. Hamburg-Eppendorf, 
Ger.). Klin. Wochschr. 31, 719-20 (1953).— 
Normal persons excrete about 500 yFe per 
day through the skin. The amt. is lower 
when desquamated epithelium is removed 
before 


sweating. Hemochromatosis —pa- 


tients excrete less Fe. Erich Heftmann. 


Through Tech. Abs 


Changes Induced in the Sebaceous 
Glands by Sex Hormones Applied Lo- 
cally to the Skin of the Mouse, Charles 
Lapiere (Univ. Liege, Belg.). Compt. rend. 
soc biol. 147, 1302-6 (1953).—The hor- 
mones (in oil) were rubbed several times 
into the shaved skin of gray-black mice. 


Testosterone caused increased cell divi- 
sion and enlargement of the sebaceous 
glands and an increase in sebaceous secre- 
tion. Estradiol benzoate produced the op- 


posite effects. C.A. 48, 6528i. 


New Synthetic Waxes, W. Presting. 
Chem. Tech. (Berlin) 5, 265-8 (1953).— 
The use of montan wax from German 
brown coal is proposed for modification of 
the properties of synthetic waxes such as 
Acrawax, Santowax O, and Armowax. 


C.A. Vol. 48, No. 13, 7919 


Versatile Lotion Vehicle, William L. 
Schobel and Jf. Lichtin. J. Am. 
Pharm. Assoc. Prac. Pharm. Ed., 15, No. 7. 
120, 1954.—“Compared to the more solid 


preparations, a lotion is a superior type 


Leon 


of external vehicle because of the lesser 
amount of massage required for its appli- 
cation and because of the smaller amount 
of residue it leaves on the skin. 

Lotion Vehicle A 


Methylparaben 0.25 
Propylparaben ....... 0.15 
Sodium lauryl sulfate 10.00 
Propylene glycol ..... 120.00 
Stearyl aleohol ...... 25.00 
Light liquid petro- 

I aster a og ae Sova sites 250.00 
Distilled water ....... 595.00 

To make about 1,000.00 


“Melt the stearyl alcohol on a water 
bath, add the liquid petrolatum, and heat 
to 70°. Dissolve the methyl and propyl 
parabens in hot water, add the sodium 


lauryl sulfate and the propylene glycol. 
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the mixture containing the water into the 
oil phase, in a fine stream, with con- 
tinuous stirring. Continue to stir until the 


temperature is below 45° 


Lotion Vehicle B 


Methylparaben ...... 0.25 
Propylparaben ..... , 0.15 
Sorbitan monolaurate . 55.00 
Polyoxyethylene sorbitan 

monolaurate ...... 25.00 
Sodium lauryl sulfate . 10.00 
Stearyl aleohol ....... 21.00 
Light liquid petro- 

BN iia ee ony ein ba 400.00 
Distilled water ...... 500.00 

To make about 1,000.00 


“Melt the stearyl alcohol on a water 
bath, add the sorbitan monolaurate, light 
liquid petrolatum, and heat to 70°. Dis- 
solve the methyl and propyl parabens in 
hot water, add the polyoxyethylene sorbi- 
tan monolaurate and the sodium lauryl 
sulfate. Adjust the aqueous solution to 
70°. Pour the mixture containing the 
water in a fine stream into the oleaginous 
mixture, stirring constantly. Continue to 
stir until the temperature is below 45°. 


“Both 


with zinc oxide, sulfur, salicylic acid, oil 


lotion vehicles are compatible 


of cade, ammoniated mercury, phenol, 
resorcinol, coal tar solution, ichthammol, 
ethyl aminobenzoate, and sodium borate. 
Practically no sedimentation or creaming 
occurred in the bottles which stood un- 
disturbed, or in those which were shaken 


daily.” Thru T.A. 


Face Powder. Hajime Hakumori. Ja- 
pan 3697 (53), Aug. 3, Tale or kaolin or 
their mixt. is heated with a CH,: CHOAc 
emulsion, a polymerization accelerator, 
and a fatty acid emulsion to form.a film of 
polymerized CH,:-CHOAc over the pat 
ticles of talc or kaolin. The coated par- 
ticles are mixed with a small amt. of inorg. 
or org. substance. C.A. Vol. 48, No. 14, 


P. 8498. 


Identification of Glycols and Glycol 
Derivatives. Horst Bohme and Herbert 


Opper (Univ. Marburg/Lahn, Ger.). Z. 
anal. Chem. 139, 355-63 (1953).—Meadow 
and Reid (C.A. 37, 2360%) have used 


pseudosaccharin chloride (I) for identify- 
ing certain primary and secondary alcs. I 
also gives cryst. products with all of the 
glycol derivs. (25) which have been tested, 
provided a soln. of CHCl, is used for the 
test. When pyridine is present still other 
characteristic 


compds. are formed. By 


means of the b.p. and n it is possible to 
identify glycol and its derivs. Because of 
poisonous properties such identification is 
very important. W. T. Hall. Thru C4. 


Building Synthetic Detergents. 
Thomas H. Vaughn, H. R. Suter, and 
M. G. Kramer. Wyandotte Chemicals 
Corp., Wyandotte, Mich. Industrial 
and Engineering Chemistry, 46, 9, 
1934-1937 (1954).—A wide variety of 
inorganic and organic builders is used 
to give detergents specific attributes 
required for specialized uses and to 
improve their performance properties. 
Builders are an important outlet fon 
chemical production. The function of 
builders in altering the chemical and 
physical properties of synthetic deter- 
gents and the specific effect of such al- 
terations in the laundering of cotton, 
as measured by laboratory test meth- 
ods, is discussed in this paper. A classi- 
fication of builders, with designation 
of principal uses, is presented. Thru 


C.A. 


Preliminary Experiments on Aroma 
Losses in the Concentration of Solu- 
tions. R. Heiss (Inst. Lebensmitteltech 
nol. u. Verpackung, Munich, Ger.). 
Chem.-Ing. Tech. 25, 711-15 (1954). 
Expts. carried out with 52° 


( 


were 
apple juice and with a synthetic soln. 
of 40°; ~» AcOH or 
0).45° BuOH. 
The concn. was carried out to 75 and 


sucrose, and 1 


® acetic ester or 0.324% 
60° dry solids by freezing out, evapn. 
(16-18 mm. 
Hg abs.), freeze drying at —10° and 
diffusion evapn. at 50°. Data on losses 


at atm. pressure and at 28 


of the various aroma constituents are 
presented and discussed in detail. 14 


references. Thru C.A. 


Skin Sterols. IV. Distribution of A’- 
Cholestenol. W. L. Miller, Jr. and C. A. 
Baumann (Univ. of Wisconsin, Madi 
son). Proc. Soc. Exptl. Biol. Med. 85, 
561-64 (1954); cf. C.d. 47, 10608e.— 
Fresh skin was extd. with acetone. The 
concn. of A?-cholestenol (I) in rat-skin 
sterols increased rapidly from birth to 
5-6 weeks of age and changed little 
thereafter. Skin sterols from adult male 
rats contained 35-40°% of I and from 


o- 


females 25-30°). These proportions did 
not change in severe pantothenic acid 
deficiency or in hypothyroidism. Hy 
perthyroidism appeared to increase the 
proportion of I in sterols from skin of 
females. The total sterol acting like I, 
in the colorimetric detn. used, from 
the skins of wild rats and cotton rats 
was similar in amt. to that of the lab. 
rat, while sterols from skins of mice 
and guinea pigs contained about 15% 
of a similar fast-acting component. 
The content of I was low in skins of 
pig, rabbit, dog, calf, chicken, and cat. 
A sample of human skin and a human 
atheromatous aorta contained negli- 


gible amts. of I. Thru C.A. 9506g. 
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Sole Agents in the United States and Canada 
FOR 
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GRASSE. FRANCE 


issential Ouls + dromatic Products + Perfume Bases 
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| EWS and EVENTS 


Revlon Seeks $500,000 
Damages in Coty Suit 


Revlon Products is seeking damages 
of $500,000 in a counter claim to the 
suit by Coty. charging Revlon with 
misappropriation of Coty’s advertising 
theme used in promoting the trade 
marked lipsticks “24° and “Wake Up 
Beautiful.” Revlon claims it has been 
injured by “false and malicious state 


ments” made in Coty's complaint 


Lee Ltd. Buys Courtley Line 
From Warner-Lambert 


Lee Ltd. has purchased the Courtley 
line of men’s toiletries trom the Hud 
Warner 
Lambert Pharmaceutical Co., Ine., it 


nut Sales Division of — the 


has been announced by John Roose 
velt, president of Lee Ltd 

The Courtley line consists of after 
shave lotion, men’s cologne, antiseptic 
and deodorant bedy powder, shaving 
cream, hair dressing and shaving soap 
New products will be added, accord 


ing to the new owners 


Salk Vaccine, TV, ete. 
Discussed by D. C. A. T. Panel 


\ variety of interesting subjects of a 
timely nature were discussed before a 
large gathering of D.C. A. T. members 
in New York, June 22. by a panel of 


experts. E. TP. 1. Williams chairman of 
the executive committee of Warne 
Lambert Pharmacal Co. was moderato1 
and the members of the panel who 
spoke were: Robert Brown, president 
ol Bristol-Myers 
Charles ‘T. Lipscomb Jr., president cf 
the |. B. Williams Co.; Dr. Raymond 
Rice; Richard Thatcher and Carl W 


Patton 


Products Division: 


The subjects covered ranged 
lrom the etlectiveness of TV to the 
Much 


useful information was given in a prac 


present status of Salk vaccine. 


tical way 


Fire at Bertrand Freres Plant 
In Grasse, France 


The fire in the plant of Bertrand 
Freres, Grasse, France, May 13 is re 
ported to have done about $70,000 
damage. A heavy wind made it difh 
cult to control the fire after it was dis 
covered. However most of the essential 
oils in storage were saved according to 


re ports. 


Risdon Mfg. Announces 
License for Japanese Firm 


The Risdon Manufacturing Co. has 
announced that an exclusive license 
has been granted Aerosol Industries 
Corp., Osaka, Japan, for the manu 
facture and sale of the complete lin 
of Risdon aerosol dispensing valves in 


Japan. 





A luncheon was tendered Alvin E. Smith at the Waldorf-Astoria Hotel, New York, N. Y., by 
J. d'Aigremont, president of Roure-Dupont, Inc., New York, and Louis Amic, head of Roure- 
Bertrand Fils et Justin Dupont in France, who was in the states for a short stay. Mr. Smith, 
manager of the Canadian branch, is retiring after thirty years of service with the company. 


& Essential Oil Review 


TGA Appoints Washington Firm 


As New General Counsel 


The Toilet Goods Assn. has an- 
nounced the appointment of Hammel, 
Park & Saunders, Washington, D. C., 
as general counsel, succeeding the Late 
Hugo Mock. Fuller Holloway, a part- 
ner in the firm, will be the active at- 
torney for the T. G. A. 


Versenes Inc. Absorbed 


By Dow Chemical 


Versenes Inc., Framingham, Mass., 
purchased in November, 1954, by The 
Dow Chemical Co. and operated since 
then as a subsidiary, has been ab- 
sorbed by the parent company. 
Manufacture of the series of chelat- 
ing agents sold under the trade names 
Versene and Versenol will continue at 
the Framingham plant but the sales 
and development functions are being 
transferred to Dow’s headquarters in 


Midland, Michigan. 


Barbasol and Lucky Tiger 


Merge Sales Forces 


The Barbasol Co. and Lucky Tiger 
Manufacturing Co. have merged their 
sales forces “to provide better service, 
on a broader scale, to the accounts of 
both companies,” the firms have stated. 

Barbasol manufactures shaving prod- 
ucts and Lucky Tiger, hair tonics and 
shampoos. Under the new plan, all 
salesmen of the two firms will work in 
smaller areas designed to enable each 
man to provide more thorough store- 
by-store coverage 

Current ordering and invoicing sys- 
tems will not be altered in any way 


because of the merger. 


Faberge Perfumes Inc. Acquires 


Nail Care Products Concern 


Faberge Perfumes Inc. has acquired 
control of Julliette Marglen Inc. manu 
facturers of nail care preparations. 
Management of the latter remains 
unchanged according to Samuel Rubin, 


president of Faberge. 
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Two New Flavors Introduced 


By D& O at L. F. T. Meeting 


Iwo new flavors were featured by 
Dodge & Olcott Inc. in its booth at the 
recent meeting of the Institute of Food 
Ohio. 


Butrnilla, a powdered vanilla product 


Technologists in) Columbus, 
with a buttery note developed for ice 
cream application primarily and Mic- 
ronilla Vanrich, a vanilla flavor pro 
duced by grinding vanilla beans to 
microscopic particles and then adding 
various aromatics to enhance the odor 


and taste, were both shown. 


Granddaughter of Distinguished 
Chemist Displays Literary Talent 


Miss Ann von Isakovics, grand 
daughter of the noted chemical genius 
who founded Synfleur Scientific Labo- 
ratories and who is also credited with 
founding the aromatic chemical indus- 


trv in the United States, was a recent 





Ann von Isakovics 


visitor to New York with her mother, 
Mrs. Alois von Isakovics, Jr., of Dayton, 
Ohio. As president of a Y-feen group 
Miss von Isakovics was a delegate to 
the recent National Centennial Con- 
vention of the Y. W. C. A. in New 
York. 

Although still in high school Miss 
von Isakovics has displayed marked lit 
erary ability as well as talent as an 


artist. Several of her literary 


contr 
butions, notably one on the resignation 
of Winston Churchill and also an in 
terview with 
Charles 1 


lished. In addition she 


Secretary of Detense 


Wilson, have been pub 
has exhibited 
Institute 


and at the Montgomery County Fain 


paintings in the Dayton Art 


\s a result of her work she was awarded 
an art scholarship Her other interests 
include music: and she played the 
violin in an all-county orchestra and 
was a member of and later treasurer of 
the Juvenile Music Club. 

When her father, the late Alois von 
Isakovics Jr., an ofhicer of Synfleur Sci 
entific Monticello, 
N. Y., died in 1947, the family moved 


to Dayton, Ohio. Her \lois 


Laboratories, olf 


brothers 
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and John are also still in school, where, 
despite taking active parts in various 
athletic and other activities they man 
age to maintain commendable schola 
ship records. 


Hexachlorophene and Hexachlo- 
rophene Liquid Soap in U.S. P. 
Hexachlorophene (G-11) and hexa 


chlorophene liquid soap have been 
listed in the fifteenth revision of thi 


larmacopoeia oO 1e ~Unitec ates 
Phar { tl [ ted Stat 

the Sindar Corp., the manufacturer, 
points out. Hexachlorophene liquid 


soap is the only antiseptic soap recog 
nized by the U.S.P. 


Hamilton Urges Repeal 


Of Fair Trade Laws 


W. E. 
the American Farm Bureau Federation 


Hamilton, research chief of 


has urged the repeal of fair trade laws 
in a testimony before the U. S. House 
of Representatives Judiciary Commit 
tee. The protection afforded to retail 
ers by fair trade is “more illusory than 


real,” he declared. 


Jean Naté Announces 

New Address 

announces that its 
new address is 665 Fifth Ave.. New 


York, N. Y. Mr. and Mrs. William 
Hunnefield extend a cordial invitation 


Jean Nate Inc 


to toilet goods buyers and other store 
personnel to stop in for a visit: any 
time. 


7? 


Story of Ph. Chaleyer Inc. 
Told on Television 


The story of Ph. Chaleyer Inc. was 
told in an interesting way in a leature 
called “Operation Success” which was 
broadcast June 11 from the foremost 


television broadcasting station in New 





D. C. A. of Si. Louis 


Hold Annual Election 


At the recent annual election, the 
following officers were re-elected to 
serve for the coming year: 

President, Harley A. Eckhart, Miles 
Laboratories, Inc.; Ist Vice President 
James J. Antle, Inwin-Willert Co.; 2nd 
Vice President, Louis J. Kerchoff, J. B. 
Williams Co.; Secretary & ‘Treasurer, 
Fred J. Lence, Abbott 
Inc.; Chairman of the Board, Orval J. 
Cloughly, St. Wholesale Drug 
Co. 

The following were elected to serve 
on the Board of Directors: Edward R. 
Bolling, Harley A. Eckhart, Philip .\. 


Gunn, Eugene T. Luning, William J. 
MoeMillan and Charles E. Wall. 


Laboratories, 


Louis 


Lexicon Products Introduces 


“Tootsie Kit” in Penna. 


\ new foot care kit, “Tootsie hit,” 


manufactured by Lexicon Products 
and retailing for $1.50, was introduced 
recently in Pennsylvania. The first 
test-ad broke in Pittsburgh and Kaul 
mann’s of that city sold over 200 on 
the first day. According to Lexicon, 
response is great and orders are pow 


ing in from retailers every day. 


Annual Meeting of D. C. A. T. 
At Pocono Manor Sept. 22-24 


The 65th annual meeting of the 
Drug, Chemical & Allied ‘Trades Sec- 
tion of the New York Board of ‘Trade 
will be held at the Pocono Manor Inn 


Pocono Manor, Pa., Sept. 22-24 


York. It is believed that this is the first 
time an essential oil company has been 
featured on television. Quentin Rey- 
nolds the distinguished commentato 
and Pierre Coutin, executive vice pres 
ident of Ph. Chaleyer, Inc. are shown 
in the accompanying photograph taken 
in the studio. 
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Fritzsche Announces New Odor 


Mask for Putrefaction Odors 


The Industrial Odorant Division of 
Fritzsche Brothers, Inc., 
perfection of PulTROL, a new mask 
ing agent for putrefaction odor con 
trol. .\ low-priced deodorizing agent, 
it is offered especially as an effective 
means of controlling the odors of dé 
composition produced by protein ma 
terials, the Company states 

It is expected that local city health 
departments will be particularly inte 
ested for the control of odors arising 
from city dumps and sewage disposal 
plants. According to Fritzsche Broth 


ers, others who will find this useful as 


a means of controlling unpleasant by 
odors are fat renderers and zoological 
garden and kennel operators 


Bristol-Myers May Buy 


Luzier’s, Ine. 


Bristol-Myers Co. is reported to be 
negotiating to buy Luzier’s Inc., of 
Kansas City, Mo., a manufacturer of 
house-to-house distributor cosmetics. 
Luzier’s stockholders must approve the 
sale of their company for a reported 
$2,250,000 before the merger can be 
come ofhcial. 

\ccording to the Bristol-Myers Co 
no product made by them will be sold 


2000000000000O0 





Certified — 


Cosmetic Colors 


for 
Lipsticks « 
Rouges °« 
Lip Pomades_ « 
also 


Purified Iron Oxides 


Purified Titanium Dioxide 
for Drugs and Cosmetics 


let our modern scientific laboratories assist in your color problems. 


Samples Cheerfully Submitted. 


nsbacher - Ss tegle 


;. & 8? a Be 3 
Manufacturers of Fine on 
General Offices, Factory and Laboratories 


ROSEBANK, STATEN ISLAND, NEW YORK, N.Y. 


Boston, Chicago, Cincinnati, Cleveland, 
Los Angeles, Philadelphia, San Francisco 
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Face Powders 
Compacts 
Nail Polishes 


Greenville, S.C 








Shulton, Inc. recently played host to members of the Montreal Retail Druggists Assn. The 

group is shown in the foyer of Shulton’s plant in Clifton, N. J., where they were greeted by 

George L. Schultz, president of Shulton, and Claude Dauphin, French actor and co-star of 

Shulton's television show “Paris Precinct."’ Later the group toured the plant and were guests 
at a luncheon. 


house-to-house by Luzier’s, if the 


merg 


er is completed. 


Nominations Open for 1955 


Glycerine Research Awards 


The Glycerine Producers’ Assn. is 
now accepting nominations for the 
fourth Research 
Awards. First Award is $1,000 and an 


annual Glycerine 
honor plaque; second award, $300 and 
honor certificate: and third award, 
S200 and honor certificate. 

Research bearing on the chemical, 


physical or physiological properties of 
glycerine, or of the properties of gly« 
erine-derived or glycerine-containing 
materials is eligible. Work exhibiting 
originality in extending glycerine’s use- 
fulness in new applications will merit 
special consideration. 

Nominations must be made on offi 
cial entry blanks and must be received 
by November 1, 1955. Entry blanks and 
complete details can be obtained by 
writing to the Awards Committee, 
Glycerine Producers’ Assn., 295 Madi 


son Ave., New York 17, N. Y. 


.. your source 
of quality 


Sunscreens 
Emulsifiers 
Absorption Bases 
Perfume Compounds 


Masking Agents 


Aromatic Chemicals 
Preservatives 
Antioxidants 


& COMPANY, INC. 


7 WILLIAM ST., BELLEVILLE 9, NEW JERSEY 
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Jerry Rogers (left), moderator of WATV, and John A. Cawley, (right), president of the 

George W. Luft Co., go over final arrangements for the ‘Coffee Time’’ TV program saluting 

Queens industry, on which Mr. Cawley was guest of honor. Mr. Cawley reviewed the 35-year 

history of the company which manufactures Tangee cosmetics, which is one of the most im- 

portant industries located in Queens County. He also presented Ceil Loman, well-known TV 
star, who gave viewers a glimpse of new Tangee products. 


Allied Chem. & Dye Corp. 
Fells of Aerosol Development 


The complete story of aerosols and 
the spectacular growth of the aerosol 
industry is told by General Chemical 
Division, Allied Chemical & Dye Corp., 
in a new full-color, sound slide film 
released recently. 

The twenty-five minute film = traces 
the development of aerosols from the 
“bug bomb” of World War IIL to to 
day’s host of pressure-propelled prod 
ucts which cover 85 different types 
ranging from insecticides and room 
deodorants, to shave creams, hair 
lacquers and other aids to better liv 
ing. 

Entithed “Push Button Living,” the 
film was produced as an industry sery 
ice by General Chemical and was pre 
viewed recently at the mid-year meet 
ing of the Chemical Specialties Manu 
facturers’ Assn. in Chicago, Ill 


Chemical Exposition in 
Philadelphia Dee, 5-9 


The 25th Exposition of Chemical 
Industries will be held in the Comme 
cial Museum and Convention Hall, 
Philadelphia, Pa. December 5-9 


de Heriot, Ine. Moves from 
Hollywood to Beverly Hills 


Parfums de Heriot has moved from 
Hollywood to newel anda more spacious 
quarters at 407 North Maple Drive, 
Beverly Hills. Calif. Paul R. Meincke, 
president, reports that the move was 
necessary as a result of a steady and 
prosperous increase in the company’s 
business which made it essential to 
secure larger office and laboratory ta 
cilities. The company’s products are 
distributed nationally as well as in 
Canada, Cuba and several other coun 
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tries. Distribution of de Heriot prod- 
ucts is restricted to a list of prestige 
department stores, specialty shops and 
independent: pharmacies. 


Boston BIMS Announce 


Golf Season 


The opening of the BIMS of Boston 
golfing season has been announced by 
Chairman Hart Harris, Jr., S. B. Pen 
ick & Co. 


The golf outi took place at 


1g 
Weston Country Club on June 23, 


followed by a= charcoal-broiled steak 
dinner in the evening. 


Colgate, P & G, Lever Bros. in 


Top 10 Newspaper Advertisers 


The Bureau of Advertising, Ameri 
can Newspaper Publishers Assn. has 
announced figures for 1954 newspaper 
advertising. Colgate-Palmolive — Co. 
ranked fourth with an expenditure of 
$10,990,682; Procter & Gamble seventh 
with an expenditure of $7,251,400; and 
Lever Brothers Co. with a total ex 


penditure of $6,803,797. 





Boston BIMS Hold First 
Golf Outing 


Fhe BIMS of Boston held their first 
golfing outing of the season on June 23 
at Weston Golf Club. About 75 mem- 
bers and guests enjoyed golf and a 
steak dinner in the evening. The gol 
prize winners were: 

Tom Reidy, A. L. Weston, EE. B. 
Hubbard, Harry G. Morgan, John 
Hall, John I. Vandewater, Hart Har- 
vis Jr. and Herbet S$. Kishbaugh. 

Doo Prizes were won by: ‘T. Fred 
Baker, Jr., C. P. Seaverns, M. E. Col- 
lins, James ‘I. Duane, J. E. Marshall, 
Hugh M. ‘Titus and A. M. Eggeman. 

Special prize of an outdoor barbecue 
wagon was won by Raymond G. Mc- 
Cue, Shulton, Inc. ‘The next golfing 
outing will be held at Vesper Country 
Club, Lowell on August 18. This will 
be the first time the BIMS have played 
on this beautiful course. 


Hazel Bishop Lectures at N. Y. 
S. C. C. Ist Ladies’ Night 


The first Ladies’ Night of the New 
York Chapter of the Society of Cos 
metic Chemists June 15 was well at 
tended and proved to be a marked suc- 
cess from every standpoint. 

Phe meeting was presided over by 
Chairman Michael Stanton who wel- 
comed the large gathering after which 
he called on Program Chairman Ga 
briel Barnett to introduce Miss Hazel 
Bishop the speaker of the evening. 
With her usual skill Miss Bishop gave 
an interesting talk on the Romance olf 
Cosmetics. While the lecture was non 
technical in nature it was evident that 
considerable research had been done 
in preparing the paper. It was well 
received and Miss Bishop was roundly 
applauded at its conclusion. 

Following this door prizes were dis 
tributed by Warren Dennis to those 
who held lucky numbers. The aflair 


was so successful socially and otherwise 


that it will become an annual feature. 


Group of New York Chapter S. C. C. Officials: Michael Stanton, chairman; Warren B. Dennis 
Jr., secretary; Miss Hazel Bishop, house committee chairman; Dr. Lovis C. Barail, publicity 
committee chairman and Theodore Ostrowski, treasurer. 
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Colorless Nail Polish Still 


Preferred by Women 

























Lhe filteenth annual Fawcett 
Women’s Group Survey on Hand and 
Nail Care dated April, 1955, has been 
released. 

It is noted that the use of colorless 
polish is still in first place, but there 
is a decided increase in the usage of 
such shades as Clear Red, Light Pink 
and Rose Red among the panel mem 
bers this year. It was also noted that 





the panel members increased their 


usage of cuticle cream and oils, while 


The extensive modern building shown here is the new home of The Sheffield Tube Corp. in 


the instance olf liquid cuticle removers the Chicago area. It is located at 2850 Congress Expressway, Broadview, Ill., a new indus- 
has decreased. trial district which will only be twelve minutes from downtown Chicago upon completion 
In the second part of the study is of the new Congress Expressway within a short time. Sheffie!d’s new building houses both 


offices and warehouse facilities, and is erected on a tract large enough to permit future 


found an increase in the usage of hand : 
expansion as well. 


creams and lotions. 


area of 20,000 square feet and addi The campaign includes the follow 
Colonial Dames Lab. tional space is provided for parking ing steps: offering a Tangee lipstick 
Erects New Plant facilities for the firm’s employees in four sizes; making available to drug 
gists a new type of lipstick counter dis 
Colonial Dames Laboratories, cos Luft Launches Drug Store play a single card which holds an as 
metic manufacturer, is moving to a Campaign for Tangee sortment olf lipsticks and a color chart 
new plant in August at 1060 South to aid in the selection of a shade; and 
Vail Ave., Montebello, Cal. Present The George W. Luft Co. has expanding the Tangee name to covet 
Hollywood plants will be consolidated launched a campaign to increase ‘Tan a complete makeup line. Products 
in the new operation gee sales in drug stores, the campaign which are now being added include 
The plant is air conditicned and is being directed by John .\. Cawley, “Fluid Beauty,” a lotion, Miracle 
equipped with the latest assembly line who joined Luft as president on Jan. 1, Make-up, a cream make up base, and 
production equipment, the firm re after 16 years as vice president of liquid rouge. 
ports. The plant and ofhces cover an Miles Laboratories 
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W. J. BUSH « CO., Inc. 
Essential Orbs 


19 West 44th STREET, NEW YORK 36,N.Y.  ¢ MUrray Hill 7-5712 
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New York's First Lady, Mrs. Robert F. Wagner, and Ralph Taylor, co-owner of Caswell- 
Massey Co. Ltd., New York, N. Y., which was established in 1752, and is the oldest per- 
fumery house in America, carefully examine two antique cologne bottles. The mayor's wife is 
sending Martha Washington's favorite, ‘White Rose,"’ originally given her by the perfumer 
from his Caswell-Massey collection, to be displayed in the Smithsonian Institution’s new 
First Ladies’ Hall in Washington. Mr. Taylor holds the slender, pale green bottle of George 
Washington's chosen scent, ‘Cologne Number Six,’’ as he tells Mrs. Wagner how the rare 
old bottles had to be sent back for refilling in colonial days, because each bottle had to be 
hand-blown and was very expensive. Caswell-Massey still blends both fragrances by hand 
today from the original formulas. 


Pan American Offers Beauty 
Travel Kit to Passengers 


Women passengers occupying a de- 
luxe stateroom aboard Pan American’s 
overseas, double-deck Strato Clippers 
this season, will be gifted with a hand- 
some Charles of the Ritz beauty travel 
kit, compliments of the house. Inside 
the lightweight case is a generous vaca- 
tion allotment of six cosmetics for 
smoothing, cleansing, freshening, and 
making up en route. 


Directory of Beauty & Barber 


Supply Dealers Published 


The National Beauty and Barbe: 
Manufacturers’ Assn. announces the 
publication of the NBBMA Directory 
of Beauty and Barber Supply Dealers, 
an 88-page reference book, furnishing 
a geographical listing of the names and 
addresses of 1386 wholesale suppliers 
of beauty salon and barber shop sup- 
plies, accessories and equipment in the 
United States, Canada, Cuba, Hawaii, 
Mexico and the West Indies. 

The Directory codes dealer firms as 
follows: (1) exclusively beauty salon 
suppliers; (2) exclusively barber shop 
suppliers and (3) beauty salon and 
barber shop suppliers. It also furnishes 
basic information about the operations 
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of each dealer firm listed, such as the 
number of salesmen employed; terri 
tory covered; whether firm is member 
of the Beauty & Barber Supply Insti- 
tute, the national association repre- 
senting beauty and barber supply 
wholesalers; whether firm is listed as a 
beauty salon or barber shop supply 
wholesaler in the classified telephone 
directory and the name of the executive 
of the dealer firm to whom correspon- 
dence should be addressed. 


Williams Elected President 
Of TGMA of Canada 


KF. A. Williams, vice president and 
general manager of Pond’s Extract Co. 
of Canada Ltd., Toronto, was elected 
president of the Toilet Goods Manu- 
facturers Assn. at Whiteface Inn, June 
8. 

C. L. Bean of Avon Products, Mon- 
treal, became past president; First 
Vice President is Andre Ligne, Coty 
Canada Ltd., Montreal; Second Vice 
President is Reg Fairbanks, Fairbanks 
Soap Co., ‘Toronto; Third Vice Presi 
dent Gordon Savage, J. B. Williams 
Canada Ltd., Montreal. Frank R. Mc- 
Callum, Lehn & Fink Co. Canada Ltd., 
Toronto, was elected honorary treas- 
urer; J. I. Stampleman, Gillette Safety 
Razor Co. of Canada, Montreal, hon- 
orary secretary and Mrs. Agnes Howard 


of Toronto was re-appointed execu- 
tive secretary. 

Directors are J. D. Young, John A. 
Huston Co. Ltd., Toronto; L. M. 
Parker, L. M. Parker Co. Ltd., Mon- 
treal; K. J. Eccles, Roy C. Lewis Ltd., 
Montreal, W. V. Moroz, Chesebrough 
Mfg. Co., Montreal; J. M. Shaw, The 
Noxema Chemical Co. of Canada, 
Toronto; G. W.. Broad, Elizabeth 
Arden of Canada, Toronto; N. B. 
MacDonald, Rexall Drug Co. Ltd., 
Toronto. Associate directors are as fol- 
lows: A. Breeze, Givaudan Canada 
Ltd., Toronto; W. L. Percy Dominion 
Glass Co. Ltd., Montreal; W. D. Me 
Donald, Sun Tube Corp., Toronto; Ed 
Bock, British Leather Goods, Montreal. 


S.C.C. Announces 
Cosmetic Seminar 


The Society of Cosmetic Chemists 
has announced its second annual Cos 
metic Seminar to be held September 
15 and 16, 1955. Three half-day sym- 
posiums will be presented, each one 
consisting of three of four papers on 
topics of current interest to the cos- 
metic industry. Outstanding authori- 
ties have been engaged as lecturers and 
moderators, in addition to a number 
of guests in each field to participate in 
the discussion. 

The three topics to be presented in 
clude: The Use of Radioactive Isoto- 
pes in Cosmetic Research; Mechanism 
of Antiperspirant and Deodorant Ac- 
tivity; Aerosols in the Cosmetic 
Industry. 

Presentation of the eleven papers 
will be at the Barbizon-Plaza Hotel, 
N. Y. and the two luncheons, dinner, 
and cocktail party at the New York 
Academy of Sciences. 

Several major cosmetic companies 
have invited those in attendance at 
the Seminar to visit their plants on 
Friday afternoon. 

The cost of this Cosmetic Seminar 
has been set at $17.50 for members of 
the S.C.C. and $25 for non-mem- 
bers, which includes the two-day pro- 
gram, two lunches, cocktails and din- 
ner on Thursday evening. The attend- 
ance will be limited to 225 people 
and reservations will be made upon 
receipt of check or money-order (pay- 
able to the S.C.C.), and will be taken 
in order received. 


Si Bon Wins Kolmar 
Junior Achievement Award 


For the past four years Kolmar 
Laboratories has been sponsoring a 
group for Junior Achievement, being 
a great believer in perpetuating the 
free enterprise system. Twice the group 
has won the “A” awards, this year Si 
Bon Cosmetics with their French Flair 
packages. Si Bon also won an Award 
of Honor—their packages even quali- 
fying for the National Award. 
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JDA Honors Myers of 
Read Drug & Chemical 


Ellis B. Meyers, vice president and 
director of the retail operation of Read 
Drug & Chemical Co., was honored 
his colleagues in the drugs and cos 
metics industry at a dinner of the 
Drugs and Cosmetics Division of the 
Joint Defense Appeal, June 28, at the 
Plaza hotel, New York, N.Y. An 
nouncement of the testimonial to Mr. 
Myers was made by the. division’s 


chairman, Joseph Rosenwald, execu 
tive director of Affiliated Drug Stores, 
Inc. 

The dinner marked the opening ol 
JD.Vs annual drive in the drug and 
cosmetic industry to raise New York's 
share of the $5,000,000 needed to fi 
nance the American 
\nti-Deta 


mation League of Bai B'rith, the 


activities olf the 


Jewish Committee and the 


nation’s oldest and largest community 
relations organization combatting big 
otry and safeguarding human rights. 
JD.A is the sole fund-raising organiza 
tion for these agencies. 


Mary Chess Wins 
Two Packaging Awards 


Mary Chess Ine. 
\ward in the Cosmetic packaging class 


received — First 


for “General Superiority According to 
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ANIMALIS: 


This Synarome creation has a fresh, nearly green top note 
followed by a musk-like and deep woodsy undertone. It is 


not cresolic. 


ANIMALIS is modern and blends well with modern back- 


grounds based on Oakmoss and Vetiver 
interesting effects when used with the 


general, this specialty is a booster and gives a sophisti- 


cated sexy note. It is not generally adv 
than 5 to 10 percent in a formulation. 
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End Use in the filth annual Setup 
Box Competition, sponsored by the 
National Paper Box Manutacturers 
Assn., held in Atlantic City. 

The award was carried off by the 
Mary Chess ‘Toiletries Gift Set, de 
signed by Oscar ‘Trilsch Co. 

Mary Chess also received honorable 
mention in the Superiority of Con 
struction class, for the Mary Chess 
Perfumes Purse Box, designed by the 
same company. 


Beauty & Barber Manufacturers 


Meeting in New York Aug. 13 


The I4th annual convention olf the 
National Beauty and Barber Manutac 
turers’ Assn. will be held in the Key- 
stone Room, Hotel Statler, New York 
City, on \ugust 
cedes the Annual Dealers ‘Trade Show 
of the Beauty & Barber Supply Insti 


13. It immediately pre 


tute, which opens the following day. 

The Convention will open with a 
Closed Business Meeting at 9:30 a. m., 
at which ofhcers and directors will be 
elected. Sheldon R. Odell, the Odell 
Co.'s convention chairman. 

Lhe convention luncheon meeting 
will highlight addresses on subjects of 
clirect importance to manutacturers, 
dealers and shop-owners, such as plans 
to increase 


professional permanent 


waving volume and the manner in 
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which hairstyles are created. 

The Convention Gala Dinner Party 
will feature topflight entertainment 
and dance music by the Stanley Melba 
Orchestra, currently appearing in The 
Cotillion Room of Manhattan's Hotel 
Pierre. 


CSMA Offers Aerosol Sales, 
Shipping Data 


\ revised digest describing the fed- 
eral and municipal regulations cover- 
ing sale and shipment of pressurized 
aerosol products and manufacturing 
and sale practices for aerosol products, 
have been prepared by the Chemical 
Specialties Manufacturers’ Assn. 

Vhe digest deals primarily with regu- 
Commerce 
product 
definitions, and shipping container 


lations of the Interstate 


Commission as to labeling, 


specifications. Separate sections are de- 
voted to regulations of such other 
agencies as the Assn. of American Rail- 
American Trucking Assn., The 
Dept. of Agri- 

Commission, 


roads, 
Compressed Gas Assn., 
culture, Federal ‘Trade 
etc. 

The Manual for Vendors and Fill- 
ers of Aerosols and Pressurized Pack- 
ages includes sections on labeling, pre- 
marketing product checks, filler safety 
tips, and postal regulations on mailing 
of pressurized packages. 


Neroly 11339 


Definitely a first class prod- 
uct, reproducing the fra- 
grance of the natural oil 


ESROLKO LTD. 


formerly ‘‘Flora’’ 


DUBENDORF-ZURICH 
SWITZERLAND 
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Ferdinand Beyer, Essential Oil 
Executive, Dies July 4 

Ferdinand J. Beyer, executive vice 
president of P. R. Dreyer Inc., New 
York, N. Y. died in an ambulance 
following a heart attack, July 4 at the 
age of 61 years. 

Mr. Bever was born in New York 
City but his boyhood was spent in 
Clifton, N. J. where he was educated. 
He began his business career with the 
old Morana Inc. concern under the 
late Williard Walsh, and later joined 
the organization of Antoine Chiris 
Inc. and subsequent to that George 
Lueders & Co. with whom he was as 
sociated until 1932 when he joined 
P. R. Dreyer Inc. His energy, his al- 
ways cheery personality and his  ster- 
ling character brought him a host of 
friends throughout the industry and 
he rose to the position of executive 
vice president. 

His chief hobby was business; but 
he also managed to find relaxation at 
the Ridgewood Country Club. He 
had been a member of the board of 
directors of Botany Woolen Mills and 
was a member of the Sacci Club, the 
BIMS, and the T. G. A. and the ma- 
sonic lodge in Clifton. His home was 
in Hohokus, N. i. 

Mr. Beyer is survived by his widow, 
Mrs. Delia Kendall Beyer, a son Dan- 
iel A. Beyer and two grandchildren, 
Bruce and Constance as well as by fow 
brothers and one sister. 


Cosmetic Credit Men Relax at 
Annual Summer Party 


The strong feeling of fellowship 
among members of the Drug, Cosmetic 
& Chemical Credit Mens Assn. made 
the annual Summer party at the estate 
of Nat Otte, West Hampton, L. I. 
June 24 a most enjoyable affair. Ocean 
bathing, outdoor sports and cards fol- 
lowed by a sumptuous banquet in the 
evening contributed much to the gaiety 
of the occasion. The complete success 
of the affair was due largely to the 
work of the co-group secretaries, Wil- 
liam and Robert Otte. 

The association meets monthly 
through ten months of the year per- 
forming yeoman service for members 
of the association; and the serious 
work is offset by an annual Winter 
party which is always a popular affair 
and an annual Summet party. 


Home Permanent Use Drops 
Slightly in 1954—Breck 


According to the annual series of 
sreck surveys, the use of home perma- 
nents has not increased from last year, 
John H. Breck, Inc. reports. 

However, the firm declares that 
“whether or not this indicates that 
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home permanent use has reached a 
plateau. remains to be seen.” ‘The 
eighth annual Breck survey, just com 
pleted, is based on 2,641 replies to 
1,000 questionnaires mailed at random 
intervals to parallel the subscribers of 
one of the nation’s large women’s 
magazines. 

The study indicates that 27°, of the 
women surveyed used home perma- 
nents during the last quarter of 1954 
against 29°, for the corresponding pe- 
riod in 1953. 

Women under 40 account for the 
largest proportion of home permanent 
users and with those who visit the 
beauty shops, a drop of from 169%, to 
11°, is noted in home permanent 
users from 1953 to 1954. 


Modern Decor for 


New Beauty Salon 


Raspberry and gunmetal-charcoal 
decor in the interior of the newly- 
opened Murray's Beauty Salon in the 
Western Hills Plaza Shopping Center 
in Cincinnati's Western Hills, offers 
an alluring attractiveness in) modern 
decoration. 

The Western Hills salon is the latest 
addition to the group of establish 
ments operated by Mendel Hersh. 


CSMA Finds 33% Rise in 


Use of Aerosols 


185,000,000 units of non-food push 
button aerosol products with a retail 
value of about $190,000,000 were pro 
duced by American and Canadian 
firms during 1954 according to figures 
compiled by the Chemical Specialties 
Manufacturer's Assn. ‘They represent 
an increase of 33°; over 1953. 

More than 85 different types of 
products were manufactured in aerosol 
containers, including everything from 
household aids and personal toiletry 
products to industrial and pharmaceu- 
tical items. 

12,294,628 units of aerosol shave 
lather were produced during 1954, 
about 88°; of which was in units of 
six ounces and less. Shave lather pro- 
duction in 1953 was estimated at 32,- 
000,000 units. 

All types of aerosol products showed 
increases over 1953 with few excep 
tions. 

Based on returns from 53 loders of 
aerosol products in the United States 
and Canada, the survey reports were 
tabulated by Ernst & Ernst, certified 
public accountants. 

It was found, in a correlated survey 
among producers of containers for 
aerosol products, that 1954 production 
of push-button containers was 216,205,- 
000 units, while aerosol valve produc- 
tion was 197,079,470 units. 


German Cosmetic and Soap 
Manufacturer Touring U.S. 


Udo Wolff, a son of F. R. Wollfl, one 
of the owners of F. Wolff & Sohn, 
Karlsruhe, Germany, accompanied by 
Mrs. Wolff, is making an extensive 
tour of the United States visiting the 
principal places of interest and also 
some of the larger cosmetic and soap 
companies. “The trip was planned 
primarily to familiarize themselves 
with all sections of the country and 
for this reason it is being made by 
automobile. The four months’ journey 
will be completed in September when 
they will sail for home. All of the prin 
cipal cities in the mid west and Pacific 
coast as well as those in the East are 
on the agenda. 

Phe company of which Mh Wolfl is 
a partner in association with Dr. Wal- 
ter Wolff and Dr. Curt Wolfl is over 
a hundred years old and is one of the 
largest soap producing companies in 
Germany and the largest shaving cream 
manufacturer in Europe. 





Standing: Udo Wolff and Curt Abel; Sitting: 
Dr. Herbert Neugebauer and Mrs. Wolff 


Dr. Herbert Neugebauer, director ot 
research and development for the com- 
pany is also on a six weeks’ visit to this 
country visiting scientists in this coun 
try as well as the principal soap and 
toiletries manulacturing companies. 
The research laboratories of the com- 
pany are located in’ Baden-Baden 
where Dr. Neugebauer makes his head 


quarters. 


SCC of Britain Elects 
Officers for 1955-56 


The annual meeting of the Society 
ot Cosmetic Chemists of Great Britain 
was held May 20 in London and the 
following ofhcers were elected for the 
year 1955-56: 

President, R. T. Dobson; Vice Presi- 
dent, J. Pickthall, F.R.I-C.; Honorary 
Secretary, F. Riley; Honorary Treas 
urer, H. J. Lovell; and the council, 
H. W. Avis, J. Bather, H. Holmes, 
kK. G. Johnson, Dr. R. H. Mariott, Dr. 
\. W. Middleton and W. P. Pepper. 
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DAVIS FACTOR, board chairman 
of Max Factor & Co., sailed on the 
Queen Elizabeth June 15 tor a_ three public relations fon 


month's business and pleasure tour ol 


Our 


GERTRUDE BROWS has been ap 
pointed director of 
the John Robert 
Powers Products Co., 


Friends 


ANNETTE GREEN, publicity di- 
advertising and rector of Lentheric, has been ap- 
pointed Women’s Service Director of 
the publicity department of Olin Ma 


Inc. Nliss Brows 





Davis Factor 


Europe. He was accompanied by his 
wife, and their daughter Lita, and son 
in-law, Robert Silverstein, who is presi 
dent of the Eldon Manutacturing Co., 


a plastics manulacturing company Piguet. 





Pe 


Essential for Soap Makers! 


“*SOAPS AND DETERGENTS’’ 


by E. G. Thomssen, Ph.D. and John W. McCutcheon, M.A., F.C.LC. 


Price $9.00 Foreign $9.54 Cloth Cover 
66 Illustrations 


This 511-page volume is unexcelled for its authoritative analysis 
of all recent advances in the technology of making soap. You will 
profit from its coverage of the latest developments in synthetic 
detergents . . . continuous soap-making processes . .. . soap 
perfuming and coloring . . . use of new equipment .. . . and 
the tabulation of 250 surface active agents, their classification, 
trade names, manufacturers, and application in the soap industry. 





Pa ae 


Order your copy today! 


Moore Publishing Co., 48 W. 38th St., New York 18, N.Y. 
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ESSENTIAL OILS . 


Boisolene * Cassie lsoflor 
Jasmin Fleurs D 


Rose d'Orient No. 1 


Jasmin de Provence 
Muguet Fleurs A 


* CASSIE ISOFLOR 


The best reproduction of natural Cassie. It 
is powerful and lasting and decidedly 
adds zest to any modern day composition. 


160 — 5th Ave., New York 10, N.Y. ° 


Gertrude Brows 


will handle both the John Robert Pow 





AROMATIC CHEMICALS ° 


CHelsea 3-1937 


Annette Green 


thieson Chemical Corp. In addition 


ers Fluid Cosmetics and the perfumes, to her new duties Miss Green will 
Visa, Brigand and Baghari of Robert 


continue to handle the publicity activi 
ties of Lentheric. 


NOW OVER 5/900 


ip ae Ve 


including 


ALL NEW & RARE 


SYNTHETIC & NATURAL 


RAW MATERIALS 


For Perfumes & Flavors 
Ask for our new complete catalogue 


Laboralories, Ine. 


17 West 60th St. New York 23, N.Y. 1 ao ao ae SA 


PERFUME SPECIALTIES 
Honeysuckle No. 500 Jasmarome 
Jonquille lsoflor Lilas Isoflor B 


Tuberose Isoflor Violette de Provence 
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DOUGLAS ATLAS and GENE 
RIEGLER have been appointed vice 
president in charge of sales and assist 
ant secretary respectively, of G. Ban 





Douglas Atlas 


& Co. Both newly 


created in connection with the firm’s 


positions were 


expansion program, which began re 
cently with the opening of a branch 





Gene Riegler 


plant in New York City. Before join- 
ing the Barr organization recently, Mr. 
Atlas has been vice president of Mar- 
celle Cosmetics, Inc. Mr. Riegler, who 
has been with the company for the 
past year as a consultant on alcohol 
and ‘Treasury Dept. regulations, will 
Alcohol Control director. 
He had previously been a senior in- 
Alcohol and 


Treasury De 


also serve as 
spector in the Lobacco 
lax Division for the 
partment’s Internal Revenue Service. 


HARLAN HOBBS, sales promotion 
manager of the Kimble Glass Co., sub 
sidiary of the Owens-Illinois Glass Co., 
has been named vice president ol 
Glasco Products Co., another O-I sub- 
sidiary. He will succeed E. M. Schuh- 
mann, president of Glasco, upon the 


latter's retirement in December. 


GEORGE C. KELLEHER has been 
appointed sales representative of ‘Tussy 
Cosmetiques. He will cover the Metro 
politan Area of New Jersey, Hudson 
Valley in New York State, and the 
Northeastern Section of Pennsylvania. 
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ROBERT A. SCHOEN has been ap- 
pointed sales representative of Ans 
bacher-Siegle Corp., Rosebank, S. 1. 
Mr. Schoen was graduated from Gettys- 
burg College in 1952 and then served 
two years as a 2nd Lt. in the U.S. A. F. 
in Washington, D.C. On his release he 
served with the Technical Sales Dept. 
of Ansbacher-Siegel and has in the past 
six months been making field trips in 
order to correlate his technical sales 


work with various industries, such as 





Robert A. Schoen 


paint, printing inks, plastics and floon 
covering. Schoen is slated to assist his 
father, Mr. A. H. Schoen, in the Phila- 
delphia territory. 


SHLOMO REISS, chemist of the 
Perfume and Flavoring Division of 
Electro Chemical Industries, Frutarom. 
Haifa, Israel, was recently the guest 
of F. Ritter & Co., Los Angeles, Calif., 
with whom he has a working agree- 
ment. His company produces indus- 


trial chemicals such as sodium and po- 





Shlomo Reiss 


hydroxide, bromine, iodine, 
fluorine and chlorine for 


and Asiatic markets. 


tassium 
European 


LOUIS J. GUMPERT has joined the 


son Ami Co. as vice president in 
charge of sales and advertising. 


HERMAN DEINZER, president of 
the New York Aromatics Corp., left 
with his daughter Miss Maria Deinze1 





on the “Flandre,” June 18, for France, 
Italy, Switzerland, Austria and Ger- 
many. They expect to return August 
17. While abroad Mr. Deinzer will con- 
fer with J. Mero & Boyveau in Grasse, 
France, in order to determine future 
policies regarding the sale of Mero & 


Soyveau products in the U. S. 


EDWARD A. BUSH has been ap 
pointed head of Baird Chemical Co.’s 
Dept. 
which, under his direction, will act as 


newly established Aromatics 
sales agents and brokers for essential , 
oils and aromatic chemicals. Mr. Bush 
brings more than 14 years of aromatics 


experience to his new position, having 


|< RMN Uy 





Edward A. Bush 


been sales manager for the aromatics 
division of Rhodia, Inc. and prior to 
that, a member of the Dow Chemical 
Co. sales department. 


ow 


assistant 


JOSEPH J. OGULNIK, 
purchasing agent for the past ten 
years, has been promoted to purchasing 
agent of Park & Vilford, manufacturer 


ot ‘Tintex home dyes, Park & Tilford 
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Joseph J. Ogulnik 


toiletries and Winx eve cosmetics. Mr. 
Ogulnik succeeds John C, 
after 34 


service with the company. 


Toomey, 


who died recently vears ol 


JACQUELIN COCHRAN, cosmetic 
and aviation tycoon, has received an 
Doctor of Science 
from Russell Sage College. 


honorary degrec 
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JACK H. MOHR, who has been di- 
marketing of the Lentheri« 
division of Olin Mathieson Chemical 
Corp., New York, since March, 1954 


been active in 


rector of trade 


drug 
American 


and the Drug, 


has been named general manager ol Trades Section of the 
the division, of Trade, of which 
man. He 
EDWIN G. JACOBI has been ap 


pointed general sales manager of the 





Club of New York pany in the New York-New Jersey 
(American Alcolac Corp 
area. 
SYDNEY N. STOKES has been EDWARD E. MONOSSON has been 
named to the new post ol assistant to appointed director purchases lor ALLAN EUGEN! RATE, — 
the executive vice president of Van Coty Inc. NORBERT HAHN, pul president of F. Ritter & Co., Los in 
chasing agent, is now responsible [on geles California, was recently married 
procuring accessories and new mat to Miss Natalie Louise York a former 
rials for packaging. fashion model of Charleston, S. C. The 
couple took a tour by auto of the 
ROY V. TITUS, first vice president 
of Helena Rubinstein, Inc., departed 
lor a holiday in Europe, June 17 via 
Swiss Air. He was accompanied by his 
wife; and they planned to visit Eng 
land, France, Germany and Switzer 
land Lhe two expect to remain 
abroad for about six weeks. 
LILY DACHE the author ol 
‘Glamour Unlimited” which is sched 
Sydney 1. Stokes uled for publication this Autumn. .\ Mr. & Mrs. E. Katz 
condensation of the book appears in a 
\meringer-Haebler, Inc. He will as- special section of the Woman's Home eleven Western states and Canada and 


sume his new duties on 
Stokes was 
Merck & Co., 


associated for the past 21 vears. He has 


August 1. Mi 
managet for 


Companion for July 


regional takes eight pages 


Inc., with whom he was 


ings. 
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Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 


Los Angeles 39, California 
Branch Offices in Principal Cities 
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Various 
associations including the 
Drug Manufacturers 
Chemical 


Assn., and Beauty Division of Charles Antell 
and Allied Inc. 
New York Board 
is vice chai FOWNSEND J. SAUSVILLE has 


is also a member of the 


ol governors of the Drug and Chemical 


Lhe condensation on 


illustrated with photographs and draw 
































chemical and 


GEORGE S. SANDERS has been ap 
pointed field director of the Barber 


board joined the sales staff of Givaudan Fla 


vors Inc. and will represent the com 





their return, will prepare for a 


is attractively delayed honeymoon in the Orient, also 
visiting the Philippines and the Hawai 


ian Islands. 
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Solub-Oils 


Savon Doux 
Wh 





SO ua 


hi(O 


Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 


Los Angeles 39, California 


SST ar) 
Aromatics 


Pease 
for Lipsticks 





Branch Offices in Principal Cities 
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FOY, Shulton Inc., is 
Chemical 


GEORGE F. 
secretary of the Industry 
\ssn., the new name of the old Chem 


ical Engineers of Greater New York. 


GERALD BESSINGER has been ap 
pointed to the sales staff of Roure 


DuPont Inc., New York. 


Obituary 


Samuel Reber 


Samuel Reber, president of Ever 
Dry Corp., Los Angeles, Calif., passed 
away May 20 from a heart seizure 


Ernest Morgan Oswalt 


Ernest Morgan Oswalt, founder and 
chairman of the board of Campana 
Corp. and Campana Sales Co., died 
June | at Mercy 
Colo., where he had undergone eme1 
gency surgery. Mr. and Mrs. Oswalt 
had gone to Colorado Springs on May 
20, where he was disposing of ranch 
property located there. He was stricken 


ill and rushed to Denver for surgery. 


Hospital, Denver, 


He was 67 years old. 
Born in Brazil, Ind., he attended 
Rose Polytechnic Institute and entered 


the printing business in Anderson, Ind. 


Subsequently his firm was named the 
official printer for the Loyal Order of 
Moose and when Moosehart, Hll., the 
home for orphaned Moose children, 
came into being, he went there to be 
come superintendent and manager of 
Moosehart Press. He later bought and 
operated the Household Journal, a 
mail order magazine of national circu- 
lation and also founded the National 
Stationery Co., a nationwide business 
of printing personal stationery. 





Ernest Morgan Oswalt 


In 1926 he 


Italian Balm, the largest selling hand 


purchased Campana 
lotion in Canada and proceeded to 
introduce it in the United States. One 
of the pioneers in radio advertising, 


Solve YOUR COLOR PROBLEM 
_... IN THE QUICKEST POSSIBLE WAY 





Mr. Oswalt started the “First Nighter” 
program from the “Litthe Theater Off 
Times Square” on National Broadcast 
ing Co., in November of 1930. It was 
one of the top ranking radio programs 
for twenty vears. He developed “Grand 
Hotel” as a radio program for advet 
tising Campana products. He also 
adapted Sax Rohmer’s “Dr. Fue Man 
chu” stories for radio and brought 
Rohmer from England when the pro 
eram bowed. 

Under his direction Campana ex 
panded from reliance upon its origi 
nal product Italian Balm and diversi 
fied with such other products as Soli- 
tair Cake Make-up, Magic ‘Touch 
Cream Make-up, Sheer Magic Liquid 
Make-up, Ayds Reducing Candy, Ban 
tron Smoking Deterrent Tablets, Purs 
ettes and Parfums Anjou. 

Mr. Oswalt was a director of the 
Lynch Corp., Anderson, Ind., a Thirty 
Second Degree Mason, a member of 
the Union League Club, Chicago Ath 
letic Club and = St 
Club. 

Mr. Oswalt is survived by his wile 
Hazel, two sisters, Mrs. H. G. Wilcox 
and Mrs. H. W. Crull, two nieces Betty 
Wilcox Stephens and Susan Oswalt 
Stadler, three nephews, I. Willard 
Crull, Richard M. Crull, Benjamin A, 
Oswalt. 


Charles Country 


Use D.&C.and Ext.D.&C.Colors for Perfumes, Soaps, Sham- 
poos, Bath Salts, Toilet Preparation Compounds, Waveset, 
and Brilliantines. 


eanieemtaanll veniine 


F D & C CERTIFIED FOOD COLORS 
CHEMICAL CO., INC. 


FOR FLAVORING EXTRACTS AND 
ALL OTHER FOOD PRODUCTS 
AND ITS DIVISION, INTERSTATE COLOR CO. 
140 W. BROADWAY, NEW YORK 13,.N.Y. _— TEL. WORTH 2-4355-4356 
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SAMPLES MATCHED 











ONC p AREA 


STANDARD Chondlies, Suc. 
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Market Keport 





Essential Oils At Good Level 


There is a decidedly better feeling 
regarding the outlook in essential oils 
aromatic Chemicals and specialties. De 
clines over the past month have placed 
a number of essential oils at a level 
which should encourage more frequent 
replacement purchases for summet 


goods and some anticipated coverags 


for coming Fall requirements. ‘The 
constant growth of the aerosol con- 
tainer in the proprietary, toiletry, and 
perltume trades should be reflected in 
raw material sales. The soft drink in 
dustry got a late start this year but thé 
vacation period should lift sales of cit 


rus oils, fruit flavors and specialty items 


PRICE CHANGES 


ADVANCES 
Propylene glycol, drums, less carlots 
Zine oxide, USP 
Cocoa butter, ton lots 
Oil Caraway 
Oil Eucalyptus 
70-75% 


80-85°, 


DECLINES 


Oil Citronella, estate 
Vanilla beans, Bourbons 
Oil garlic, oz. 

Oil peppermint 


Natural 
Redistilled 
Oil clove 


Oil wormseed 
Oil ocotea cymbarum 
Oil sassafras, artificial 


lonone, alpha 


CURRENT PREVIOUS 


SO.18L, SO.173,, 
O.17i4 0.16584 
0.61 0.60 
3.75 3.90 
O.85 0.75 
0.97 0.95 
ST.10 S1.20 
7.75 8.25 
5.75 6.10 
7.35 750 
7.79 7.95 
3.20 3.30 
1.00 t.15 
0.90 0.95 
O.88 0.95 
5.70 6.00 


Prices are per pound unless otherwise specified 


Glycerin Shortage Acute— 


Despite promises of an additional 
output of synthetic glycerin in’ the 
months ahead, and fresh arrivals of 
imported material an acute shortage 
of material developed over the past 
month, Major suppliers, especially of 
the natural product, a USP item, were 
behind on deliveries. In some quarters 
it was stated that the shortage was 
more severe than it was in March at 
which time a major soapers opera 


tions were cut by a strike 


Floral Oils Firm, Active— 


Demand for spike lavender and 
lavendin was quite brisk over the past 
month with the buying interest being 
niluenced to a large extent bv the 
high cost of French lavender oil and 
the unfavorable reports coming out of 


France concerning the crop of lavender 
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flowers. Geranium oil likewise dis 
played a degree of strength, especially 
the Bourbon variety. Heavy rains fol 
lowing tornadoes that hit the produc 
ing area a few months ago caused 
considerable damage. Some increase is 
anticipated in the production of Alge 
rian geranium oil this vear but it will 
not be sufhcient to offset the shortage 


of the Bourbon oil 


Coumarin Easing— 


The supply of coumarin is slowly 
improving. For a time the article was 
rather scarce with a brief tieup at a 
major producers plant having placed 
a greater burden on other suppliers 
to meet demands. Through cooperative 
efforts on the part of makers the use 
of coumarin in edible products was 
discontinued some time ago. However, 
this usage only accounted for approxi 


mately 10 percent of overall consump 





tion. Perfumes and_ technical uses 


account for the major portion of the 
consumption of this item. 


Smaller Vanilla Bean Crop— 


The new crop of Bourbon vanilla 
beans is expected to be about 50 per- 
cent of a normal output. The coming 
crop in Madagascar has been placed 
at 250 tons. The output of Comoros 
will amount to about 75 tons and 
Reunions at about 50 tons. Buying of 
ereen beans has already started and 
the new crop should be available in 
this market early next spring. The 
trend of local prices was easier with 
Bourbon beans being quoted down to 
$7.75 to $8.50 per pound. The easier 
trend here was attributed to an in- 


active demand. 


Menthol Unsettled— 


Local prices for Brazilian menthol 
eased slightly over the past month 
with offerings being noted at $8.85 to 
S9 per pound. Advices from Brazil 
continued to be reported as firm but 
import prices failed to be supported 
by any real buying movement here. 
Advices from Europe stated that Chi- 
nese menthol was again being offered 
at prices below those quoted from 
Brazil. Prices for racemic and laevo 
synthetic menthol were unchanged. 


Propylene Glycol Advanced— 


Propylene glycol which enjoys a 
wide demand in flavoring materials 
was advanced 14¢ to 34¢ a pound. 


Lanolin Active 


The demand for lanolin continued 
in good volume with prices holding 
steady to firm. Although the avail- 
ability of domestic lanolin is being 
adversely affected by the slump in 
wool production, there is sufficient ma- 
terial coming in from abroad to take 
care of overall requirements. Cosmetic 
preparations and aerosol packaged hair 
sprays are taking substantial quanti- 


ties. 


Viscellaneous Oils Firm— 


The trend in sandalwood oil con- 
tinued upward over the past month 
as demands pressed heavily upon gen- 
erally reduced supplies here. Reports 
from the primary source of supply do 
not hold out any hope for any im 
mediate easing in the © situation. 
Florentine orris root oil likewise dis- 
played considerable strength. Advices 
from Italy state that there is very 
little aged root available for imme 
diate or future shipment. The age of 
the root is exceedingly important in 
the production of fine quality oil, it 
is pointed out, having certain char- 
acteristics that are not found in freshly 


cut root. 
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DIE AND LABEL COMPANY 
Crealor of fine Yatels, Tags and Packages 







Crown Cap 


6, 10, 13 


15 mm Sizes 





Aluminum Eye Bath Cup 


SHEET METAL 
STAMPINGS 
CONSOLIDATED FRUIT JAR CO. 


NEW BRUNSWICK, N. J. 












FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 
. 
A daim “Today”—A check Tomorrow 
Personal Collections 
A “Free Demand” that collects 


“50 YEARS YOUNG” 
“Collections Everywhere’”’ 
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JOHN HORN 6835-839 TENTH AVE., NEW YORK 19, N.Y. 









ELIPSTICKS 


» MASCARA 








SUPPOSITORIES a OB 
‘STYPTIC PENCILS — Jor ROUGE 
igh COMPACT POWDER 


e phe, 44 
A. CAVALLA, inc. 163 West 181» Srnerr, NEW YORK, ti, KY.s 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isobuty!l Quinoline 
Butyl Anthranilate 


Iso Propyl Quinoline e 
Ethyl Anthranilate e 
Skatol 


Linaly! Anthranilate e 


EAIRMOUN) 


CHEMICAL CO., INC. 
Newark 5, N. J. 


Linalyl Isobutyrate 


600 Ferry Street 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


Oo ABOVE U.S.P. 
STANDARDS 


®@ Samples will gladly be sent 
on request—at no oblication 


Serving the Trade for 103 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill. 





oe ee 


DIE STAMPING ENGRAVING 


Telephone * 
COLUMBUS 5-5600 


EMBOSSING 


Cable Address 
HORNLABELS NEW YORK 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: $1.00; Situations Wanted 


and Help Wanted, 50c, Please 


Business Opportunities, 
send cheek with copy 


HELP WANTED 


PERFUMER—well versed in all phases—opportunity to progress 
rapidly with expanding compound house. Salary plus bonus ar- 
rangement. Members of our firm know of this ad. Correspond- 
ence will be kept confidential. Write Box #3072, American Per- 
fumer Magazine, 18 West 38th St., New York 18, N. Y. 


Use 
American Perfumer 
Classified for 
Best Results 


Revised, Enlarged Edition 


HENLEY’S 20th CENTURY BOOK of 
FORMULAS, PROCESSES, TRADE SECRETS 


x 54”. 
$5.25 


Over 900 pages, 81/2” 
cloth binding. 


Completely 


indexed, postpaid 


Includes new section on Plastics and Photography. 


Manufacturers, Chemists and others call HENLEY’S the 
valuable book of its kind. Nearly 10,000 formulas, 
trade secrets. A wealth of practical guidance 


most 
processes, 


It contains formulas for almost everything imaginable; new 
of doing things; technical process; so-called trade secrets. It has 
helped thousands make more from their present businesses and 
professions. A single formula may be worth 100 times the price 


of the book. 


ways 


To list a few of items covered: Adhesives, Anti-Freeze Solutions 
Antiseptics; Astringents; Beauty Preparations; Beverages; Bleach- 
ing; Chewing Gum; Cleaning Preparations; Cosmetics; Dentri- 


Essences and 
Insecticides; 
Ointments 


Embalming Fluids; 
Fumigants; Hair Preparations; 
Manicure Preparations; 
Refrigerants; 


Depilatories; Disinfectants; 
Extracts; Face Creams; 
Lipsticks; Liquors; 
Perfumes; Polishes; 


ces; 


Lotions; 


Powders; Soaps 


Use coupon today to order your copy—only $5.25 


MOORE PUBLISHING CO., 


Please 


Book Div., 48 W. 38th St., 


HENLEY’S 20TH CENTURY 
FRADE SECRETS to me. 


New York 18, N. Y. 1 


said BOOK } 


OF FORMULAS, 


copies of 
PROCESSES, 


Check Money Order 


Company Name 
Address 


' 
! 
! 
Name i 
' 
' 
' 
City Zone State i 

; 


WE BUY FOR CASH 
CLOSE-OUTS e SURPLUS 


Bottles e 
tainers e 


Caps e Jars e Con- 
Chemicals e Closures 
Cosmetics of any Descriptions 


Also Business Small or Large . 


UNIVERSAL OUTLET CO. 
1 E. 15th St. . New York 3, N.Y. 
Telephone Oregon 5-9444— 

Oregon 5-8568 
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PROFESSIONAL SERVICE 


“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-386) 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ult és Rusby, = 


Kindly Inquire 














analytical, consulting, research chemists 
Established 1921 
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RESEARCH LABORATORY SERVICES 


Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 


Write for 
Our Booklet 


“Cosmetics” 


rOS> 


FOSTER D. SNELL nc.” 


29WESTISMST.NEW YORK Il, 














LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 
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Laboratory: Briarcliff Manor, 


Miniature Perfume Bottles __ 
from \%& dram to % oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11. N. ¥. 











Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


52 Vanderbilt Ave.—Room 2008, 


New York 17, N.Y. N.Y. 
Phone: Mu. 9-0789 


Phone: Briarcliff 6-1550 
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Established 1830 


PLAZA 3-6070 


CAMILLI, ALBERT & LALOUE, INC. 
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Cable address: Maximarome, 
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Either Way You Look At Jt 


D&O PERFUME BASES COMBINE YOUR TWO SUCCESS ESSENTIALS 


TRADITION AND 
EXPERIENCE 


The cumulative 
experience of more 
than a century 

and a half of service 

to the fragrance 
products industry is 

the valued possession 
of every D&O customer. 
Tradition and experience 
are the foundation for 
fine and successful 


products. 


Authentic perfume urn of Egyptian origin. As 
perfume played an important part in Egyptian 
rituals, the double face probably held some 


religious significance. 


PROGRESSIVE 
OUTLOOK 


A carefully integrated 
program of research 

and development into the 
manifold new and 
changing applications of 
perfume assures the 
D&O customer of the most 
up-to-date materials 

and processes. A 
progressive outlook is 

the opened door to 


enduring enterprise. 


DODGE & OLCOTT, INC. 


180 Varick Street + New York 14, N. Y. 


£8, Uv. &. PAT. OFF, SALES OFFICES IN PRINCIPAL CITIES 


ESSENTIAL OILS * AROMATIC CHEMICALS * PERFUME BASES * DRY SOLUBLE SEASONINGS * FLAVOR BASES 





tient research and skillful reconstruction 


Grisambrol is the product of pa 


1 


of the components of ambergri: 1 sought for its warm, earthy 


, odor and fixative properties. Now’ this « ) any perfume extract, soap o 

~~ r 
~';* powder is always available, ever stable. W 
achieving new notes, new effects is greatly ease yy The use O FIRMENICH 6 CIE 
Grisambrol you give greater depth and warmt! , enhance ‘HUIT NAEF 6 CIE 
their lingering effect on the skin, and exten Samples 
Grisambrol and technical data in respect t On request 


FIRMENICH incorporated 250 WEST 18TH STREET » NEW YORK 11 


CHICAG FFICE: 61 HIGAN AVE 


now that FIRMENICH 
achieves the complete synthesis 


LONGER NEED THE SHORE BE SEARCHED ee eee 








